CHEM1ST& 

DRUGGIST 


the  newsweekly  for  pharmacy 


October  13, 1990 


ANOTHER  SEVEN  SEAS  T.V. 
CAMPAIGN  IS  ON  THE  HORIZON 


Seven  Seas  Pure  Cod  Liver  Oil  is 
back  on  the  box  this  autumn  with  a 
nationwide  TV  campaign  starting  on 


October  15th. 
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Reckitt  &  Colman 


Now  there  are  three  ways 
to  dispense  with  sugar. 


As  more  and  more  sugar  spoons  will  tell  you, 
the  desire  for  sugar  is  on  the  decline. 

In  its  place  people  are  demanding  alterna- 
tives which  meet  their  exact  taste  requirements. 

So  how  do  you  keep  them  sweet? 

You  turn  to  Hermes  Sweeteners, 
the  sweetener  specialists. 

We  provide  a  range  to  cater  for 
every  kind  of  sweet  tooth. 

There's  Hermesetas  Light,  the 
non-saccharin  sweetener  which  v 
offers  the  right  light  touch  of    ,|(  ( 
sweetness  for  today's  healthy  P 
lifestyle. 

Hermesetas  Gold,  also  non- 


DISTRIBUTED 


saccharin,  which  tastes  as  good  as  sugar. 

And  Hermesetas  for  your  many  customers 
who  prefer  the  traditional  taste  of  sweetness. 
Together  with  our  three  other  products, 
Hermesetas  Sprinkle  Sweet  and 
Hermesetas  Liquid  for  cooking, 
and  Hermesetas  Light  Granulated 
for  cereals,  fruits  and  desserts, 
they  help  make  Hermesetas 
the  No.  1  UK  sweetener 
brand. 

Take  all  six  and  your 
cup  is  bound  to  run  over, 

Hermes  Sweeteners 
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COMMENT 


his  week  Pharmaceutical  Society  Council  member 
Peter  Curphey  questions  the  rationale  of  pharmacists 
I  getting  involved  in  PACT  and  establishing  drug 
formularies  and  the  like  —  not  from  a  professional  point  of 
view,  where  their  intervention  makes  excellent  sense  - 
but  from  a  financial  standpoint.  Mr  Curphey  says  it  makes 
little  sense  for  pharmacists  to  help  GPs  reduce  their 
prescribing  expenditure  when  part  of  the  savings  made  go 
into  the  local  medical  practitioner  budget:  in  effect  the 
pharmacist  reduces  his  own  income  without  getting  any 
reward  other  than  professional  satisfaction. 

Apparently  family  health  service  authorities  are  finding 
GPs  somewhat  reluctant  to  commit  themselves  to  reducing 
practice  expenditure  on  drugs,  because  the  system  no 
longer  guarantees  that  the  saving  made  by  any  one  practice 
accrue  to  it.  The  likelihood  is  that  it  goes  into  the  local  pot, 
so  GPs  similarly  are  reluctant  to  be  altruistic  to  their 
colleagues.  This  point  was  made  last  week  at  the 
Lincolnshire  LPC  Conference  where  general  manager  John 
Gilmore  reminded  delegates  that  the  previous  year  he  had 
offered  them  the  carrot  of  payment  for  time  spent  on 
formulary  committees. 


It  was  his  view  that  a  pharmacist's  contribution  was 
essential.  Again,  that  notion  is  not  in  dispute,  and  Mr 
Gilmore 's  suggestion  of  payment  is  not  unreasonable  as  a 
starter.  But  until  the  Government  can  deliver  some  of  the 
savings  it  can  make  through  formularies  and  indicative  drug 
budgets  to  the  pharmacist  and  medical  practitioners 
responsible  for  the  whole  of  the  cost  benefit  in  a 
neighbourhood,  it  is  unlikely  to  get  local  cooperation. 

Last  week  we  suggested  pharmacists  should  prepare 
private  health  enterprises  just  in  case  the  vaunted  working 
party  on  new  roles  fails  to  deliver.  This  week  two 
pharmacist  entrepreneurs  make  their  marks  (p644)  —  one 
extending  his  pharmaceutical  service  to  remain  "open  all 
hours".  The  pharmacy  sub  post  office  is  not  novel,  but  the 
virtual  absorption  of  what  was  a  Crown  Office  into  a 
substantial  village  pharmacy  must  be  unique. 

Rather  more  noteworthy  is  the  enterprise  of  Jitendra 
Gathami  in  re-establishing  24-hour  pharmacy  in  the  UK  - 
at  least  we  know  of  no  other  surviving  practitioner.  The 
pity  is  that  the  late  night  service  has  to  be  provided  through 
a  two-way  hatch!  But  that  is  an  indictment  of  society,  not  of 
a  pharmacist  seeking  to  provide  a  service. 
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London  pharmacy  open 
all  hours  all  week 


A  South  London  pharmacy  lias 
decided  to  offer  a  24-hour,  seven 
days  a  week  service  to  its 
customers.  Jitendra  Gathami, 
proprietor  of  Westburv  Chemists 
in  Streatham  told  C&D:  "This 
chemist  has  opened  seven  days  a 
week  for  the  past  40  years,  both 
under  Mrs  Westburv  and  since  I 
took  over  some  lour  years  ago. 

"At  first  I  extended  the 
opening  hours  from  9pm  to  1 1pm, 
then  to  2am,  but  I  felt  the  demand 
was  there  to  make  it  worthwhile 
opening 24  hours  a  day." 

He  admits  the  response  has 
been  slow  initially,  but  expects 
trade  to  pick  up  once  people  learn 
of  the  new  service.  He  has  already 
written  to  the  local  GPs. 

Staffing  levels  at  night  are  low; 
one  pharmacist  and  one  pharmacy 
assistant  are  all  that  is  necessary. 
This  is  largely  because,  after 
midnight,  customers  are  not 
allowed  in  the  shop  itself;  they  are 
served  through  a  security  hatch  in 
the  door   "exactly  like  the 


counters  used  in  filling  stations  at 
night". 

Mr  Gathami  says  there  have 
been  no  problems  with  drug 
addicts  so  far;  the  business  has 
mostly  been  urgent  prescriptions 
m  the  early  hours.  He  believes  his 
is  possibly  the  only  24-hour,  seven 
day  a  week  pharmacy. 


Some  Boots  pharmacies 
opened  until  10pm  until  recently, 
but  now  the  policy  is  to  open  no 
later  than  9pm.  "We  found 
staying  open  later  not  to  be 
profitable,"  said  a  spokesman. 

When  C&D  put  Mr  Gathami' s 
initiative  to  Boots,  the  response 
was:  "Good  luck  to  him". 


Paydens  take 
on  post  office 
agency 


Paydens,  the  Kent-based 
pharmacy  chain,  are 
experimenting  with  taking  over 
post  office  business.  Their  branch 
in  Edenbridge  High  Street  has 
been  next  door  but  one  to  a  Crown 
post  office,  which  has  dealt  with  an 
average  of  3,300  customers  a 
week. 

On  October  24  that  business 
will  be  taken  into  the  pharmacy  on 
an  agency  basis  and  the  post  office 
building  will  be  retained  as  a  Royal 
Mail  sorting  office.  It  will  provide 
the  full  range  of  post  office 
services,  rather  than  the  limited 
one  offered  by  subpost  offices. 

Paydens  will  receive  a 
transaction  fee  based  on  the 
volume  ol  post  office  business, 
,!inl  their  own  staff  will  provide  the 
service  from  three  counter 
positions. 

About  180  Crown  post  offices 
nationwide  have  been  converted 
to  agencies  out  of  an  original  total 
of  1,500.  The.  process,  which 
began  last  year,  has  led  to  a  wide 
range  of  people  becoming  agents, 
such  as  large  multiple  stores, 


single  businessmen  and  former 
post  office  staff.  They  are 
agreeing  contracts  similar  to  those 
for  existing  sub  post  offices. 

A  Post  Office  Counters 
spokesman  said  it  was  a  change  in 
premises  that  was  involved  and 
not  a  change  in  the  services. 

The  Paydens  Edenbridge 
branch  is  a  relatively  large  L- 
shaped  premises.  It  will  be 
ceasing  its  off  licence  business  to 
make  way  for  the  post  office. 

Dennis  Pay,  managing 
director  of  Paydens,  confirmed 
the  move,  but  was  reluctant  to 
comment  at  this  stage.  He  did, 
however,  acknowledge  that  if  the 
post  office  had  been  relocated 
elsewhere  there  was  a  danger  of 
the  pharmacy  losing  considerable 


business.  In  the  Edenbridge 
pharmacy  there  was  a  natural  area 
lor  post  office  trade,  he  said.  If 
successful  it  would  be  considered 
for  other  Paydens  branches. 

Mr  Pay  believed  linking 
pharmacy  and  post  office  services 
was  not  a  precedent  and  cited 
businesses  in  Burnham-on- 
Crouch  and  St  Margaret's  at 
Cliffe,  near  Dover,  as  combining 
the  two.  He  suspected  there  were 
"hundreds  of  them  in  the 
country". 

Pharmacist  Alfred  Beggs,  of 
the  Drove  way  Pharmacy,  St 
Margaret's  at  Cliffe,  said  the  local 
post  office  had  been  combined 
with  the  pharmacy  about  20  years 
ago.  It  served  as  a  sub  post  office 
and  the  two  went  well  together. 


Dump  it! 

Pharmacists  in  the  Kingston  and 
Richmond  areas  of  Surrey  are 
combining  forces  to  launch  an 
unwanted  medicines  campaign 
from  October  15  to  November  2. 

The  publicity  material,  co- 
ordinated by  the  local  family  health 
services  authority,  asks  the  public 
to  search  bathroom  cupboards  and 
medicine  cabinets  for  out  of  date 
medicines  and  to  take  them  to 
their  local  pharmacy  lor  safe 
disposal. 

Miss  Gill  Isaacs  of  the  FHSA 


said  she  thought  it  was  the  first 
time  that  such  a  campaign  had 
been  run  in  the  borough.  During 
the  event  the  public  would  be 
advised  not  to  dispose  of 
medicines  or  used  needles  in 
household  rubbish;  to  keep 
medicines  out  of  the  reach  of 
children  and  locked  up  where 
possible;  to  follow  doctors' 
directions  on  taking  prescribed 
medicines;  not  to  share  medicines 
with  others;  to  keep  such 
products  in  tightly  closed 
containers  in  cool  dry  conditions 
and  never  to  transfer  them  from 
one  container  to  another. 


Thumbs  down 
for  UV-A 
sunbeds 

The  British  Photodermatology 
Group  has  recommended  that  the 
use  of  ultra-violet  A  sunbeds  for 
cosmetic  tanning  should  be 
discouraged. 

Several  groups  in  particular 
are  advised  not  to  use  them  at  all. 
These  include  children  under  16, 
people  who  bum  easily,  do  not  tan 
or  tan  poorly,  and  those  taking 
drugs  or  cosmetics  thought  to  be 
photoactive. 

Other  groups  include  those 
with  skin  disorders  aggravated  or 
induced  by  sunlight,  and  those 
with  risk  factors  for  cutaneous 
melanoma.  The  risk  factors 
include  more  than  20  benign 
pigmented  naevi  above  2mm  in 
diameter,  a  tendency  to  freckle 
and  a  history  of  severe  sunburn. 

People  who,  despite  this 
advice,  want  to  use  UV-A  sunbeds 
should  not  exceeed  two  courses  a 
year,  each  of  no  more  than  ten 
sessions,  advised  DrB.L.  Diffey, 
head  of  medical  physics  at 
Dryburn  Hospital,  writing  in  last 
week's  British  Medical  Journal. 

Up  to  a  fifth  of  adults  have  used 
UV-A  sunbeds,  but  the  radiation  is 
not  uniformly  effective  in 
producing  a  tan,  he  says.  The 
sunbeds  will  generally  produce  a 
tan  in  people  who  tan  well  in 
sunlight,  but  those  who  tan  poorly 
are  likely  to  be  disappointed  with 
the  cosmetic  results.  Moreover 
up  to  half  of  all  users  develop 
minor  annoying  conditions  such  as 
redness,  itching  and  dryness. 

Going 
abroad? 

Nearly  40  per  cent  of  British 
businessmen  never  take  any 
medicines  or  first  aid  products 
with  them  on  trips  abroad,  a 
survey  carried  out  by  Janssen 
Pharmaceutical  has  revealed.  The 
views  of  executives  in  over  3,000 
companies  were  canvassed. 

Dr  Paul  Clarke,  of  the  Medical 
Advisory  Service  for  Travellers 
Abroad,  said:  "This  implies  that 
business  people  travelling 
overseas  are  failing  to  take  with 
them  such  vital  as  anti-malarial 
pills." 

Just  over  40  per  cent  of 
respondents  took  analgesics  with 
them,  while  diarrhoea  treatments, 
indigestion  tablets  and  plasters 
were  rated  nearly  as  important. 
Only  13  per  cent  reported  these 
items  were  contained  in  medical 
kits  supplied  by  their  companies. 
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PSNC 
confirms  no 
legal  action 

planned 

The  Pharmaceutical  Services 
Negotiating  Committee  has 
confirmed  it  will  not  be  taking  legal 
action  on  the  imposition  of  this 
year's  remuneration  package. 

Chairman  David  Sharpe  writes 
in  the  PSNC's  latest  newsletter: 
"Despite  our  cries  of  'foul'  our" 
advice  is  that  it  would  be  unwise  to 
challenge  the  Health  Secretary  at 
this  time". 

Over  the  past  year  there  has 
been  an  unprecedented  increase 
in  legal  challenges  to  the 
Government.  The  PSNC  had 
sought  advice  several  times.  But 
lawyers  had  been  pessimistic 
because  of  the  difficulty  of  proving 
that  the  Secretary  of  State's 
decisions  were  so  unreasonable  or 
irrational  that  no  reasonable 
secretary  of  state  could  properly 
have  made  such  a  decision. 

Mr  Sharpe  quotes  the  recent 
poll  tax  case  involving 
Hammersmith  and  Fulham 
Council,  where  the  judge  had  said 
the  role  of  the  judiciary  was 
essentially  that  of  a  referee.  "The 
referee  was  only  involved  when  it 
appeared  that  some  player  had 
acted  in  breach  of  the  rules...  it 
was  not  for  him  to  express  any 
view  on  the  skill  of  the  players  or 
how  he  would  have  acted. 


January  White  Paper 
on  health  initiatives 


The  growing  success  of  the 
immunisation  programme  in 
drastically  reducing  the  incidence 
of  dangerous  childhood  diseases 
lies  behind  the  Government's 
decision  to  introduce  a  new 
programme  of  health  targets. 

Kenneth  Clarke,  the  Health 
Secretary,  outlined  this  latest 
development  in  preventive 
medicine  at  the  Conservative 


DoH  goes  public 
on  dentists'  contract 


The  Department  of  Health  has 
announced  it  will  be  distributing 
leaflets  next  month  to  describe  the 
main  elements  of  the  contract  for 
dentists,  which  was  implemented 
on  October  1 . 

The  leaflets  will  be  available 
from  a  variety  of  sources, 
including  pharmacies,  and  will  be 
backed  by  national  advertising. 

The  dental  profession's 
negotiators  opted  lor  the 
introduction  of  the  new  contract, 
despite  a  majority  vote  by  dentists 
against  it.  The  negotiators 
believed  if  they  did  not  accept  the 
terms  on  offer,  the  Government 
would  impose  them. 

Dentists,  particularly  in  the 
Home  Counties  and  London  area, 
are  concerned  about  the  high 
costs  of  practising  and  the  financial 
implications  of  the  new  measures. 

The  DoH  has  promised  further 
changes  lor  1991,  including 
revised     early  retirement 


provisions  and  arrangements  to 
reimburse  business  rates.  The 
contract  introduces  payments  for 
continuing  care  and,  according  to 
the  Department,  will  encourage 
preventive  dentistry. 

Adult  NHS  patients  are  now 
able  to  register  with  their  dentists 
for  continuing  care,  for  which  the 
dentist  receives  a  payment. 
Children  are  being  accepted  on  a 
capitation  payment  basis,  with  a 
fixed  fee  normally  covering  all 
treatment. 

Patients  are  entitled  to  a 
treatment  plan  setting  out  the 
treatment  proposed  and  (in  the 
case  of  adults)  the  cost, 
emei  gem  \  cover  and,  foi  adull  - 
paying  charges,  replacement  free 
of  charge  of  certain  restorations 
which  fail  within  a  year. 

The  number  of  treatments 
requiring  "prior  approval"  by  the 
Dental  Practice  Board  has  been 
greatly  reduced. 


Party  conference  in  Bournemouth 
this  week. 

A  consultative  paper  is 
expected  to  be  published  in 
January  identifying  between  six 
and  12  objectives  whose 
attainment  should  lead  to  a 
reduction  in  avoidable  deaths 
through  heart  disease,  strokes 
and  other  ailments  that  can  be 
arrested  or  prevented  altogether. 

Mr  Clarke  said  Britain  was 
already  close  to  achieving  the 
World  Health  Organisation  target 
level  of  90  per  cent  for 
immunisations  and  vaccinations. 
He  forecast  that  this  would  ensure 
that  some  dangerous  childhood 
diseases  became  extinct.  In  1990 
cover  was  already  up  on 
diphtheria,  tetanus  and  polio  from 
86  to  89  per  cent;  from  75  to  82 
per  cent  for  whooping  cough;  and 
measles  from  80  to  90  per  cent. 


NPA  fees  bid 

The  National  Pharmaceutical 
Association  is  continuing  its  battle 
with  the  Medicines  Control 
Agency  to  try  and  limit  the  fees  for 
wholesaler  dealers'  licences. 

The  fees  went  up  sharply 
earlier  this  year  and  are  likely  to 
do  so  again,  warns  the  NPA.  The 
Association  is  asking  retail 
pharmacists  whose  wholesale 
transactions  amount  to  more  than 
an  "inconsiderable  part"  of  their 
business  (around  5  per  cent)  to 
contact  them  in  confidence.  The 
information  is  needed  for 
statistical  purposes. 


Labour 
cautious  over 
script 
charges 

Prescription  charges  are  likely  to 
remain  throughout  the  period  of 
office  of  the  next  Labour 
Government. 

This  was  tacitly  admitted  by 
Labour  leaders  at  the  Party's 
annual  conference  in  Blackpool 
last  week. 

Mr  Syd  Tierney,  spokesman 
lor  the  National  Executive,  said 
progress  in  abolishing  prescription 
charges  would  be  governed  by  the 
availability  of  resources. 

He  also  made  it  clear  that 
priority  would  be  given  to 
removing  the  recently  introduced 
charge  for  sight  tests. 

The  caution  of  the  Labour 
leadership  in  handling  the 
prescription  charges  issue  reflects 
the  insistence  of  John  Smith,  the 
Shadow  Chancellor,  that  spending 
commitments  should  be  strictly 
limited  so  as  to  preserve  the 
credibility  of  his  pledges  that 
spending  will  be  limited  to  what 
the  economy  can  afford. 

Robin  Cook,  the  Shadow 
Health  Secretary,  indicated  that  it 
would  be  likely  to  take  up  to  five 
years  for  the  "underfunding"  of 
the  NHS  which  had  occurred 
under  the  Conservative 
Government  to  be  fully  remedied. 

He  re-affirmed  that  health 
establishments  which  "opted 
out"  would  be  brought  back  under 
the  control  of  health  authorities 
again  by  Labour  should  the  party 
gam  power  in  the  next  General 
Election. 
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Natural  challenge  from 
health  store  sector? 


"Call  into  any  Holland  &  Barrett 
store  and  you'll  find  a  natural 
health  advisor,  specially  trained  to 
give  you  all  the  help  and  guidance 
you  need,"  declare 
advertisements  from  the  company 
which  are  appearing  in  women's 
magazines  in  a  campaign  running 
up  to  Christmas. 

"She'll  answer  questions  on 
literally  everything,"  the  copy 
continues,  "from  herbal  to 
homoeopathic  remedies,  vitamins 
to  healthfoods,  and  cruelty-free 
cosmetics. 

Company  spokeswoman  Anne 
Bewley  explained  to  C&D  that 


Novo  Nordisk  have  unveiled  the 
latest  diagnostic  tool  for  health 
professionals.  Their  Coatime  hand 
held  blood  coagulation  meter  can 
be  operated  by  anyone,  the 
company  claims,  but  at  present  it 
is  only  available  in  Denmark. 

The  device  will  measure  the 
coagulation  time  in  minutes  from  a 
drop  of  blood  from  a  patient's 
finger.  It  uses  a  light  emitting 
diode  which  eliminates  the  need 
for  chemical  reagents.  The 
instrument  is  said  to  be  invaluable 
in  treating  patients  on 
heparin-haemodialysis,  and 
thrombo-embolic  disorders. 

Noble  F.  Whittaker,  a  registered 
agricultural  merchant  of  Monea, 
EnniskiUen,  Northern  Ireland,  has 
been  fined  £150  on  two  charges  of 
offering  veterinary  medicines  not 
on  the  General  Sales  List  for  sale 
from  a  van. 

Some  70  per  cent  of  the  world's  children 

under  the  age  of  one  are  now 
being  immunised  against  the 
childhood  diseases  of  diphtheria, 
measles,  pertussis,  poliomyelitis, 
tetanus  and  tuberculosis, 
according  to  the  World  Health 
Organisation.  The  WHO' s  goal  is 
to  increase  the  level  to  90  per  cent 
by  the  year  2000.  The 
Organisation  is  also  aiming  to 
eradicate  polio  and  neonatal 
tetanus  by  the  end  of  the  century, 
and  to  reduce  measles  by  90  per 
cent  by  1995. 

The  British  Union  for  the  Abolition  of 
Vivisection  has  published  an  updated 
"Approved  Product  Guide"  as 
part  of  its  drive  to  persuade  the 
public  to  "choose  cruelty-free"  at 
Christmas.  The  booklet  lists  over 
200  cosmetic,  toiletry  and 
household  product  manufacturers 
whose  ranges  have  been 
developed  without  animal 
suffering.  It  is  available  free  from 
'  'Choose  Cruelty-free ' ',  16a  Crane 
Grove,  London  N 7  8LB  (Tel: 
071-7004232). 
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research  by  Mintel  had  shown  that 
(SO  per  cent  of  the  population 
would  prefer  to  use  a  natural 
remedy  for  minor  ailments.  But 
they  were  uncertain  which  to  take 
and  where  to  find  it. 

Therefore  each  of  the  chain's 
200  stores  now  had  a  highly 
trained  advisor,  dressed  in  a  black 
and  white  uniform,  who  was 
employed  solely  to  give  advice. 
Each  had  a  wide  knowledge  of 
natural  products  and  their  uses. 
She  added  that  new- 
merchandising  was  being  used, 
with  the  store  clearly  partitioned 
into  different  product  sections.  A 
comprehensive  A-Z  manual  was 
also  available  on  each  premises  for 
customers  to  browse  through, 
which  listed  common  ailments  and 
the  appropriate  natural  remedies. 

Ms  Bewley  added  that  Holland 
&  Barrett  had  been  working  with 
the  University  of  Exeter's  Centre 


Updated  guidance  on  the 
development  and  supply  of 
medicines  is  provided  in 
"Medicines:  Good  practice 
guidelines ' ' ,  written  by  Dr  Frank 
Wells,  director  of  medical  affair's  at 
the  Association  of  the  British 
Pharmaceutical  Industry . 

The  book  brings  together  for 
the  first  time  the  complete  series 
of  ABPI  policy  guidelines  on 
subjects  including  relationships 
between  the  industry  and  medical 
profession,  medical  experiments 
with  volunteers,  clinical 
assessment  of  medicines  in 
general  practice,  information  for 
patients  and  disclosure  of  inactive 


lor  Complementary  Health 
Studies  to  develop  the  training 
programme.  The  university 
centre  had  also  developed  a  code 
of  practice  which  company 
employees  abided  by. 

The  code  specifies  that  it  is 
company  policy  that  natural  health 
advisors  have  a  professional 
status  within  the  stores.  "The 
relationship  between  them  and 
their  clients  is  thus  more  than  that 
of  retailer  and  customer."  The 
code  states  that  what  it  describes 
as  "red  flag"  symptoms  should 
prompt  a  suggestion  that  the 
customer  visits  a  doctor,  before 
any  product  is  provided. 
Infringement  of  the  code  puts 
employees  in  potential  breach  of 
their  contracts  of  employment. 

The  Exeter  University  centre 
this  month  began  the  country's 
first  degree  course  in 
complementary  health  studies. 


ingredients.  Chapters  on  Good 
Laboratory  Practice  and  Good 
Manufacturing  Practice  are  also 
included. 

"With  the  completion  of  the 
internal  European  market  so  close 
we  have  also  taken  the 
opportunity  to  look  forward  to 
likely  future  policies  and  their 
impact  on  medicines",  said  Dr 
Wells. 

The  book  is  published  by  The 
Queen's  University  of  Belfast, 
and  is  edited  by  Professor  P. 
D'Arcy  and  D.  Harron.  ABPI,  12 
Whitehall,  London  SW1A  2DY. 
£20  to  members,  £50  to  non 
members. 


FHSA  reps 
not  'new 
boys7  I 

In  most  cases  the  new  pharmacy 
representatives  on  family  health 
services  authorities  are  those 
whose  names  were  put  forward 
by  the  Royal  Pharmaceutical 
Society  or  PSNC. 

Steve  Axon,  PSNC  secretary,  I 
confirmed  this  week  that  in  the  f 
vast  majority  of  cases  they  were  | 
not  "new  boys".  He  is  seeking  to  I 
produce  a  consolidated  list  of 
pharmacy  FHSA  members,  and  is  I 
urging  LPCs  to  forward  the 
details. 

"It  is  essential  that,  although  |j 
they  are  people  appointed  in  a  9 
personal  capacity,  they  need  to  be  tj 
aware  of  national  policies.  PSNC  j 
would  hope  to  be  able  to  keep  I  ii 
them  informed,"  he  says. 

Mr  Axon  puts  forward  the  idea  i  J 
of   a   regular   mailing   with  |i 
contributions  from  the  Society,  ni 
the  NP A  and  anyone  else  who  can  I 
contribute,    to   keep   FHSA  if: 
members        abreast  of 
developments.   However,  he  jj 
emphasises  it  is  important  that  I 
their   independence   is   not  jli 
compromised. 

"It  is  important  that  LPCs  and  II 
FHSA  representatives  liaise  over  I 
matters  such  as  hours  of  service  1  I 
schemes  which  are  still  negotiated  I 
locally,"  he  says. 
■  PSNC  is  revising  the  LPC  1 
secretary's  handbook  to  take  j 
account  of  the  recent  changes  in  j 
regulations.  It  will  be  mailed  out  I  > 
section  by  section. 

I^MH^HM  II 

BDA  turns 
down  ads  i 

Special  foods  for  diabetics  are  no  j 
longer  to  be  advertised  in  j 
Balance,  the  magazine  of  the  " 
British  Diabetic  Association,  asjjl 
they  are  considered  unnecessary.  II 
Writing  in  the  latest  issue,  II 
BDA  dietitian  Sue  Johnson II 
explains  that  while  most  members  j  1 
are  aware  that  diabetic  foods  areijl 
not  an  essential  part  of  the  diet,  II 
many  people  still  believe  they  are  I 
and  are  concerned  about  their  \\ 
cost. 

The  BDA  advocates  a  high 
fibre,  low  fat  diet  and  diabetic  I 
products  often  contain  more  fat, 
less  fibre  and  as  many  calories  as 
their  ordinary  counterparts. 

Many  manufacturers  are  now  I 
producing  low  fat,  high  fibre,  low 
sugar  alternatives  to  normal  foods 
and  she  believes  these  are  a  I 
better  choice  for  diabetics  and 
everyone  else  too. 
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Haldane  Wood  (left)  has  retired  after  41  years  with  Moss  Chemists, 
during  which  time  the  number  of  branches  run  by  the  company  has  risen 
to  over  80.  Mr  Wood,  a  Justice  of  the  Peace  and  pharmacist,  graduated 
from  branch  manager  to  director  and  subsequently  managing  director. 
He  was  appointed  chairman  in  1984.  He  is  seen  being  presented  with  a 
television  and  video  recorder  by  current  managing  director  Barry 
.  [ndrews  (centre).  Also  pictured  is  James  Power  (right),  who  takes  over 
as  executive  chairman.  Mr  Power  is  a  chattered  accountant  with  a  wide 
retail  experience  in  large  company  operations 
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ABPI's  good  practice  guide 


Premises 
creep  up 

The  number  of  registered 
pharmacies  rose  by  15  in 
September  to  11,691,  bringing 
the  number  back  to  the  level  seen 
at  the  beginning  of  the  year. 

Twenty  new  pharmacies 
opened  up  in  England  (two  in 
London)  and  there  were  seven 
closures.  In  Scotland  a  new 
pharmacy  opened  at  Broughton 
Ferry,  Dundee.  In  Wales 
Lansdales  Pharmacies  registered 
a  new  premises  at  Tafarnaubach 
Industrial  Estate,  Tredegar. 

However  among  the  seven 
closures  there  are  a  number  of 
anomalies.  Ideal  Chemists  have 
taken  the  temporary  pharmacy 
they  opened  at  the  Badminton 
Horse  Trials  off  the  Register,  and 
E.  Moss  have  deleted  their 
Portacabin  adjacent  to  107  Bear 
Road,  Feltham! 

Two  new  hospital  pharmacies 
feature  in  the  list  of  new  openings. 
A  new  pharmacy  department  has 
been  registered  at  Eastbourne 
District  General  Hospital,  and  also 
at  Odstock  Hospital,  Salisbury. 
Kingswood  Chemists  have 
opened  at  the  Tesco  Superstore, 
Wellington  Street,  Slough.  AAH 
Pharmacy  Concessions  are  new 
owners  of  four  pharmacies. 


Tariff  errors 
in  dental  list 

Co-trimoxazole  tablets  double 
strength,  and  co-trimoxazole 
tablets  double  strength 
dispersible,  should  not  have  been 
deleted  from  the  list  of 
preparations  which  may  be 
prescribed  by  dentists  in  the 
October  Drug  Tariff .  If  prescribed 
on  Form  FP14  they  will  be  passed 
for  payment. 

The  October  list  also 
incorrectly  omits  amphotericin 
lozenges  and  oxytetracyline 
capsules  and  tablets  which 
continue  to  be  prescribable.  The 
dental  list  will  be  corrected  in  the 
November  1990  Tariff. 

C&D  Price 
Service 

We  regret  that  a  section  of  the 
October  Price  List  has  been 
omitted  from  pl44  due  to  a 
typesetting  fault.  The  missing 
section  will  appear  in  the 
supplements  of  October  13  and 
20.  We  apologise  for  any 
inconvenience. 


EFLECTIONS 


Don't  dump 
DUMPs 


Last  week  Minister  for  the 
Environment  Chris  Patten 
launched  his  White  Paper. 
Short  on  action,  but  long  on 
words,  it  nevertheless  aims 
to  concentrate  all  our  minds 
on  the  costs  of  pollution.  In 
the  same  week  it  was 
reported  (C&D,  p549)  that 
the  Scottish  Executive  has 
actively  discouraged 
pharmacists  from  taking 
part  in  DUMP  campaigns  because  of  the 
lack  of  proper  disposal  facilities. 

The  Pharmaceutical  Services 
Negotiating  Committee  says: 
"Problem?...  What  problem?"  and  goes 
back  to  admiring  its  own  reflections,  but  if 
the  public  is  to  be  educated  not  to  hoard 
medicines  then  the  consequences  of  their 
disposal  must  be  urgently  dealt  with. 

The  disposal  of  all  waste  has  an 
environmental  cost  and  future  policy  will 
be  to  pass  that  cost  back  to  the  originator. 
With  medicines  this  is  the  pharmaceutical 
industry,  and  eventually  it  is  the  industry 
who  must  accept  responsibility  for  the  safe 
disposal  of  the  surplus. 

The  problems  of  Scotland  are 
renowned  for  being  ignored  by  the  rest  of 
the  UK,  but  this  is  a  problem  for  us  all. 
The  Association  of  the  British 
Pharmaceutical  Industry,  PSNC  and  the 
Scottish  Pharmaceutical  General  Council 
must  now  actively  get  together  to  produce 
rapid  constructive  solutions. 

/Emergency'  abuse 

The  "emergency  supply"  regulations  are 
quite  unequivocal,  so  I  was  amazed  that  a 
member  of  the  NPA  had  expressed 
concern  at  public  abuse  of  this  privilege 
(C&D  October  6,  p594). 

The  supply  of  POMs  in  an  emergency 
is  entirely  at  the  professional  discretion  of 
the  pharmacist,  and  to  accuse  the  patient 
of  exploiting  this   "loophole"   is  an 


abrogation  of  that 
responsibility.  To  further 
admit  that  160  such  supplies 
had  been  made  in  nine 
months  should  probably  be 
a  situation  reported  to  the 
Society's  inspectorate  for 
investigation,  not  to  the 
NPA  Board  for  commend- 
ation. Emergency  supply 
flexibility  is  a  valuable 
professional  tool  that  we 
abuse  at  our  peril.  It  must 
not  be  used  to  circumvent 
POM  regulations. 


Multiple  threat 

The  future  of  community  pharmacy  is 
under  threat  with  the  profitability  of  our 
core  NHS  business  being  eroded  by  a 
Government  intent  on  destroying  the 
pharmaceutical  profession.  The  buffer  of 
trade  has  become  the  substance  of  our 
future  so  we  must  learn,  once  more,  to 
fight  in  the  commercial  jungle. 

At  the  forefront  of  this  battle  are  the 
multiples  who,  despite  past  conciliatory 
noises,  are  intent  on  our  collective 
destruction.  Their  advertising  muscle 
directs  the  public  to  them  first,  and  this  I 
cannot  condemn,  but  when  that  direction 
is  aided  and  abetted  by  exclusive 
promotions  subsidised  by  manufacturers 
it  is  time  we  all  rebelled.  Today  the  Pierre 
Fabre  representative  tried  to  sell  me  the 
Klorane  range  of  eye  preparations  helped 
by  two  full  pages  of  advertising  in 
Cosmopolitan  and  the  large,  exclusive 
"75p  off,  only  from  Boots"  voucher  flash 
across  the  corner  of  one  page. 

I  declined  the  invitation  and  his  other 
products  as  well.  To  offer  me  the  crumbs 
of  Boots'  "sold  out"  problem  is  an  insult 
that  can  only  effectively  be  dealt  with  by 
this  independent's  boycott.  When  Pierre 
Fabre  are  no  longer  Boots '  "  flavour  of  the 
month' ' ,  then  maybe  a  more  even-handed 
approach  might  improve  their  distribution. 
Last  week  Tim  Astill,  group  director  of 
the  NPA,  officially  opened  Fabre 's  new 
head  office.  This  week  perhaps  he  should 
bend  a  few  ears! 
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Unichem 
launch  into 
rehabilitation 

Unichem  are  launching  into  the 
rehabilitation  equipment  market 
with  a  new  Home  Healthcare 
service.  With  nearly  100  products 
listed,  the  new  service  claims  to 
be  one  of  the  most  comprehensive 
on  offer. 

Established  in  conjunction  with 
a  leading  rehabilitation  equipment 
supplier,  Nottingham  Rehab- 
ilitation, the  new  service  will 
enable  the  pharmacist  to  play  a 
stronger  role  in  helping  disabled 
people  chose  a  range  of  products 
designed  to  make  their  life  easier. 

Customers  can  order  products 
direct  from  Unichem  who 
guarantee  delivery  within  21  days. 
Products  are  listed  in  a  catalogue 
-  "Simple  Solutions".  It  is 
divided  into  eight  sections 
covering  exercise,  leisure, 
comfort,  the  kitchen,  household, 
dressing,  bathing  and  mobility. 

The  "Simple  Solutions" 
catalogue  is  now  available  from  all 
Unichem  outlets  to  both  the 
pharmacist  and  the  customer. 
Unichem.  Tel:  081-391  2323. 


Lifeplan 

Lifeplan  Products  are  the  latest 
company  to  introduce  cod  liver  oil 
capsules  into  their  range.  The 
capsules  are  fortified  with  vitamin 
E  and  are  packed  in  plastic  tubs  in 
four  sizes  (30  £1 .10,  60  £1 .95,  90 
£2.75,  and  120  £3.55).  The 
products  contain  no  synthetics 
preservatives,  say  Lifeplan 
Products.  Tel:  0455556281. 


Booker  Nutritional  Products  are 
supporting  their  Healthcrafts 
range  of  compleat  cod  liver  oil 
capsules  with  a  20  per  cent  extra 
free  offer.  Starting  this  month,  for 
as  long  as  stocks  last,  special 
packs  of  cod  liver  oil  will  retail  at 
£1.79  for  36  capsules  and  £3.69 
for  108  capsules.  The  company 
claims  that  the  fish  oil  market  is 
currently  worth  over  £33m. 
Booker  Nutritional  Products;  Tel: 
0932336366. 


Aludrox  range  gets  a 
new  image 


Charwell  Pharmaceuticals  are 
introducing  a  new  pack  design  for 
the  Aludrox  range.  The  distinctive 
brand  identity  has  been  retained 


but  the  graphics  have  been 
updated,  says  the  company. 

The  liquid  range  graphics 
depict  waves  to  convey  the  "cool 
soothing  sensation  as  the  brand 
brings  effective  relief  from 
indigestion  and  heartburn' ' .  This 
graphic  style  is  continued  on  the 
Aludrox  tablets  pack.  The  tablet 
packs  should  be  on-shelf  by  mid- 
October,  with  the  liquid  following 
in  early  December. 

Aludrox  has  5  per  cent  of  the 
£43m  indigestion  market  and  is 
benefiting  from  the  upturn  in 
marketing  support  it  has  enjoyed 
this  year,  claim  Charwell. 

Support  for  the  relaunch 
includes  a  continuation  of  the 
£250,000  advertising  campaign. 
Consumer  leaflets,  shelf 
reservers  and  other  POS 
materials  are  also  available  to  the 
trade,  say  Charwell  Pharma- 
ceuticals Ltd.  Tel:  042084801. 


Vitabites  for  youngsters 
from  English  Grains 


English  Grains  Healthcare  have 
launched  a  new  vitamin  brand  for 
children  aged  3-12  years. 
Vitabites  offer  the  Department  of 
Health's  recommended 
combination  of  vitamins  A,  C  and 
D  in  a  chewable  tablet  form  and 
will  receive  heavyweight 
consumer  support  throughout  the 
year,  says  the  company. 

The  60  tablet  packs  (£2.25), 
with  child  resistant  cap  and  tamper 
evident  seal,  will  include  a  mixture 
of  raspberry,  apple,  orange  and 
lemon  flavours  in  four  different 
character  shapes.  The  tablets  are 
sugar  free  and  contain  no  artificial 
colours  or  preservatives.  Each 
tablet  contains  vitamin  A  750/ig, 
vitamin  C  30mg  and  vitamin  D 
2.5Mg. 

Scheduled  for  early  1991  is  a 
£250,000  consumer  advertising 
campaign  running  in  leading 
women's  magazines  and  the 
healthcare  Press. 


Brand  awareness  will  be 
stimulated  by  a  children's 
competition  and  a  series  of  on- 
pack  offers,  beginning  with  a  waist 
pouch  for  £1.25  running  through 
the  launch  period. 

English  Grains  say  they  will  be 
placing  particular  emphasis  on  the 
four  characters  •  Vitaboy, 
Vitagirl,  Vitamouse  and  Vitacat  — 
which  will  appear  on  the  pack  and 
point  of  sale  material.  The 
characters  will  be  popularised 
through  in-pack  comic  strips, 
collectable  badges  and  other 
merchandise. 

The  children's  sector  of  the 
vitamins  market  has  expanded 
rapidly  in  recent  years  and  now 
accounts  for  around  20  per  cent  of 
sales  (around  £13. 5m)  in  the 
health  supplements  market. 
Penetration  is  still  relatively  low 
compared  to  the  USA  and 
Europe,  say  English  Grains 
Healthcare.  Tel:  0283221616. 


Pure& 
Simple 
sponsorship 

Smithkline  Beecham  Personal 
Care,  have  tied  up  a  deal  with 
Tyne  Tees  Television  to  make 
Pure  &  Simple  skincare  the  first 
sponsor  for  the  network 
programme  —  The  Body  Works. 

Pure  &  Simple  will  receive  a 
12  second  on-screen  credit  with 
voice-over  and  will  be  branded  on 
the  programme's  supporting 
information  pack. 

The  series  will  run  for  six 
weeks  and  the  thirty  minute 
programmes  will  be  shown  across 
the  network  at  13.20  from 
Wednesday  October  10. 
Smithkline  Beecham  Personal 
Care.  Tel:  081-5605151. 

Philips  head 
start 

A  Press  advertising  campaign  for 
Philips  Geometricks  five-in-one 
electric  hair  styler  breaks  this 
month  in  leading  hair  and  teenage 
publications.  The  full  colour 
advertisement  tells  the  story  of 
the  product  with  its  five 
interchangeable  styling  heads  say 
Philips. 

It  will  be  seen  during  October 
and  November  in  selected 
publications  including  Hair, 
Hairflair,  Looks,  Mizz,  Just  17, 
Company  and  Nineteen.  Philips 
Domestic  Appliances  &  Personal 
Care  Division.  Tel:  081-6892166. 

Honey  boost 

To  stimulate  sales  this  Autumn, 
Honeyrose  Health  Products  are 
mounting  their  "biggest  ever" 
advertising  campaign,  in  the 
national  Press  and  TV  Times. 

Running  from  October  to 
December  the  company  will  tell 
millions  of  smokers  to  cut  down 
with  Honeyrose,  the  nicotine  free, 
tobacco  free  cigarette.  Honevrose 
Products  Ltd.  Tel:  0449-612137. 
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If  you  think  any  other 
Evening  Primrose  Oil  has 
the  edge  on  EPOC, 
then  wed  like  to  sow  a 
few  seeds  of  doubt 


f 


EPOC  comes  from  the  Evening  Primrose 
Oil  Company,  one  of  the  first  and  most 
experienced  companies  in  this  field. 


The  Evening  Primrose  Oil  Company 
directly  controls  every  stage  of  cultivation  and 
production,  ensuring  the  quality  and  purity 
of  oil  in  all  EPOC  products. 

Furthermore,  zve  grow  virtually  all  our 
evening  primrose  crop  in  this  country,  making 
us  the  la/gest  producer  of  high  quality 
Evening  Primrose  Oil  in  the  United  Kingdom. 


EPOC  Evening  Primrose  Oil  contains 
over  10%  of  its  fatty  acids  as  GLA  (gamma- 
linolenic  acid)  and  includes  a  small  quantity 
of  Vitamin  E  to  maximise  its  availability  in 
the  body. 


A  new  'one-a-day' lOOOmg  capsule  has  been 
added  to  the  EPOC  range  to  give  your 
customers  even  more  choice. 


The  EPOC  range  has  been  relaunched  in 
attractive  packaging  to  transmit  this  message 
of  quality  to  your  customers. 


Finally,  we  are  spending  £300,000  on  a  consumer 
promotional  and  advertising  campaign  to  establish  EPOC 

Evening  Primrose  Oil  as  the  finest  that  money  can  buy. 
So  stock  up  with  EPOC  now  and  watch  your  profits  grow. 
EPOC  -  from  the  Evening  Primrose  Oil  Company. 


EVENING 
PRIMROSE 


THE  EVEN 


ITH  VITAMIN  E 

.NiNG  PRIMROSE  OIL  COMPANY 


n  re  f^-f/f,/;  f 

EVENING 
PRIMROSE 

WITH   VITAMIN  E 

90  Capsules 


30. 

capsules 


PURE  ft., 

;  EVENING 
PRIMROSE 

\       WITH  VITAMIN  I 


WG  PRIMROSE  OIL  COMPA 


Evening  Primrose  Oil  Company  limited,  116-120  London  Road,  Oxford  OX3  9BA. 


Benylin  promotion  to 
help  the  blind 


BRIEFS 


Unichem  have  developed  a  range  of 
point-of-sale  material  for  the  first 
time  to  support  the  £200,000 
relaunch  i  >l  their  own  brand  range. 

Adhesive  shell  talkers  arc 
available  in  one  size  (20  by  20cm) 
across  the  eight  own-brand 
sectors  including  colour  film, 
babycare,  toiletries,  haircare, 
beauty  care,  household, 
healthcare  and  medical  products. 
Window  posters  have  also  been 
produced.  Unichem.  Tel: 081-391 
21123. 

Herbal  Start  is  a  formulation  of  11 
herbs  put  together  by 
Pharmadass  to  give  a  non-habit 
forming  supplement  free  from 
artificial  ingredients  and  suitable 
for  vegans. 

It  contains  hawthorn  berry, 
spirulina.  mullin,  gota  kola,  yellow 
dock  root,  comlrey,  liquorice, 
ginger,  bissy  nut,  capsicum,  ma 
huang,  wu-chi  and  echinacea. 
Thirty  tablets  cost  £4.99. 
Pharmadass  Ltd.  Tel:  081-991 
0035. 

Two  around  the  world  air  tickets  are 
the  special  feature  of  the  Medielite 
Christmas  offers  promotion.  All 
orders  placed  during  October  to 
December  for  the  value  of  £350 
plus  will  be  entered  in  a  prize  draw 
which  will  take  place  on  1  )ecember 
31 .  The  winner  will  be  presented 
with  the  tickets  for  a  round  the 
world  trip  at  a  time  of  their  choice 
in  1991.  Medielite  Ltd.  Tel: 
081-9988833. 

From  October  29  G.R.  Lane  Health 
Products  Ltd  will  take  over 
responsibility  for  the  sale  and 
distribution  of  Thompson's 
Slippery  Elm  Food.  There  will  not 
be  any  changes  to  published  retail 
and  trade  prices  and  supplies  will 
continue  to  be  available  through 
current  wholesalers.  All  orders 
should  be  sent  to  Lanes  at  Sisson 
Road,  Gloucester  Tel:  0452 
507458. 

Gallery  Cosmetics  haw  come  up  with 
a  creme  bronzing  powder  for  the 
fate  and  body. 

The  powder  comes  in  a  fine 
pressed  formula  in  shack's  ol 
bronze  and  copper (VI .29) and  is 
presented  in  a  refill  compact  with  a 
clear  lid.  Gallery  Cosmetics  Ltd. 
Tel:  0565  504!)!. 

Cow  &  Gate's  milk  free  soya  formula 

Formula  "S"  -  will  be  packed  in 
outer  c  ases  ol  24,  instead  ol  ILL 
from  the  beginning  ol  November. 
Cow  &  date  Ltd.  Tel:  0225 
768381. 

Scott  Limited's  two  kitchen  towels, 
Fiesta  and  Scottowels,  will  be 
available  in  Christmas  designs  for 
the  key  pre-Christmas  period 
during  November  and  December. 
Scott  Ltd.  Tel:  0342327191. 


650 


Warner-Lambert  Health  Care 
have  introduced  a  Benylin 
pharmacy  promotion  which  will 
help  support  the  Royal  National 
Institute  for  the  Blind's  "Talking 
Books"  scheme,  ll  lollows  on 
from  the  launch  last  week  of 
medicine  labels  in  braille  and  large 
print. 

Pharmacies  will  be  able  to 
carry  application  forms  for  their 
custi  miers  to  send  away  f<  >r  i  >ne  <  >r 
more  Puffin  "kid's  story"  tapes, 
which  will  be  available  at  a  low 


promotional  price.  For  every  tape 
purchased  the  company  will  give 
50ptothe  RNIB's  Looking  Class 
appeal. 

The  tapes  are  from  the  "cover 
to  cover"  range  —  The  Worst 
Witch,  Squirrel  Nutkin  and  other 
Nursery  Tales,  and  Fantastic  Mr 
Fox  —  and  will  cost  £3.25  each 
compared  to  the  normal  price  of 
£4.99.  The  offer  will  run  until  the 
end  of  March  1991.  Warner- 
Lambert  Healthcare.  Tel:  0703 
620500. 


Vetchem 
parcel  offer 
for  Autumn 

The  Vetchem  Group  of 
wholesalers  have  a  number  of 
small  parcel  oilers  on  animal 
medicines  during  October  and 
November. 

Panacur  worm  powders  for 
small  dogs  and  cats  12  x  (5  x  lg)  at 
£12.88  and  for  medium  sixed  dogs 
12  x  (5x3g)  at  £22.50.  Nuvan 
Top  aerosol  flea  spray  for  cats  and 
dogs  is  offered  with  an  outer  of  20 
charged  as  18  (£39.06  trade). 

Pharmacists  buying  12  by 
50ml  Ruby  puppy  wormer  syrup, 
six  adult  dog  wormers  and  six  bv 
200  yeast  tablets  (£21.80  trade) 
get  six  by  200  yeast  tablets  free. 
Seleen  shampoo  is  offered  with  12 
charged  as  11  on  the  150ml  size 
(£17.60).  Vetchem.  Tel:  0543 
262882. 

AAHat 
Christmas 

AAH  have  introduced  a  number  of 
trade  offers  in  the  run  up  to 
Christmas. 

Customers  ordering  15  cases 
of  Robinsons  baby  foods  or  drinks 
are  entitled  to  a  free  copy  of  the 
"AA  Touring  Guide  and  Britain". 
In  return  for  orders  of  30  cases 
customers  can  choose  from  a 
choice  of  three  illustrated  AA 
travel  guides.  All  order  forms 
must  be  returned  by  October  31. 

Free  wine  vouchers  will  be 
available  during  October  and 
November  on  purchases  of 
Robinson  surgical  gloves.  With 
each  £100  order  there  will  be  a  20 
per  cent  discount  off  trade  price 
plus  £4  wine  vouchers.  With 
orders  of  £200  or  more  the  same 
discount  applies  plus  £10  wine 
vouchers.  The  offer  ends  on 
November  30. 

Finally,  the  company  is  giving  I 
customers  a  chance  to  win  one  of  j] 
40  return  channel  crossings  I 
between  Dover  and  Calais  by  I 
entering  a  Solpadeine  I 
competition.  The  minimum  order  \ 
for  entry  in  the  competition  is  six  I 
packs  or  more  of  Solpadeine  I 
tablets  or  capsules,  and  the  tickets  I 
will  rem, un  valid  for  12  months.  I 
.  L  \H  Pharmaceuticals  Ltd.  Tel: 
0928  71 7070. 


Robinson  Healthcare  have  relaunched 
their  make-up  wipeaways  in  new 
packaging  designed  to  compliment 
their  extra  soft  cotton  wool.  The 
wipeaways  are  now  in  navy  blue, 
gold  and  white.  Robinson 
Healthcare.  Tel:  0246220022. 
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Bright  future  for  babies 
says  Key  Note  report 


A  move  towards  healthier 
products  and  those  offering  an 
element  of  convenience  are  the 
two  themes  emerging  in  the  baby 
products  market,  which  is 
predicted  to  have  a  bright  future. 

Ke\  Note  analysts'  "Baby 
products"  1990  report  estimated 
the  total  market  area  to  be  worth 
just  over  £1 . 1  billion  at  retail  value 
in  1989,  a  12  percent  increase  on 
1988. 

I  hsposable  nappies  have  been 
the  most  dynamic  sector  and  are 
now  estimted  to  be  worth  around 
£33()m  (at  rsp),  compared  to 
£285m  in  1988  and  £1 75m  in  1985. 
.Around  75  per  cent  of  UK 
mc  ithcrs  n<  iw  use  disposables,  but 
the\  are  still  behind  most 
European  countries  where  usage 
is  virtually  1 00  per  cent . 

Other  areas  showing  good 
market  growth  include  moist 
wipes  (160  per  cent  growth  since 
1984),  baby  toiletries  (24.2  pel- 
cent  growth  between  1987  and 
1989)  and  creams  and  ointments 


(25  per  cent  growth  over  the  last 
three  years). 

.The  baby  food  and  drinks 
sector  showed  virtually  no  growth 
in  real  terms  in  the  year  to  1989, 
probably  due  to  the  contamination 
scare  in  1989.  say  Key  Note. 

The  future  for  the  baby  market 
k  ><  iks  extremely  bright  in  the  she  >rt 
term,  predicts  Key  Note,  with  the 
birth  rate  projected  to  increase 
strongly  until  1996,  after  which  a 
decline  is  forecast  until  2020. 

( )wing  to  an  anticipated  labour 
shortage  in  the  1990s,  more 
women  are  expected  to  return  to 
work,  many  of  them  when  their 
children  are  still  young.  This,  say 
Key  Note,  will  increase  the 
demand  for  convenience  products 
and  the  resulting  increase  in 
incomes  will  ensure  a  market  for 
high  quality  products  in  all  sectors. 
"Baby  Products  1990"  (£155) 
available  from  Key  Note 
Publications,  Field  House,  72 
Ohlfiehl  Road.  Hampton, 
Middlesex.  Tel:  081-783  0755. 
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Another  fishy  tale 
from  Lanes 


Almay  trial 
for  Christmas 

Nicholas  Laboratories  are 
supporting  their  Almay  range  with 
a  series  of  trial  sizes  for 
Christmas. 

The  trial  sizes  will  be  available 
in  extra  pr<  >tecti<  >n  make-up  ( 1 3ml 
£3.50)  in  shades  (if  alabaster, 
oyster,  bamboo  and  bisque.  Also 
available  are  ultra  rich  moisture 
cream  (35ml  £3.50)  and  ultra  rich 
moisture  lotion  (35ml  £3.50).  The 
trial  size  products  will  be  available 
from  December.  Nicholas 
Laboratories  Ltd.  Tel:  0753 
23971. 

Sanara 
campaign 
grows 

Wella  are  continuing  to  build  on 
Press  advertising  for  Sanara  by 
extending  their  advertisement 
into  a  double  page  spread. 

The  new  advertisement 
continues  to  feature  its  "kind  to 
you,  kind  to  nature"  theme  but 
also  incorporates  a  30p-off  coupon 
which  is  redeemable  against  any 
product  in  the  range. 

The  new  advertisement  will 
appear  in  the  October/November 
issues  of  women's  magazines 
including  Cosmopolitan:  Elle; 
Essentials:  Company;  New 
Woman  and  Country  Living.  This 
year's  spend  will  total  £750,000 
say  Wella  (GB).  Tel:  025620202. 

AAH 

shopping 

spree 

First  prize  of  a  £500  Harrods 
shopping  spree  and  a  London 
theatre  weekend  for  two  is  on 
offer  to  AAH  customers  in  their 
"Step  out  in  style  with  Clairol" 
competition  from  Bristol  Myers, 
on  purchases  of  selected  Clairol 
products. 

Closing  date  for  the 
competition  is  October  31  and 
entrants  are  invited  to  use  their 
skill  and  judgement  to  study  the 
competition  photograph  of  a 
"typical"  bedroom  and  decide 
where  the  centre  of  a  Clairol 
Finale  pack  is  most  likely  to  be 
located  and  indicate  the  spot  with 
an  X.  AAH  Pharmaceuticals  Ltd. 
Tel:  0928  717070. 


Lanes  have  added  Lanepa  liquid  to 
complement  their  capsule 
product.  The  omega-3  fish  oil 
supplement  comes  as  a  lemon 
flavoured  liquid  to  mask  the  fishy 
taste  which  often  makes  it 
unpleasant  to  take. 

Lanepa  liquid  can  be  either 
taken  by  the  spoonful  —  5ml  is 
equivalent  to  four  capsules  —  or 
can  be  added  to  salad  dressings, 
suggests  the  company.  The 
concentrated  fish  oil  (150ml 
£3.95)  contains  no  artificial  colour, 
flavour  or  preservative,  say 
Lanes.  Distributors  Ernest 
Jackson  &  Co  Ltd.  Tel:  03632 
2251. 


Finders  International  Ltd  are  now 

distributing  Dead  Sea  Magik 
themselves.  Finders  Inter- 
national Ltd.  Tel:  081-861  6181. 


New  deal  for 
Quikread 
testing 
system 

Anglo  European  Health  have 
announced  a  new  comprehensive 
package  deal  for  their  Quikread 
cholesterol  testing  system. 

The  package  now  includes  the 
latest  Boso  automatic  blood 
pressure  monitor,  and  can  be 
leased  over  a  three  year  period  at 
£7.95  per  week.  The  pharmacist 
will  still  receive  a  rebate  of  £100 
from  theNPA. 

The  starter  pack  now  contains 
a  Quikread  analyser  and 
processor  with  a 

worksurface/liner.  Twenty 
testing  kits  are  provided  along 
with  an  automatic  lancing 
machine,  a  Cinbin  for  disposables, 
and  20  lancets  and  Medi-wipes. 

A  counter  dispenser  with  200 
cholesterol  warning  leaflets  is 
provided  along  with  a  window 
display  poster.  Membership  of 
Wolfson  Quality  Control  Scheme 
is  included  in  the  package. 

Also  included  is  a  blood 
pressure  monitor  with  automatic 
cuffing  and  an  LCD  display,  which 
provides  a  dated  and  timed  ticket. 

Full  training  is  given  on  use  of 
the  equipment  together  with 
advice  on  counselling  techniques, 
supported  by  dietary  advice  and 
information,  says  the  company. 
Also  provided  are  patient 
registration  and  result  forms. 
Anglo-European  Health.  Tel: 
061-7662313. 

Wella  Balsam 
Support 

Wella  are  running  a  new 
advertising  campaign  for  their 
Wella  Balsam  extra  body 
shampoo,  conditioner  and  hair 
restructurant,  featuring  the  tag 
line  "You  may  have  been  born 
with  fine,  flyaway  hair,  but  you 
don ' t  have  to  live  with  it . " 

This  is  the  third  execution  for 
the  Wella  Balsam  range  this  year 
and  forms  part  of  the  £750,000 
advertising  spend  in  consumer 
magazines  for  1990.  Also 
incorporating  the  brand's  new 
strap  line  "Conditioned  to  Care", 
the  single  page,  full  colour 
advertisement  is  appearing  in 
leading  women's  magazines  such 
as  Options,  Elle,  Neiv  Woman, 
Essentials,  She,  Cosmopolitamnd 
Marie  Claire  until  the  end  of  the 
year.  Wella  (GB).  Tel:  0256 
20202. 


Shaving  boom  for 
pharmacies,  say  Gillette 


Pharmacies  are  enjoying  "the 
biggest  boom  yet"  in  wet  shaving, 
according  to  The  Value  of  Good 
Grooming,  a  comprehensive 
report  on  the  shaving  market  just 
published  by  Gillette. 

The  report  reveals  that  sales 
of  wet  shave  products  generate 
some  £36  million  for  UK 
pharmacies  and  drug  stores  and 
that  a  growing  proportion  of  these 
sales  are  accounted  for  by  system 
razors.  The  report  value  this 
sector  as  being  worth  over  £40m 
( >r  just  over  half  the  total  values  of 
the  market. 

Multiple  chemists  are  taking 
this  message  on  board,  says  the 
report,  devoting  nearly  60  per 
cent  of  shaving  product  space  to 
systems  —  the  independent  is  not 
far  behind  with  55  per  cent.  By 
1993  systems  will  dominate  the 
market  with  a  lions  share  of  up  to 
60  per  cent  of  sales,  claims  the 
report. 

Because  of  technical  advances 
in  wet  shaving,  the  dry  shaver 
market  has  shown  no  significant 
growth,  the  report  concludes.  It 
also  appeals  to  a  much  older 
market,  it  continues. 

The  report  says  that  beards 
have  lost  their  appeal  and  that 
designer  stubble  is  "out  of 
fashion".  It  underlines  the 
influence  of  women  in  the  market 
and  concludes  that  as  much  as  one 
third  of  men's  razors  are  bought 
by  women. 

With  this  in  mind,  Gillette 
stress  that  retailers  should  be 
"well  versed"  in  the  differences 


between  various  razor  types  so 
that  they  can  offer  substantial 
advice,  says  the  company. 

The  report  also  contains 
detailed  merchandising  advice  and 
a  suggested  shelf  plan.  Key  points 
include:  the  importance  of 
grouping  products  by  category 
and  by  brand;  featuring  systems  at 
eye  level  and  putting  disposables 
in  baskets  to  cope  with  the  volume 
of  sales.  Growing  interest  in  male 
grooming  could  point  to  future 
changes  in  the  way  razors  are 
displayed,  say  Gillette.  "Some 
shops  are  already  creating  'groom 
bars'  by  displaying  razors  with 
other  shaving  requisites  and 
men's  toiletries'.' 

In  looking  to  market  share, 
Gillette  claim  a  64  per  cent  lion's 
share  followed  by  Wilkinson 
Sword  with  15  per  cent  and  Bic 
with  13  per  cent.  Wilkinson  Sword 
dominates  the  double  edge  sector 
with  75  per  cent  of  sterling  sales 
and  although  Bic  is  the  biggest 
selling  disposable  brand  on  a 
volume  basis,  in  terms  of  cash 
sales  Gillette  leads  with  45  per 
cent. 

in  systems,  Gillette's  brands 
Contour  plus,  Contour,  Gil  and 
Gil  plus,  and  Sensor  have  over  80 
per  cent  of  sales .  Wilkinson  Sword 
holds  11  per  cent. 

Meanwhile,  own  label  is  small 
in  the  market  with  only  6  per  cent 
of  value  sales. 

Copies  of  a  summary  of  the 
shaving  report  will  shortly  be 
available  from  Gillette  UK  Ltd. 
Tel:  081-560 1234. 
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SHS 


THANKS  TO  THE  RECOMMENDATION 
OF  THOUSANDS  OF  PHARMACISTS,  THE 
MELTUS  RANGE  OF  COUGH  MEDICINES 
IS  NOW  THE  FASTEST  GROWING  BRAND 
IN  ITS  CATEGORY. 

AND  WITH  THE  EXTRA  CONSUMER 
ADVERTISING  WE'VE  PLANNED  FOR  THE 
WINTER  WE'RE  CONFIDENT  IT'S  GOING 
TO  DO  EVEN  BETTER. 

SALES  WILL  BE  HELPED  TOO  BY  THE 
NEW  ROUND  BOTTLE  AND  DISTINCTIVE. 
EASY-TO-DISPLAY  SQUARE  PACKS. 

SO  STOCK  UP  NOW  TO  MAKE  SURE 
THAT.  ALONG  WITH  MELTUS.  YOU'RE  IN 
THE  BEST  POSSIBLE  SHAPE  FOR  THE 
WINTER  RUSH. 


CUPAL  LIMITED. 
PHARMACEUTICAL 
LABORATORIES. 
BLACKBURN,  LANCS  BB2  2DX 
TFL:  0254  580321   FAX:  0254  675028 
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Gifts  from 
Yardley 

A  series  of  gift  sets  have  been 
introduced  by  Yardley  in  time  for 
Christmas. 

Gift  packs  shaped  as  evening 
clutch  bags  house  the  Lace,  White 
Satin,  Pink  Lace,  Chique  and  Pure 
Silk  fragrances  (£5.25  to  £8.25). 
While  a  "luxurious"  set  in  White 
Satin  contains  a  30ml  spray,  soap 
and  mini  body  lotion  (£6.25).  Lace 
and  White  Satin  also  come  in  sets 
containing  dusting  powder  and 
bath  pearls  (£5.99). 

The  luxury  fragrance  atomiser 
spray  is  a  limited  edition  gift  in 
Lace  and  White  Satin  (£8.25), 
while  a  White  Satin  luxury  set 
contains  a  25ml  White  Satin  spray; 
mini  body  lotion;  soap  and  cream 
perfume  in  a  heart  shaped  gift  box 
(£12.45). 

The  English  Lavender  range 
comes  in  a  series  of  three  gift  sets: 
a  flower  seller  figurine  with  two 
soaps  (£11.50);  a  collector's 
perfume  bottle  containing  50ml  of 
lavender  perfume  (£4.75)  and  a 
lavender  gift  tin  holding  a  23ml 
bottle  of  lavender  perfume,  soap 
and  bath  cubes  (£7.25). 

Individual  soap  tins  are  also 
available  in  English  Rose  and 
English  Lavender  (£1.99)  and 
15ml  handbag  sprays  are  being 
packaged  in  a  lantern  (£2.75). 

Looking  to  men  for  Christmas, 
Yardley  have  launched  a  travel  bag 
containing  aftershave,  talc  and 
soap  (£8.99)  in  the  Gold  or  Classic 
Gold  fragrances.  A  gold 
presentation  cup  of  aftershave  is 
available  at  £7.40  and  sets 
containing  shower  gel  and  splash 
on  aftershave  (£6.99)  or 
aftershave  and  deodorant  spray 
(£7.75)  are  also  on  offer. 

For  tree  presents  Yardley 
have  introduced  a  clip  top  wallet  of 
25ml  Gold  or  Classic  Gold  with  a 
key  ring  (£3.49).  Both  fragrances 
also  come  in  a  duo  pack  (£3.99). 
Yardley  of  London  Ltd.  Tel: 
071-629  9341. 


Chique  silver 

Yardley  have  introduced  the 
Chique  silver  collection  as  a 
companion  to  their  Chique 
fragrance,  launched  14  years  ago. 

The  fragrance  has  warm 
oriental  tones  combined  with 
chypre  notes  for  an  air  of '  'overall 
elegance",  says  the  company. 

Chique  Silver  comes  in  a  trial 
size  15ml  cologne  (£2.25).  It  is 
also  available  in  a  duo  set 
comprising  20ml  spray  of  Chique 
and  Chique  silver  (£5.59).  A  25ml 
cologne  sprav  is  also  available 
(£6.25);  50ml  (£9.35)  and  lOOg 
talc  (£2.95).  Yardley  of  London 
Ltd.  Tel:  071-6299341. 


m 

More  for  men 
with  Radox 

In  an  attempt  to  increase  their 
share  of  the  shower  gels  market, 
Nicholas  Laboratories  have 
launched  two  new  male  variants 
into  their  Radox  range  —  aqua  and 
black  (258ml  £1.59). 

Radox  showerfresh  deo- 
dorising hair  and  body  shampoo 


for  men  is  now  available  in  a  range 
of  three  lightly  fragranced 
variants,  aqua,  black  and  original 
blue. 

The  opaque  aqua  hooked 
bottle  contains  an  aqua  gel  while 
the  black  hooked  bottle  contains  a 
clear  gel.  The  new  range  offers  a 
"wider  choice  of  fragrance  to  the 
increasingly  discerning  male 
consumer",  says  the  company. 

The  shower  market  is 
currently  worth  £32  million  and 
has  shown  a  significant  growth  of 
20  per  cent  over  the  last  year,  say 
Nicholas.  They  believe  that  this 
growth  has  been  fuelled  notably 
by  the  market  increase  in  male 
consumption,  a  fact  which  they 
say  is  demonstrated  by  the 
original  blue  Radox  Showerfresh 
male  variant,  launched  last  year, 
which  has  already  achieved  a  1 . 1 
per  cent  volume  market  share. 

' '  With  35  per  cent  of  men  now 
using  a  shower  gel,  the  male 
sector  of  the  shower  gel  market  is 
growing  by  a  massive  40  per  cent 
year  on  year  and  is  estimated  to  be 
worth  £6m,"  says  Jill  Mobbs, 
product  manager  for  Radox 
Showerfresh.  Nicholas 
Laboratories  Ltd.  Tel:  0753 
23971. 


Night  and  day 

To  illustrate  how  film  speed  can 
make  all  the  difference  to  results 
in  the  low-light  conditions  of 
Winter,  Agfa  are  offering  a  special 
twin  pack  of  Agfacolor  or 
Agfachrome  fast  and  slow  speed 
films  at  an  introductory  price. 

Slower  speed  films  provide 
sharper  definition  and  more  colour 
intensity,  but  at  low  light  levels  or 
a  dull  and  overcast  sky  faster  films 
can  capture  detail. 

For  colour  print  film  users,  an 
Agfacolor  XRG  100  135-24  +3 
Maxi  film  comes  boxed  together 
with  the  very  fast  XRG  400 
135-24  film,  at  the  special  dealer 
price  of  £3.29  excluding  VAT.  For 
the  colour  transparency  market 
there  is  a  similar  offer  of  an 
Agfachrome  CT  100  135-36  film 
boxed  together  with  a  CT  200 
135-36  film.  The  dealer  cost  for 
these  films  is  the  same  as  for  two 
CT  100  films  -  £9.55  excluding 
VAT,  process  paid.  This  is  a 
saving  for  the  dealer  of  29p  and 
the  consumer  50p  on  the  cost  of 
the  films  bought  separately. 

There  is  a  full  range  of  display 
colours  for  the  Day  and  Night 
promotion;  Afga-Gevaert .  Tel: 
081-5602131'. 

A  free  £2  record  token  comes  with 
every  purchase  of  colors  de 
Benetton  ladies  (50mg  EDT); 
colors  de  Benetton  men's  (50ml 
EDT)  and  mens  aftershave 
(100ml)  starting  this  month  for  as 
long  as  stocks  last,  say  Maurice 
Douek  Ltd.  Tel:  071-328 1036. 


New  Cupal 

Cupal  have  reformulated  their  cold 
sore  lotion  and  reduced  the  pack 
size.  The  change  was  required 
when  the  product's  licence  of  right 
came  up  for  review. 

The  new  6ml  pack  contains  an 
improved  antiviral  formula  with  10 
per  cent  povidone  iodine  in  an 
alcohol  base.  Cupal  Ltd.  Tel:  0245 
580321. 


PR  Spray 
poster 
campaign 

A  £500,000  national  poster 
campaign  for  Crookes 
Healthcare's  PR  heat  spray  will 
start  next  month. 

Four  Al  posters  will  be 
positioned  at  over  2,500 
prominent  "Adshel"  sites,  the 
majority  within  200  metres  of  a 
pharmacy. 

The  posters  show  PR  spray 
being  applied  to  the  small  of  the 
back  and  in  a  separate  poster,  a 
sportsperson  is  spraying  the  ankle 
area. 

To  complement  the  campaign 
Crookes  are  now  distributing 
window  display  material  including 
a  giant  PR  heat  spray  can,  to  help 
draw  customers  into  the 
pharmacy.  Crookes  Healthcare 
Ltd.  Tel:  0602  507431. 


Griptight 

Lewis  Woolf  Griptight  have 
launched  two  Winter  promotions. 
The  first,  targeted  at  the 
consumer,  offers  two  free  party 
spoons  with  any  of  the  125ml  and 
250ml  range  of  Freflo  feeding 
bottles.  The  offer  runs  until 
November  30. 

Following  the  repackaging  of 
their  twin  pack  rattle  soothers, 
Griptight  are  offering  retailers  six 
twin  packs  for  the  price  of  five  until 
December  31.  Lewis  Woolf 
Griptight  Ltd.  Tel:  021  414  1122. 


ON  TV  NEXT  WEEK 


GTV  Grampian 
B  Border 

BSB  British  Satellite 

Broadcasting 

C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                         SK  Sky 

G  Granada                      STV  Scotland  (central) 

A  Anglia                         Y  Yorkshire 

TSVV  South  West              HTV  Wales  &  West 

TTV  Thames  Television      TVS  South 

TV-am  Breakfast              TT  Tyne  Tees 

Television 

Empathy: 

Y,C 

Healthcraft  Range: 

C4 

Inoven: 

All  areas  inc  Sky  and  BSB 

Loving  Care: 

GTV,U,STV,BTV,C,TTV,TT 

Mentadent  toothpaste: 

All  areas  inc  Sky  except  TV-am 

Mum  deodorant: 

All  areas 

Nurofen: 

All  areas 

Olvarit: 

All  areas  except  U,CTV,CT  &  TV-am 

Sanatogen  Single  Vitamins: 

All  areas  except  TV-am 

Sanatogen  Multivitamins: 

All  areas  except  TV-am 

Savlon: 

All  areas 

Seven  Seas  Cod  Liver  Oil: 

All  areas 

Seven  Seas  Supplements: 

HTV.TSW 

Slim-Fast: 

All  areas  except  CTV.C4  &  TV-am 
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PRESCRIPTION  SPECIALITIES 


Lipantil  lipid-lowering  agent 
comes  to  the  UK 


Lipantil,  claimed  to  be  the  top 
lipid-controlling  agent  in  Europe, 
is  being  launched  in  the  UK.  The 
active  ingredient,  fenofibrate, 
lowers  cholesterol  up  to  25  per 
cent  and  triglyceride  up  to  50  per 
cent.  It  is  indicated  in  patients  with 
severe  hyperlipidaemia  who  have 
failed  to  respond  to  dietary 
measures  alone. 

The  recommended  initial  dose 
is  300mg  daily,  in  divided  doses.  It 
should  always  be  taken  with  food. 
Response  should  be  monitored  by 
determination  of  serum  lipid 
values  and  dosage  altered  in  the 
range  200-400mg  daily  as 
necessary.  Treatment  should  be 
discontinued  if  an  adequate 
response  has  not  been  achieved 
within  three  months. 

It  is  contra-indicated  in 
patients  with  severe  liver 
dysfunction,  existing  gall  bladder 
disease  and  severe  renal 
disorders.  Adverse  reactions  are 
xequent,     transient  and 


BRIEFS 


Smithkline  Beecham  have  reduced  the 
price  of  Algitec  suspension  and 
tablets  from  October  8.  The  new 
prices  are  (old  in  brackets); 
tablets  120  £22.49  (£29.85), 
suspension  600ml  £15.41 
(£17.25).  The  usual  dose  of 
Algitec  suspension  will  require  the 
prescribing  and  dispensing  of 
2  x  600ml  for  a  four  week  course 
say  Smithkline  Beecham 
Pharmaceuticals .  Tel:  0707 
325111. 

H.N.  Norton  have  made  the  following 
additions  to  their  product  range. 
Sodium  valproate  tablets  200mg 
are  available  as  purple  e/c  tablets 
(100  £6.55).  Triazolam  tablets 
0.125mg  and  0.25mg:  the  blue 
0.125mg  tablets  and  the  lilac 
0.25mg  tablets  are  both  coded  on 
the  reverse  with  the  Norton  twin 
triangle  logo  (250,  £13.64  and 
£18.38  respectively).  H.N. 
Norton  &  Co  Ltd.  Tel:  081-807 
0777. 

Squibb  are  replacing  the  20  tablet 
pack  of  Fungilin  tablets  with  a  new 
56  tablet  presentation  (£8.32 
trade).  Squibb  are  also 
discontinuing  Ipral  paediatric 
suspension,  but  the  tablet 
formulation  remains  available. 
Nystan  triple  pack  is  also  being 
deleted  although  other  packs  and 
formulations  remain.  E.R.  Squibb 
&  Sous  Ltd.  Tel:  1)51-6772201. 
Nutricia  Dietary  Products  have 
introduced  gluten  free  pasta 
spirals  (12x250g,  £20.92  trade) 
under  their  Glutafin  brand  name. 
The  product  has  ACBS  approval 
lor  prescribing  on  FP10.  Nutricia 
Dietary  Products.  Tel:  081-951 


generally  minor;  the  most 
common  are  gastro-intestinal 
disturbances,  skin  reactions, 
headache,  fatigue  and  vertigo. 

The  product  licence  number  of 
this  Prescription  Only  Medicine  is 
5159/0001  and  it  is  available  as 
blister  packs  of  84  capsules 
(£19.80  trade).  It  is  being 
distributed  on  behall  oi 
Laboratoires  Fournier,  France, 
by  Norgine  Ltd.  Tel:  0865  75071 7. 


'Patch-off' 
time  for 
Transiderm 

Ciba  are  now  recommending  that 
their  Transiderm-Nitro  glyceryl 
trinitrate  patch  can  be  prescribed 
intermittently  to  improve  control 
of  angina. 

A  "patch  off"  period  of  eight 
to  12  hours,  usually  at  night, 
during  each  24  hour  period  is 
recommended  by  the  company, 
which  says  long-acting  nitrates 
should  be  used  in  this  way  to  limit 
nitrate  tolerance. 

"Dosage  regimens  should  be 
tailored  to  provide  protection  at 
times  of  maximal  susceptibility. 
During  periods  of  low  risk  for 
anginal  symptoms  nitrate  levels 
should  be  allowed  to  decrease," 
according  to  Cowan,  J.C.  et  at 
(Am.  J.  Cardiol.  60,271). 

In  the  small  number  ( if  patients 
who  may  experience  nocturnal 
angina  the  provision  of 
concomitant  therapy  such  as  beta- 
blockers  or  calcium  antagonists 
provides  overnight  control,  say 
Ciba  Laboratories.  Tel:  0403 
50101. 

Rehidrat 
multipack 

Searle  have  launched  a  Rehidrat 
multipack  containing  a  choice  of 
four  flavours  in  a  single  pack. 

Available  as  a  Pharmacy 
medicine  the  16  sachet  multipack 
contains  six  blackcurrant,  six 
orange  and  four  lemon  and  lime  at 
a  basic  NHS  cost  of  £3.90  (rsp 
£6.73).  The  product  contains  no 
artificial  sweeteners,  flavourings, 
colourings  or  preservatives  and  is 
used  as  an  oral  rehydration 
treatment  (sodium  50mmol/litre) 
to  replace  fluid  and  electrolytes. 
G.D.  Searle  X-  Co  Lid.  Tel:  0494 
21124. 


select  lo  n  s 


Laughton  &  Sons 
War  stock  Road,  Birmingham. 
Tel:  021-474  5201 
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A  national  interchange  programme  —  or  generic 
substitution  —  should  be  instituted  to  generate 
substantial  savings  in  the  drug  bill,  says  Nigel  Norton, 
managing  director  of  generic  manufacturer  H.N.  Norton. 
Speaking  at  the  third  conference  session  of  the  Unichem 

Convention  in  San  Diego  on  Sunday,  Mr  Norton  said: 
"Generic  medicines  are  not  simply  substitutes;  they  are 
interchangeable  with  branded  products." 


Hotel  del  Coronado  —  2nd  October  1990 


Norton  md  advocates  'generic 
interchange'  programme 


Mr  Norton  estimated  that  savings 
of  over  £800m  could  be  made  in 
five  years  if  substitution  was  used 
for  just  five  drugs  —  Adalat, 
Ventolin,  Voltarol,  Tenormin  and 
Naprosyn.  Such  a  programme 
would  provide  a  new  professional 
opportunity  for  pharmacists,  Mr 
Norton  suggested.  "The  clear, 
traditional  and  much  needed  role 
for  the  pharmacist  is  surely  that  of 
medicines  quality  expert,"  he 
said. 

"Some  doctors  still  believe 
there  are  quality  problems  with 
generics.  The  Medicines  Control 
Agency  constantly  refers  to 
reviews  that  they  have  conducted 
showing  there  is  no  difference 
between  quality  of  brand  and 
generic,  but  still  the  doubt 
continues."  Mr  Norton  added 
that  with  many  brand  companies 
owning  generic  manufacturers 
there  was  no  really  representative 
spokesman  for  the  industry,  and 
doctors  and  pharmacists  might 
well  ask:  "Where  do  generics 
come  from?" 

The  role  for  pharmacists,  Mr 
Norton  suggested,  was  to  work 
closely  with  the  generic  industry 
to  achieve  confidence  and 
acceptibility  for  its  products.  He 
suggested  that  pharmacists  might 
be  able  to  negotiate  with  the 
Department  of  Health  to  keep  a 
proportion  of  savings  made, 
rather  as  doctors  are  being 
allowed  to  plough  back  savings 
made  in  their  new  contract. 

He  said  he  realised 
pharmacists  had  widely  differing 
views  about  substitution,  with 
doubts  based  on  questions  of 
appearance,  equivalence,  and 
wider  issues  such  as  the  effect  on 
the  British-based  R&D  industry. 


Nigel  Notion 

He  said  that  less  than  5  per  cent  of 
the  products  available  on  the  NHS 
are  subject  to  a  patent,  but  60  per 
cent  of  products  are  prescribed  by 
brand  name.  '  'The  main  reason  is 
simply  the  power  of  the  heavily 
promoted  short  and  punchy  brand 
name, ' '  Mr  Norton  said.  A  second 
reason  was  the  belief  that  special 
products,  like  controlled  release 
dosage  forms,  could  not  be 
produced  as  generics.  "It  seems 


to  me  that  this  is  costing  the 
taxpayer  money  and  should  be 
rectified,"  Mr  Norton  said. 

He  went  on  to  discuss  the 
simple  economics  which  made  the 
Government  encourage 
physicians  to  prescribe 
generically.  The  39  per  cent  of 
prescriptions  written  for  generics 
cost  only  10  per  cent  of  the  total 
drug  bill.  "For  every  1  per  cent 
swing  to  generics,  around  £17m  is 
saved  annually,"  he  said. 

Mr  Norton  said  vast  savings 
had  been  made  over  many  years 
by  substitution  in  the  hospital 
service:  "Suppliers  of  generic 
medicines  to  hospitals  are 
selected  for  tendering  on  the 
quality  of  the  products  they 
produce  and  this  is  carefully 
monitored  by  regional  QC  labs. 
Tests  in  the  hospital  environment 
have  shown  no  difference  in  the 
quality  of  generic  and  branded 
medicines.  Generics  are  truly 
beneficial  to  the  NHS,  proven  in 
hospital  practice  and  are  poised  to 
be  good  for  the  GP  sector. 

Mr  Norton  said  that  innovator 
companies  put  forward  three 
major  arguments  against  greater 
use  of  generics:  that  it  would 
destroy  profits  essential  for 
funding  R&D,  exports  and  UK 
jobs.  "As  the  monopoly 
purchaser  of  prescription 
medicines  in  the  UK,  the 
Department  of  Health  controls  the 
overall  profitability  of  companies. 
The  DoH  looks  at  the  R&D 
companies  annual  returns  and  may 
allow  them  to  maintain  their 
overall  profitability  by  price 
increases  or  by  agreeing  a  high 
price  for  a  new  product.  Please  do 
not  believe  that  generics  will 
inevitably  affect  innovators'  ability 


to  fund  R&D.  And  when 
innovators  talk  about  'luck'  and 
how  difficult  and  unpredictable  is 
research,  I  suggest  they  look  at 
Glaxo  who  seem  to  have  had  a  lot 
of  'luck'  —  or  is  it  the  better  they 
manage  their  R&D,  the  more  luck 
they  have?"  Mr  Norton  asked. 

The  US  experience 

The  US  experience  of  the  Drug 
Price  Competition  and  Patent 
Term  Restoration  Act,  which 
allowed  simpler,  rapid  entry  of 
generics,  showed  that  R&D 
funding  increased  throughout  the 
'80s  as  companies  realised  that 
survival  and  future  success  was 
dependent  on  new  drug 
discoveries.  "Jobs  in  the 
innovative  industry  and  related 
export  performance  do  not 
depend  on  limiting  generic 
competition,  quite  the  reverse," 
Mr  Norton  said.  "Success 
depends  on  harsh  and  vigorous 
competition.  By  the  end  of  the 
patent  term  there  is,  and  must  be, 
the  threat  of  diminishing  income  to 
make  the  managers  of  the 
innovative  industry  really  perform 
during  the  time  they  are  making 
well-earned  profits." 

Mr  Norton  said  the  myth  aboutj 
the  quality  of  generic  drugs  had 
been  well  and  truly  quashed. 
"The  DoH  have  surveyed  quality 
and  found  no  difference  between 
generic  and  brands.  Both  are- 
made  in  factories  operating  to  the] 
Code  of  Good  Manufacturing 
Practice,  and  continually  surveyed 
by  the  Medicines  Inspectorate. 
For  some  R&D  companies  the 
ultimate  response  to  generic 
competition  has  been  to 
manufacture  and  distribute! 
generic  dugs." 
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Looking  to  the  future,  he 
believed  a  generic  drug 
interchange  programme  was 
going  to  happen  regardless  of  who 
was  in  Government  given  its 
success  in  the  USA.  But  he  said 
there  could  be  no  argument  that 
innovators  require  protection  for 
new  products. 

"Many  forms  of  protection 
that  the  pioneer  industry  is 
seeking  may  have  gone  beyond 
the  bounds  of  justification.  There 
must  be  protection,  but  through  a 
reasonable  patent  system  and 
through  competition.  Generics 
offer  the  only  real  competition  to 
branded  products  and  any  artificial 
mi  ive  t( )  ci  mtrol  development  of  a 
generic  market  must  be 
opposed,"  he  said.  Mr  Norton 
later  added  that  he  and  his 
colleagues  in  the  generic  industry 
would  be  quite  happy  to  see 
control  through  a  post-marketing 
protection  period. 


Lord  Rippon 
out  and 
about 

The  Convention  was  officially 
opened  by  Unichem's  new 
chairman,  Lord  Rippon  of 
Hexham,  who  conveyed  to 
delegates  the  good  wishes  of  Her 
Majesty  the  Queen.  Unichem 
chief  executive  Peter  Dodd  said 
that  during  his  stay  over  the  first 
four  days  of  the  Convention,  Lord 
Rippon  would  spend  more  time 
talking  to  shareholders  than  most 
public  company  chairman  would 
do  in  a  fuli  career. 

Lord  Rippon  told  delegates  in 
his  opening  remarks  that  he  saw 
no  need  for  any  great  changes  in 
the  way  Unichem  does  business. 


ERM  entry  proves  a 
tonic  for  flotation 


Marianne  Burton 


The  essential  character  of  a  post- 
float  Unichem  will  be  no  different 
from  its  previous  existence,  chief 
executive  Peter  Dodd  told  the 
Convention  in  a  somewhat  low 
key  address.  "It's  going  to  be  a 
long  time  before  pharmaceutical 
wholesaling  is  anything  other  than 
the  most  important  part  of 
Unichem,"  he  said. 

Mr  Dodd  made  it  clear  that  he 
hopes  to  make  inroads  into  those 
pharmacies  not  doing  business 
with  Unichem.  The  company 
would  always  be  looking  at  new 
services.  Even  as  the  Convention 
was  taking  place ,  back  in  the  UK  a 
new  appliances  service  was  being 
announced,  he  said. 

Hospitals  a  target 

Unichem  are  also  looking  to  pick 
up  more  hospital  business. 
"Hospital  pharmacists  have 
traditionally  thought  of  Unichem 
as  a  retail  organisation,  but  we 
have  become  the  number  two 
wholesaler  in  hospitals,  but  a  small 
number  two,"  Mr  Dodd  said. 

Unichem  pic  would  also  have 
opportunities  to  acquire 
businesses  and  diversify,  either 
into  areas  where  the  company  had 
expertise  —  where  the  ventures 
would  be  small  compared  to 
Unichem  —  or  into  other  areas  on 
a  low  cost,  low  risk  basis. 

Franchising  seems  to  be  high 
on  the  agenda.  Mr  Dodd  said  that 
providing  goodwill  prices  do  not 
make  it  impossible  to  make 


UBS  Phillips  &  Drew  corporate 
stategy  director  Marianne  Burton 
was  sticking  by  her  last  forecast 
lor  the  valuation  oi  Unichem 
(excluding  the  rights  issue) 
following  the  Stock  Market 
reversal  that  came  with  the 
announcement  of  Britain's  entry 
into  the  Exchange  Bate 
Mechanism  of  the  European 
Monetary  System. 

The  Chancellor  of  the 
Exchequer's  statement  could  not 
have  been  better  limed  lor  Mrs 
Burton,  coming  as  it  did  just  one 
and  a  half  hours  before  her 
presentation  to  the  Convention. 
Giving  the  news  to  delegates  she 


said:  "The  London  Sto<  k  Market 
went  In  »m  di  iwn  Mil  pi  mils  to  up  (id 
in  1 5  minutes.  It  puts  our  estimate 
of  Unichem's  value  back  l<> 
£109ni.  It's  very  good  news." 

Mrs  Burton  confirmed  that 
UBS  Phillips  >\-  Drew  wall  be 
ottering  ,i  dealing  servii  e 
"wherebj  shareholders  i  an  bii\ 
and  sell  shares  lor  a  lew  weeks 
< iver  l be  I nne  ol  the  float"  with  a 
special  commission  rate,  probably 
0.5  per  cent . 

"We  are  alsi  >  g<  >mg  to  pn  ivii  le 
a  facility  for  shareholders  to  sell 
their  rights  during  the  rights 
period,"  Mrs  Burton  added, 
though  she  said  that  there  may  be 
the  limitation  thai  all  rights  have  to 
be  sold  through  this  service. 
■  Unichem  board  members  are 
currently  presenting  the  company 
to  potential  institutional  investors. 
Mrs  Burton  said  that  of  lour 
meetings  held  so  tar,  three  had 
been  positive,  one  negative. 


Peter  Dodd 

franchising  a  good  deal  for 
franchisee  and  franchisor,  "there 
is  no  limit  to  the  extent  LInichem 
can  move  into  franchising".  And 
he  said  LInichem  would  operate  a 
system  whereby  franchisees 
whose  businesses  performed 
better  than  expected  would  not  be 
penalised  in  any  right-to-buy 
settlement. 

Speaking  before  the 
announcement  of  Britain's  entry 
into  the  ERM,  Mr  Dodd  said 
Unichem  stayed  on  course  for 
flotation  in  mid-November, 
despite  Stock  Market  jitters  over 
inflation  and  the  Gulf  crisis. 

He  suggested  that  all 
shareholders  could  help  publicise 
the  float  in  the  short  term  by 
redoubling  efforts  to  sell  Unichem 
products.  "Ensure  that  every 
customer  who  walks  out  of  your 
pharmacy  is  carrying  a  Unichem 
bag  full  of  Unichem  products.  It's 
subliminal ,  but  it  helps , "  he  said . 

He  ended  m  bullish  mood. 
"For  the  past  18  years,  LInichem 
have  produced  record  sales  and 
profits.  But  that's  history.  The 
Unichem  team  relish  the 
opportunity  which  we  believe  now 
exists  to  make  the  success  in  the 
past  merely  a  warm-up  lor  the 
main  event.' ' 


Beta  blockers 
and  ACE 
inhibitors 

choice  for  Ml 

"It  worries  me  that  we  are 
prescribing  tot, illy  unsuitable 
drugs  to  people  because  of  the 
power  of  marketing  men,"  says 
Dr  John  Cruickshank,  a 
cardiologist  and  one  time 
consultant  to  ICI.  As  far  as  he  was 
concerned,  in  hypertension  and 
heart  failure,  beta  blockers  and 
ACE  inhibitors  are  in,  thiazides 
and  calcium  antagonists  are  out. 

In  comparisons  with  thiazide 
diuretics  in  hypertension,  Dr 
Cruickshank  said  that  beta 
bk  >ckers  had  been  found  to  reduce 
the  incidence  of  heart  attacks, 
including  "silent"  attacks  which 
can  only  be  detected  by  ECG,  by 
40  per  cent.  Thiazides  actually 
appeared  to  increase  the  incidence 
of  heart  attack  by  15  per  cent. 
"These  facts  are  not  widely 
known  among  the  medical 
profession,"  he  said. 

He  dismissed  talk  of  beta 
bl<  ickers  causing  adverse  changes 
in  the  HDL/LDL  cholesterol  ratio, 
which  might  suggest  an  increased 
incidence  of  atheroma  in  coronary 
arteries.  He  said  that  work  in 
animals  suggested  beta  blockers 
might  actually  decrease  atheroma 
by  up  to  6(1  per  cent.  Dr 
Cruickshank  also  presented 
evidence  to  show  that  patients 
stressed  through  road  accidents 
had  fewer  cardiac  arrests  if  they 
were  given  beta  blockers 
alongside  their  other  therapy. 

It  is  well  known  that  blood 

Continued  t»i  p658 
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Pharmacists  to  benefit 
from  nurse 
prescribing 


As  nurse  prescribing  arrives, 
many  will  be  in  need  of  advice  and 
assistance  and  may  be  unwilling  to 
compromise  their  new 
independence  by  asking  GPs, 
Seton  Healthcare's  director  of 
healthcare  sales  Phil  Gorst  told 
the  Convention. 

In  a  presentation  on  the  future 
development  of  the  market  for  leg 
ulcer  products,  Mr  Gorst  said  the 
advent  of  GP  responsibility  for 
budget  control  will  focus  attention 
on  relative  costs,  with  the  district 
nurse,  through  the  GP,  under 
pressure  to  assess  cost- 
effectiveness  and  increase  healing 
rates. 

"Nurse  prescribing  will  put 
pharmacists  face-to-face  with  the 
script  decision-maker.  You  can 
take  advantage  of  this  by  offering 
advice  and  assistance  whenever 
appropriate.  Your  relationship 
with  the  district  nurse  is 
something  you  must  develop  not 
only  in  FPU)  business.  Remember 
that  the  district  nurse  is  in  a 
position  to  make  referrals  for 
counter-prescribable  medicines, ' ' 
Mr  Gorst  said. 

Apart  from  product 
development,  the  future  of  leg 
ulcer  treatment  will  be  affected  by 
any   new   classifications  or 


eitective  in  angina,  it  lias  no  ettect 
on  the  ischaemic  process,"  he 
said. 

Dr  Cruickshank  commended 
the  use  of  aspirin  —  "now  nothing 
short  of  a  wonder  drug".  Heart 
attack  patients  given 
streptokinase  immediately  post- 
Mi  showed  a  25  per  cent 
reduction  in  in-hospital  mortality. 
Adding  aspirin  raised  this  to  40  per 
cent.  The  likelihood  of  a  second 
infarction  was  also  reduced. 

Dr  Cruickshank  also  favoured 
the  use  of  ACE  inhibitors  in 


definitions  imposed  by  the  NHS 
through  the  Drug  Tariff ,  Mr  Gorst 
said.  Through  the  Welsh  Regional 
Health  Authority,  a  new 
classification  for  bandages  had 
been  developed.  Included  was 
Class  IIIc,  defining  bandages 
specifically  for  leg  ulcer 
treatment.  Class  IIIc  products  will 
exert  a  graduated  tightly  defined 
pressure  from  ankle  to  knee. 

"It  is  significant  that  no 
products  available  now  will 
conform  to  this  definition,"  Mr 
Gorst  said.  "Seton  Healthcare 
Group,  however,  have  developed 
Setopress  which  will  conform  to 
Class  IIIc  and  will  provide  real 
efficiency  with  cost- 
effectiveness."  He  told 
pharmacists  that  Seton  will  be 
detailing  Setopress  to  district 
nurses  from  December. 

Mr  Gorst  said  that  around 
three  people  in  2,000  are  at  risk  of 
leg  ulcers  in  the  total  UK 
population,  with  women  over  65 
six  times  more  vulnerable  than  the 
average.  This  equated  to  0.5 
million  people  being  susceptible, 
with  a  third  of  them  suffering  at 
any  one  time.  "A  patient  with 
long-standing  ulceration  can  cost 
the  NHS  over  £50,000  in  17  years 
without  ever  seeing  a  cure. ' ' 


Drjohn  Cruickshank 

severe  heart  failure.  Studies  had 
shown  a  reduction  in  mortality  for 
30  per  cent.  "Post  attack,  we 
know  that  a  heart  that  starts 
enlarging  is  a  heart  that  is  going  to 
go  into  failure.  Patients  who 
receive  an  ACE  inhibitor  are  less 
likely  to  show  cardiac 
hypertrophy, ' '  he  said.  Once  daily 
dose  ACE  inhibitors  were  likely  to 
control  blood  pressure  more 
smoothly  than  the  short-acting 
compounds. 


North  of  the 
border,  down 
Mexico  way 

Visitors  to  the  1990  Unichem 
Convention  in  San  Diego  from 
October  2-9  trod  in  the  footsteps 
of  Tony  Curtis,  Jack  Lemmon  and 
Marilyn  Monroe,  not  to  mention 
the  King  of  England. 

The  Hotel  Del  Coronado  or 
"The  Del",  where  the 
Convention  took  place,  was  the 
setting  for  Billy  Wilder's  classic 
movie  "Some  Like  it  Hot"  and 
also  claims  to  have  been  the  place 
where  the  future  King  Edward 
VIII  first  clapped  his  eyes  on  the 
woman  who  was  to  cost  him  the 
throne,  the  American  divorcee 
Wallis  Simpson. 

Ron  and  Nancy  Reagan  have 
been  visitors  on  many  occasions, 
when  Mr  Reagan  was  an  actor, 
then  Governor  of  California,  and 
then  as  President  of  the  United 
States.  Unichem  chief  executive 
Peter  Dodd  is  rumoured  to  be 
looking  for  an  even  higher  calling 
after  his  stay  in  the  Governor's 
Suite. 

A  touch  of  the  Mexican  was 


In  brief... 

□  Sales  topping  £200  per  linear  foot 
were  realised  when  three  pharmacy 
owner-managers  allowed  Windsor 
Pharmaceuticals  to  merchandise 
their  existing  suncare  ranges  and 
give  a  good  basic  training  to  staff. 

Windsor's  marketing  manager 
Andrew  Dixon  said  that  their 
experience  had  produced  a 
number  of  recommendations. 
"Select  between  four  and  five 
ranges  to  include  the  brand  leader, 
a  high  protection  brand,  a 
baby/childcare  brand,  a  cosmetic 
brand  and  a  budget/mass  market 
brand,"  he  said.  "Secondly, 
display  from  March  to  October, 
using  point  of  sale  material  to 
create  an  eye-catching  area,  and 
then  make  someone  responsible 
for  reordering  the  popular 
products  before  you  run  out  of 
stock. 

"Finally,  make  sure  you  and 
your  staff  are  able  to  guide  and 
advise  customers,  explaining  why 
a  sun  protection  product  is  vital 
when  sunbathing,  so  customers 
buy  enough  products  for  the 
whole  holiday  and  choose  the 
correct  SPFs  for  each  member  of 
the  family." 

□  fitter  the  freeze  spray  comes  the  cold 
gel.  Mentholatum's  marketing 
manager  Mike  Corzberg  used  the 
platform  of  the  Convention  to 
announce  Deep  Freeze  Pain 
Relieving  Cold  Gel:  "It  fits  the  bill 


provided  by  a  day  trip  to  Tijuana, 
just  17  miles  to  the  South,  where 
one  harassed  marketing  man  was 
heard  to  mutter  about  the 
countless  thousands  of  street 
sellers  offering  chewing  gum  and 
cheap  jewellery .  "I'm  thinking  of 
saying  to  the  next  one:  'Look  if 
you  want  to  sell  me  something, 
then  try  to  sell  it  to  me 
properly'." 

Delegates  also  visited 
America's  first  theme  park, 
Knotts  Berry  Farm,  to  sample  a 
variety  of  gut  churning  rides. 
After  a  ride  on  Montezooma's 
Revenge,  a  rollercoaster  of  a  ride 
including  a  360  degree  loop  and 
two  precipitous  drops,  Martin 
Johnson  of  the  evening's  sponsors 
Crookes  Healthcare  was  heard  to 
say:  "It  was  not  great  comfort  to 
think  that  if  we'd  come  off  at  the 
top,  it  would  make  a  great 
headline  for  Chemist  &  Druggist. 

San  Diego  was  also  the  place 
where  a  new  nickname  for 
Unichem's  Convention 
triumvirate  of  chief  executive 
Peter  Dodd,  deputy  chairman 
David  Mair  and  marketing  (and 
Convention)  director  Bill  Hart  was 
coined.  The  Wild  West  stage 
setting  for  the  Conference 
prompted  one  delegate  to  dub 
them  "The  Good,  the  Bad  and  the 
Ugly' '  C&D  readers  can  make  up 
their  own  minds  who  is  who. . . 


'  on  all  counts, ' '  he  said.  "It's  clean 
to  use,  smells  pleasant,  is  up-to- 
date,  is  cold  and  has  no 
environmental  problems  and, 
being  a  rub,  falls  into  the  largest 
sector  of  the  topical  market. 

The  gel  has  menthol  as  the 
active  listed  ingredient  with  the 
cold  effect  provided  by  a 
water/alcohol  combination.  "Like 
here  in  the  USA,  the  cold  gel  I 
sector  is  destined  to  carve  out  a 
valuable  slice  of  the  UK  market 
Mr  Corzberg  said. 

□  If  Unichem's  4,500  customers  could 
mutually  agree  to  feature  new 
product  "X"  in  their  windows 
during  the  week  TV  advertising 
breaks,  that  product  exposure 
would  enable  Unichem  to  | 
negotiate  substantial  fees  on  their 
behalf,  Elida  Gibbs  national  sales 
manager  Jim  Morris  told  the 
Convention. 

□  Time  spent  on  staff  training  is  time 
well  spent,  improving  the  image  of  a 
business  as  well  as  its  sales  and 
profits,  said  Paul  Hawkins, 
general  sales  manager,  Whitehall 
Laboratories.  "It  should  also 
increase  your  assistants'  level  of 
job  satisfaction  and  motivation, 
and  possible  lead  to  a  reduction  in 
your  workload,"  he  told 
delegates.  "Most  progressive 
manufacturers  provide  i 
comprehensive  training  sessions. 
Staff  training  is  also  actively 
supported  by  the  National 
Pharmaceutical  Association  and 
Chemist  &  Druggist. 


Continued  from  p657 

pressure,  heart  rate  and 
circulating  levels  of  adrenalin  all 
peak  in  mid-morning,  the  peak 
time  for  heart  attacks  and  sudden 
deaths,  Dr  Cruickshank  said.  The 
presence  of  a  beta  blocker  —  one 
without  intrinsic  sympatho- 
mimetic activity  —  abolished  this 
mid-morning  peak,  in  contrast  to 
calcium  antagonists,  which  did 
not.  Dr  Cruickshank  condemned 
the  activities  of  the  "marketing 
men"  who  had  pushed  nifedipine 
to  the  number  two  drug  in  the 
world.    "Although  it  can  be 
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All  indigestion 

remedies  are 
not  the  same 


Clinical  studies12  show  that  Liquid  GAVISCON®  provides 
significantly  greater  relief  of  reflux- symptoms  than 

conventional  or  dimethicone— containing 
antacids.  So  it's  not  surprising  that  Liquid 
GAVISCON  is  the  No  1.  pharmacy- 
recommended  brand  for  the  relief  of 
indigestion  and  heartburn.5  When  you 
recommend  Liquid  GAVISCON,  you 
■i  sj-'.-y.  _         recommend  a  highh  effective 
treatment.  And  that  means 
many  satisfied  customers 
—  and  satisfying  profits,  too! 


The  No  1.  Pharmacy-Recommended  Brand. 


Gaviscon^ 

Liquid:  Sodium  Alginate  BPC,  Sodium  Bicarbonate  Ph.Eur.,  Calcium  Carbonate  Ph. Eur. 


faster,  more  effective,  longer-lasting 
relief  than  antacids12 

VTER  PRESCRIBING  INFORMATION  LIQUID  GAVISCON®  Sodium  Alginate  BPC,  Liquid  Gaviscon  contains  6.2mmol  sodium  per  10ml  Liquid  Gaviscon  is  sugar  free  Retail 

im  Bicarbonate  Ph.Eur,  Calcium  Carbonate  Ph  Eur  Indications:  For  the  relief  of  ^-|-\  Price:  (July  1990)  200ml  £2  25,  300ml£2  99  Product  Licence  No:  44/0058  Reference: 
burnandindigestionductogastric  reflux  Active  Ingredients:  Sodium  Alginate  BPC  /  !'  \  1.  Data  on  file,  Reckitt  &  Colman  Pharmaceuticals  (Final  Trial  Report,  November  1984) 
■m  Bicarbonate  Ph.Eur ,  Calcium  Carbonate  Ph.Eur.  Dosage  Instructions:  Adults  and  \  \  )  -  Chevrel.B  ,  J  1m  Med  Res  ,  1980,8,30(1  3  Counterpoint,  Taylor  Nelson  Further 
renover  12: 10-20ml  after  meals  and  at  bedtime  Children  under  12  5  lOmlaftermealsand  > — \^  information  is  available  on  request  Reckitt  &  Colman  Pharmaceuticals,  Hull,  HU8  7DS 
time  Contra-lndicatlons:  There  are  no  specific  contra  indications  Further  Information:  8  GAVISCON  is  a  registered  trade  mark  Stomach  device  is  a  trade  mark 


ADVERTISEMENT  FEATURE 


Everyday  feminine 
problems  solved 


Women  have  the  right  to  feel  good 

about  their  bodies  and  to  feel 
confident  in  coping  with  a  lifetime  of 
changes.  With  professional 
recommendation  and  increased 
availability  of  products  on-counter, 
women  can  overcome  their 
embarrassment  in  seeking  the 
pharmacists  advice  on  one  of  the 
last  remaining  taboos  —  vaginal 
dryness 

A  common  factor  which  often  precludes  the 
purchase  of  a  lubricant  is  a  personal 
reluctance  to  admit  that  vaginal  dryness  is  a 
normal,  everday,  problem.  Despite  the  fact 
that  all  women  suffer  from  dryness  at  some 
time  in  their  lives,  many  fail  to  recognise 
how  common  it  is  and  how  easily  it  can  be 
resolved.  Vaginal  dryness  can  arise  at 
almost  any  stage  in  a  woman's  life  and  for  a 
variety  of  different  reasons  —  teenage  first- 
time  tampon  usage;  sexual  tensions  at  all 
ages;  condom  usage;  cystitis;  during 
pregnancy;  after  childbirth,  and  following  a 
hysterectomy  or  during  the  menopause. 

Placing  K-Y*  Jelly  on-counter  for  self- 
selection  has  major  benefits,  especially 
when  sited  near  similar  "taboo"  items  such 
as  tampons  and  family  planning  products. 
On-counter  placement  encourages  the 
customer  to  examine  the  product  at  a  point 
where  informed  advice  can  be  sought.  This 
placement  can  have  a  dramatic  effect  on 
sales,  avoiding  the  situation  where  women 
may  prefer  not  to  purchase  an  item  rather 
than  be  embarrassed  by  asking  for  it. 

k-Y*  sales  up  90 pc 

Analysis  by  Nielsen  revealed  that  when 
K-Y*  Jelly  is  made  available  for  self- 
selection,  the  cash  rate  of  sale  increases  by 
up  to  90  per  cent. 

There  is  an  enormous  incremental  profit 
opportunity  within  the  lubricant  market. 
Further  analysis  showed  that  the  82g  pack 
rate  of  sale  is  two  and  a  half  times  greater 
when  these  packs  are  visible,  as  customers 
trade-up  to  the  larger  size. 

Many  independent  chemists  are  missing 
this  major  opportunity  to  increase  both  rate 
of  sale  and  profitability,  by  keeping  K-Y* 
Jelly  behind  or  under  the  counter. 
Furthermore,  those  pharmacists  who 
display  the  packs  within  glass  fronted 
cabinets  are  also  losing  out,  as  consumers 
cannot  effectively  select  the  product  for 
themselves. 

The  latest  figures  for  the  lubricant 
market  show  that  K-Y*  Jelly  has  increased 
its  brand  share  to  98.8  per  cent,  with  aims 


to  develop  the  market  even  further  within 
what  is  acknowledged  to  be  a  strong  growth 
area. 

Professional 
recommendation 

Professional  recommenders  such  as  CPs, 
health  visitors  and  midwives  who  have  used 
K-Y*  Jelly  in  medical  situations  for  many 
years,  have  become  increasingly  aware  of 
the  range  of  feminine  hygiene  problems 
where  K-Y"  can  be  an  easy,  effective  and 
natural  solution.  The  transfer  of  knowledge 
and  trust  from  healthcare  professionals  to 
the  potential  customer,  plus  the  wish  of 
women  to  self  medicate,  highlights  the 
lubricant  market  as  an  area  open  for 
considerable  development. 

Johnson  &  Johnson  aim  to  increase 
consumer  awareness  of  the  common  nature 
of  the  problem,  and  so  build  women's 
confidence  in  their  own  ability  to  help 
themselves.  They  are  currently  funding  a 
nationwide  educational  campaign, 
continuing  the  work  of  the  K-Y* 
Information  Service  established  in  1988. 

While  recognising  that  all  women  may 
require  additional  lubrication  at  some  time, 
Johnson  &  Johnson  are  specifically  targeting 
three  groups:  those  in  the  menopausal 


period  (40-54  years)  when  hormonal 
changes  effect  natural  lubrication;  mothers 
in  the  post-pregnancy  period,  and  condom 
users  of  all  ages.  All  of  these  groups  may 
find  sexual  intercourse  a  little 
uncomfortable  at  times,  but  this  is 
something  which  can  be  resolved  quickly 
and  naturally  using  safe,  water  soluble  K-Y* 
Jelly. 

A  woman's  natural  lubrication  is  similar 
to  K-Y*  Jelly's  water  based  formula.  Unlike 
petroleum  or  oil  based  lubricating  products 
(which  can  mask  or  even  seal  bacteria 
within  the  vaginal  passage),  K-Y*  Jelly  acts 
like  a  woman's  own  lubrication,  expelling 
harmful  bacteria  naturally. 

^duration  the  key 

The  K-Y*  Information  Service  provides 
educational  information  to  a  variety  of 
professional  intermediaries  who  have 
traditionally  recommended  K-Y*  for 
problems  associated  with  vaginal  dryness  — 
CPs,  health  visitors,  family  planning  units, 
menopausal  and  well  women  clinics  and 
media  agony  aunts.  A  questionnaire  analysis 
by  the  K-Y*  Information  Service  of  GPs 
responding  to  professional  advertising, 
revealed  that  93  per  cent  of  all  GPs  who 
replied,  wanted  further  information  and 
samples  to  pass  on  to  patients,  with  100  per 


cent  of  respondents  stating  that  they 
recommend  K-Y*  to  patients  during  the 
menopause. 

Johnson  &  Johnson  are  producing  an 
increasing  range  of  information  leaflets  to 
supply  to  professional  advisors,  including 
"Menopause  your  questions  answered", 
and  "A  woman's  guide  to  feeling  good". 
Both  leaflets  cover  a  wide  range  of 
problems  relevant  to  women  of  all  ages,  and 
by  following  a  simple  question  and  answer 
format,  gives  advice  on  how  to  cope  with  a 
variety  of  vaginal  dryness  related  problems, 
including  embarrassing  itches,  the  causes 
and  cure  for  painful  sex,  and  the  emotional 
and  physical  changes  experienced  during 
pregnancy  and  the  menopause.  Copies  of 
these  leaflets  are  available  free  to 
healthcare  professionals  for  wider 
distribution  to  the  public  who  seek  their 
advice.  Copies  are  also  available  free  to 
pharmacists  for  recommendation  and 
distribution  to  customers. 

Mystery  shopper 
promotion  winners 

Johnson  &  Johnson  are  supporting  the 
placement  of  KY*  counter  display  units 
within  pharmacies  with  the  introduction  of 
their  mystery  shopper.  Five  K-Y* 
"mystery  shoppers"  tour  the  country 
visiting  randomly  selected  pharmacies  in 
order  to  offer  cash  prizes  to  any  pharmacist 
displaying  K-Y*  Jelly  on  counter.  The 
amount  awarded  to  the  pharmacist  is  equal 
to  the  retail  value  of  K-Y*  stock  on  display. 
The  success  of  the  scheme  earlier  in  the 
year  resulted  in  many  prizewinners:  recent 
winners  are  —  CM.  Majoe,  Tunbridge 
Wells;  N.  Ghedia,  Sanderstead;  I.  Heron, 
Edinburgh;  D.  Orme,  Abingdon;  A.  Grey, 
Belfast;  W.  Horner,  co  Down,  N.  Ireland; 
S.  Rushworth,  Warrington;  D.  Morgan, 
Abingdon;  H.  Negra,  Leamington  Spa;  T. 
Irvin,  co  Antrim,  N.  Ireland,  and  H.  Baker, 
Lewes. 
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Effective  display 

Recognising  that  counter  display  area  is  at  a 
premium,  Johnson  &  Johnson  make 
available  a  compact,  self  assembly  unit 
which  will  hold  both  42g  and  82g  tubes  of 
K-Y* .  This  can  be  placed  neatly  and 

TITLE/NAME:  

!  PHARMACY  ADDRESS  


discreetly  near  associated  products  such  as 
tampons  and  condoms.  K-Y'  counter 
display  units  are  an  ideal  way  of  increasing 
visibility  and  profitability,  and  are  available 
tree  of  charge.  Simply  complete  the  form 
below. 

[\ew  I  rial  size  K-Y  * 

Johnson  &  Johnson  have  also  developed  a 
new  trial  size  tube  of  K-Y*  Jelly  (2.rig).  The 
new  trial  size  is  available  in  blister  packs, 
carried  in  a  display  outer  containing  \2 
tubes.  Trial  size  tubes  are  currently 
available  from  wholesalers  and  directly  from 
Johnson  &  Johnson.  Encouraging 
customers  to  purchase  a  trial  size  tube  at  a 
special  price  of  £0.49.  Counter  display  of 
the  new  tubes  also  encourages  potent  ial 
customers  to  pick  up  a  free  information 
leaflet  "A  woman's  guide  to  feeling  good", 
increasing  awareness  of  the  range  of  K-Y ' 
Jelly's  problem  solving  qualities. 

The  significance  of  the  introduction  of  a 
new  trial  size  and  freely  available 
information  in  this  rapidly  expanding 
marketplace,  is  supported  by  figures  which 
indicate  that  condoms  are  currently  the 
most  popular  form  of  contraception,  and  as 
already  indicated,  this  is  just  one  area  of  use 
within  the  potential  market.  Given  the 
opportunity  to  purchase  both  products  at 
the  same  time,  corresponding  growth  in 
sales  of  lubricants  is  substantial. 

The  condom  user 

The  pharmacists  and  counter  staff  need  to 
encourage  the  customer  to  make  the 
correct  choice  of  lubricant,  especially  for 
use  with  condoms.  A  recently  released 
survey  conducted  by  Johnson  &  Johnson 
confirmed  that  damage  caused  to  condoms 
by  both  oil  and  petroleum  based  lubricants, 
reduces  tensile  strength  by  up  to  9.3  per 
cent  after  15  minutes  at  normal  body 
temperature  (37°C).  However,  use  of  a 
water  soluble  lubricant  such  as  K-Y*  Jelly 
has  no  harmful  effects,  a  fact  which  many 
leading  brands  of  condoms  reinforce  by  on- 
pack  recommendation  of  K-Y*  Jelly  by 
name. 

The  strength  of  professional 
recommendation,  plus  extensive  sampling 
and  consumer  education,  continues  to  build 
awareness  and  brand  loyalty  of  K-Y* 
reinforcing  its  position  as  clear  leader  in  the 
lubricant  market.  Take  advantage  of  this 
heightened  awareness  by  offering  your 
consumers  K-Y*  Jelly  —  the  natural 
solution. 
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A  broken  heart 


icSiardl  O'Neil,  lecturer  is  pharmaceutics,  The  School  of  Pharmacy,  Umvmiiy  ofi  I  wmkm.,  aimdi  Islwyn  Owen,  principal 
pharmacist,  The  bidloi  Hospital  (Mtechapel),  look  at  the  causes,  prevention  and  treatment  of  ischaemic  heart 
disease,  and  their  manifestations,  angina,  and  myocardial  infarction 


Ischaemic  heart  disease  (IHD)  is 
ol  major  importance  in  hospital, 
primary  care  and  community 
services  because  of  the  number  of 
people  affected  and  the 
accompanying  cost  to  the  NHS 
(Table  1). 

It  is  the  largest  cause  of 
premature  death  (Figure  1 ),  and  in 
those  thai  do  not  die  there  is  a  high 
rate  of  disability . 

The  aspects  of  prevention, 
management  and  treatment  are 
continually  under  discussion  and 
are  frequently  seen  to  be 
changing. 


What  ism 


Ischaemic  heart  disease  (also 
known  as  coronary  heart  disease, 
coronary  artery  disease  or 
coronary  atherosclerosis)  usually 
begins  with  a  narrowing  of  the 
coronary  arteries  through  which 
blood  reaches  the  heart  muscle. 

This  is  usually  due  to 
atherosclerosis,  a  blood  clot  or 
thrombus,  coronary  artery 
spasm,  or  to  a  combination  of  all 
these.  Atherosclerosis  is  the 
commonest  cause,  and  is  the 
gradual  build  up  of  fatty  deposists 


in  the  walls  of  the  arteries.  The 
resulting  atherosclerotic  plaques 
(atheroma)  are  also  liable  to 
sudden  thrombosis  which  is 
responsible  for  the  acute 
manifestation  of  IHD. 

Atherosclerosis  is  a  process  ol 
ageing  and  is  not  confined  to  the 
coronary  arteries.  Whether  or  not 
symptoms  develop  depends  on 
the  rate  of  progress  of  the 
atheromatous  process.  Some 
patients  may  be  totally 
asymptomatic  while  others  may 
show  dramatic  clinical  effects  such 
as  sudden  death,  acute  heart 


attacks  or  progressive  cardiac 
failure  which  results  from  damage 
to  the  heart  muscles  from  the 
sudden  or  progressive  deprivation 
of  its  blood  supply. 

The  effects  of  IHD  are  best 
considered  as  a  wade  spectrum 
with  a  variety  of  clinical  and 
subclinical  manifestations:  the 
principal  syndromes  are  silent 
ischaemia,  angina  (also  know  n  as 
angina  pectoris),  and  myocardial 
infarction  (Mi)  of  varying 
severity .  <  iften  leading  to  sudden 
or  unexpected  death  with  no 
Continued  on  p664 
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Table  1.  The  scale  of  the  problem 

United  Kingdom 

Ischaemic  heart  disease  is  the  main  cause  of  premature  death 
(Figure  1 ) 

Some  180,000  people-  die  from  [HD  every  year  —  about  500 
every  day 

One  in  three  men  and  one  in  four  women  will  die  from  IHD 
A  quarter  of  the  men  who  die  from  IHD  do  so  before  the  age  of  65 
An  estimated  35  million  working  days  are  lost  each  year  due  to 
illnesses  associated  with  IHD 

The  estimated  cost  to  the  NHS  of  treating  patients  suffering  from 
IHD  is  over  £500m  a  year 

Northern  Ireland,  Scotland  and  the  North  of  England  have  the 
highest  rate  of  IHD 

International  perspective 

The  UK  has  one  of  the  worst  death  rates  from  IHD  in  the  world  for 
both  men  and  women  (Figure  2) 

In  the  last  twenty  years  the  USA  death  rate  from  IHD  has  fallen  by 
more  than  a  half;  over  the  same  period  in  the  UK  it  has  fallen  by  about 
10  per  cent 


previous  medical  history. 

iisk  facte 

While  the  cause  of  coronary  artery 
atherosclerosis  still  remains 
unsettled,  attempts  have  been 
made  to  define  factors  that  are 
associated  with  an  increased 
prevalance  or  incidence  of  IHD. 
These  are  termed  risk  factors 
because  they  are  associated  with 
increase  risk  of  IHD,  although 
they  are  not  necessarily  a  cause  of 
the  disease. 

The  list  of  possible  risk  factors 
is  long,  and  includes 
environmental  as  well  as  personal 
characteristics  (Table  2).  Major 
risk  factors  such  as  raised  blood 
cholesterol  and  high  blood 
pressure  are  themselves  affected 
by  diet,  exercise,  obesity  and 
stress. 

Primary  pre^citwffi 

Commonsense  measures  to 
prevent  the  occurence  of  IHD  in 
healthy  people  are:  not  smoking, 
weight  control  and  healthy  eating, 
and  regular  exercise.  Regular 
health  checks,  including  checking 
of  blood  pressure  and  cholesterol 
level  would  also  be  sensible.  The 
reduction  in  death  rate  from  IHD 
in  the  USA  (Figure  2)  shows  what 
can  be  done.  Diet  trials  have 


suggested  that  a  lipid-lowering 
diet  may  be  of  benefit,  although 
there  is  no  evidence  that  total 
fatality  is  reduced. 

The  risk  of  heart  attack 
correlates  with  the  amount  of 
cholesterol  carried  on  the  low 
density  lipoprotein  (LDL-C)  and  is 
inversely  related  to  the 
cholesterol  carried  on  the  high 
density  lipoprotein  (HDL-C). 
Triglyceride  levels  are  also 
important;  this  demonstrates  the 
complexity  of  this  area,  and  while 
cholesterol  reduction  is  of  benefit 
in  reducing  the  incidence  of  non- 
fatal MI,"  the  full  aspects  of 
benefits  and  adverse  effects  from 
lipid  lowering  are  yet  to  be 
elucidated. 

Angina 

Angina  is  classified  as  follows: 
Stable  —  chronic,  stable,  exercise 
induced  angina  is  the  most 
common  form  of  angina.  It  is 
almost  always  due  to  coronary 
artery  disease  stenosed 
arteries  cannot  supply  enough 
blood  to  meet  demand.  The 
resulting  ischaemia  causes  the 
typical  chest  pain,  which  is 
relieved  by  rest. 
Unstable  —  this  term  covers  angina 
which  ceases  to  be  predictable 
including  recent-onset  angina, 
angina  at   rest,   and  where 


previously  controlled  angina  has 
increased  in  frequency  and  is 
provoked  by  smaller  increments 
of  exercise  (crescendo  angina). 
Prinzmetal  and  variant  —  these  are 
forms  of  angina  where  coronary 
artery  spasm  is  the  main 
underlying  mechanism.  In 
Prinzmetal  angina  the  coronary 
ateries  are  otherwise  normal;  in 
other  cases  the  spasm  adds  to  the 
effect  of  stenosis. 

Treatment  of  acute  attacks 

Glyceryl  trinitrate  sublingual 
tablets  are  still  the  agent  of  choice ; 
they  act  witin  two  minutes  and 
give  protection  for  about  30 
minutes.  Isosorbide  dinitrate 
sublingual  tablets  are  slower  in 
onset  but  longer  acting.  Some 
elderly  patients  who  suffer  from  a 
dry  mouth  may  prefer  the 
chewable  form.  GTN  spray  is 
often  preferred  by  younger 
patients.  Nifedipine  capsules  (the 
patient  bites  into  the  capsule  and 
retains  the  liquid  contents  in  the 
mouth)  may  be  successful  for 
those  intolerant  to  nitrates. 

The  patients  should  be 
counselled  on  when  and  how  to 
take  the  agent  they  are  using.  The 
treatment  will  be  more  effective  if 
the  patient  is  seated.  As  they  get 
more  experienced,  they  may  find 
it  useful  to  swallow  or  spit  out  the 
remains  as  soon  as  treatment  is 
effective  or  if  headache  develops. 
Many  patients  take  their 
medication  before  starting  an 
activity  which  is  likely  to  provoke 
an  attack. 


Prophylaxis 

The  standard  primary  prophylaxis 
of  angina  involves  the  use  of  three 
types  of  drugs,  often  in 
combination.  Drug  therapy  is 
aimed  at  relieving  the  symptoms 
of  the  disease.  It  should  be 
combined  with  measures 
designed  to  reduce  the 
progression  of  the  disease. 
Beta-blockers 

These  are  effective  in  the 
prophylaxis  of  angina  either  alone 
or  more  usually  in  combination 
with  other  agents,  in  70-80  per 
cent  of  patients;  they  are  not 
effective  and  may  be  harmful  in 
angina  due  to  spasm.  Beta- 
blockers  work  by  slowing  the 
heart  rate,  reducing  exercise 
induced  increase  in  blood 
pressure,  and  reducing  the 
velocity  of  cardiac  conduction. 

There  is  no  evidence  that  one 
beta-blocker  is  more  effective 
than  another;  however  there  are 
important  differences  in 
pharmacokinetic  and  other 
properties.  All  are  contraindicated 
in  asthma,  heart  failure  and  in 
second  or  third  degree  heart 
block. 

The  most  common  side- 
effects  are  bradycardia,  heart 
failure,  bronchospasm,  peripheral 


vasoconstriction,  gastrointestinal 
disturbances,  fatigue,  lassitude 
and  sleep  distrubances.  These  are 
common  to  all  beta-blockers  but  a 
change  in  agent  may  help 
individual  patients  with: 
Bradycardia  —  those  agents  (eg 
oxprenolol,  pindolol  or  acebutolol) 
which  exhibit  intrinsic 
sympathetic  activity(ISA)  tend  to 
cause  less  bradycardia. 
Cold  extremities  —  those  agents 
with  ISA  may  cause  less 
problems. 

Bronchospasm  -  although, 
theoretically,  cardioselective 
agents  (eg  atenolol,  betaxolol, 
netoprolol  and,  to  a  lesser  extent, 
acebutolol)  are  prefered  when 
beta-blockers  have  to  be  used  in 
asthmatics,  a  recent  report  from 
the  Committee  for  Safety  of 
Medicines  has  shown  that  there  is 
no  difference  in  the  incidences 
reported  between  them  and  non- 
selective agents. 
Sleep  disturbances  -  -  water 
soluble  agents  (eg  atenolol, 
nadolol  and  sotaolol)  do  not 
penetrate  the  CNS  and  are  less 
likely  to  cause  problems. 
Diabetes  —  beta-blockers  can 
cause  deterioration  of  glucose 
tolerance;  cardioselective  agents 
may  be  less  likely  to  decrease  the 
reaction  to  hypoglycaemia. 
Poor  compliance  —  many  agents 
have  a  long  half  life  and  can  be 
taken  once  or  twice  daily. 

A  sudden  withdrawal  of  beta- 
blockers  may  exacerbate  angina; 
a  gradual  reduction  in  dosage  is 
preferable. 

Calcium-channel  blockers 

These  are  indicated  for  all  types  of 
angina  and  are  the  agents  of  choice 
for  angina  due  to  spasm.  There 
are  three  main  groups  with 
different  postulated  sites  of  action: 

1.  Dihydropyridines  include  nifedipine, 
nicardipine,  isradipine  and 
amlodipine;  they  are  potent 
arterial  vasodilators,  and  hence 
exhibit  the  typical  side-effects  of 
hypotension,  headache,  flushing 
etc.  They  are  often  used  in 
conjunction  with  beta-blockers, 
having  opposite  effects  on 
peripheral  circulation.  At  present 
the  role  of  the  newer  agents  is  not 
established,  although  amlodipine 
has  a  longer  half  life  and  may  have 
less  vasodilatory  side  effects. 

2.  Verapamil  is  the  longest 
established;  it  has  important 
effects  on  conduction  (it  is  used  for 
treating  superventricular 
tachycardia)  and  is  a  negative 
inotrope  (care  with  beta- 
blockers).  Some  30  per  cent  of 
patients  suffer  from  constipation. 

3.  Diltiazem  shares  many  of  the 
properties  of  verapamil  but  causes 
less  problems  with  beta-blockers. 
It  may  cause  GI  disturbances. 
Nitrates 

The  use  of  long  term  nitrate 
therapy  for  angina  prophylaxis  is 
controversial.  Haemodynamic  and 
exercise  tolerance  studies  show 
that  the  benefit  of  nitrate  therapy 
is  attenuated  with  continous 


Table  2.  Risk  factors  for  ischaemic  heart  disease 

Fixed 

Sex:  Men  >  Women 
Age 

Family  history  of  IHD 
Diabetes 

Amenable  to  change 

Smoking 

High  blood  cholesterol  levels 
High  blood  pressure 
Obesity 

Lack  of  regular  exercise 
Stress 

The  more  risk  factors,  the  greater  the  risk 
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idministration  but  is  reinstated 
ifter  a  period  when  blood  levels 
ire  allowed  to  fall. 

This  may  not  he  apparent 
linically  (patients  are  usually  on 
ither  agents  or  the  lack  of  success 
nay  be  blamed  on  a  worsening 
ondition).  Tolerance  can  develop 
luickly  and  is  more  common  with 
ligh  doses  and  with  (  ontinuous  <  >i 
:ustained  release  preparations. 

It  is  important  that  the  patient 
;ets  the  maximum  benefit  from 
heir  nitrate  therapy.  Doses 
ihould  be  kept  low;  this  will 
lormally  involve  combination 
herapy.  It  is  argued  that  the 
egime  should  allow  for  a  nitrate 
ree  period  and  should  be  tailored 
o  the  individual  patient . 

This  can  be  done  by  taking  the 
ast  daily  dose  with  the  evening 
neal  rather  than  at  bedtime  or  by 
emoving  the  patch  before  going 
o  bed  (although  this  negates  the 
nain  rationale  for  using  them), 
'atients  whose  angina  is  mainly 
locturnal  can  take  their 
indication  before  retiring. 

There  are  a  great  variety  of 
litrate  preparations  available. 
iTN  is  subject  to  a  high  degree  of 
irst  pass  metabolism  and  cannot 
ie  recommended  by  the  oral 
oute.  Transdermal  application 
voids  this  problem:  GTN  is 
vailable  as  ointment  or  as  patches 
vhich  release  a  constant  amount 
if  GTN  (5  or  lOmg  over  24 
lours). 

ISDN  is  metabolised  in  the 
iver  to  various  active 
nononitrates.  The  varying 
legree  of  first  pass  metabolism 
nakes  dose  selection  difficult. 
Additionally  a  small  increase  in 
lose  can  saturate  the  process  and 
?ad  to  sudden  appearance  of  side- 
■ffects. 

Isosorbide  mononitrate 
ISMN)  is  not  subject  to  first  pass 
netabolism  and  the  action  is 
herefore  more  predictable;  it  is 
he  drug  of  choice  for  most 
jatients.  All  nitrates  have  similar 
side-effects;  these  are  throbbing 
leadache,  flushing,  dizzyness, 
)ostural  hypotension  and 
achycardia. 

Other  treatments 

f  optimal  medical  treatment  does 
lot  control  the  angina, 
ronsideration  should  be  given  to 
nechanical  intervention  in  the 
:orm  of: 

Coronaiy  by-pass  surgeiy  —  the 
abstructed  parts  of  the  coronary 
arteries  are  by-passed  with 
vessels  from  other  parts  of  the 
body  (usually  the  saphenous  vein 
from  the  leg). 

Percutaneous  transluminal 
coronary  angioplasty  (PTC A)  - 
this  involves  directing  a  balloon 
catheter  into  that  part  of  the 
coronary  artery  which  is 
obstructed.  The  balloon  is 
inflated,  flattening  the  stenosis 
and  widening  the  artery.  This  is 
often    referred    to    as  the 


"Dynarod"  approach. 

Both  methods  are  effective  in 
relieving  the  symptoms  of  angina 
and  improving  exercise  tolerance. 
PTCA  is  faster  and  cheaper  than 
by-pass  surgery  and  involves  less 
morbidity  —  more  patients  can  be 
treated.  Present  evidence 
indicates  that  by-pass  surgery  has 
a  higher  success  rate  and  that  the 
patient  remains  symptom-free  for 
a  longer  period. 

Patients  require  treatment 
with  an  anti-platelet  drug  such  as 
aspirin  for  a  few  months  after  the 
treatment;  in  addition  a  calcium- 
channel  blocker  is  used  after 
PTCA.  Future  development  may 
involve  the  use  of  laser  technology 
to  destroy  the  plaques. 

Unstable  angina 

This  should  be  treated  as  a 
medical  emergency  because  it  is 
liable  to  lead  to  MI  if  left 
untreated.  Initial  treatment  is  with 
aspirin  and/or  anticoagulants.  If 
the  patient  is  not  already  on  anti- 
anginal drugs,  nitrates  and  a  beta- 
blocker  or  calcium-channel 
blocker  should  be  used  to  relieve 
the  symptoms. 

Myocardial  infarction 

MI  is  the  death  of  a  portion  of 
heart  muscle  due  to  loss  of  its 
blood  supply  by  obstruction  of  a 
coronary  artery.  When  a  large 
artery  is  obstructed  by 
thrombosis  the  patient  may 
suddenly  fall  down  dead  due  t<  i  the 
acute  ischaemic  myocardial 
damage  and  the  resultant  cardiac 
arrhythmia,  heart  failure  or  shock. 

More  often  the  patient 
recovers  and  the  dead  heart 
muscle  heals  by  forming  a  fibrous 
scar.  Not  all  cases  of  angina 
progress  to  MI  and  there  is  not  a 
history  of  angina  with  every  MI. 

MI  may  occur  at  rest  or  on 
exercise:  the  onset  is  usually 
sudden  and  causes  chest  pain, 
shock  and  cardiac  damage  leading 
to  failure.  The  mixture  and 
severity  of  these  will  vary  from 
case  to  case,  depending  on  the 
extent  and  nature  of  the 
pathological  ischaemic  process. 
The  chest  pain  is  in  the  centre  of 
the  chest  and  is  often  feels 
constricting,  and  may  spread  into 
the  neck  and  lower  jaw,  down  the 


arms  (usually  the  left  arm)  or 
back. 

Although  similar  in  nature  to 
that  of  angina,  it  is  not  relieved  by 
rest,  and  the  patient  usually  feels 
ill,  with  sweating,  nausea  and 
vomiting.  However  in  some 
situations  the  presentation  may  be 
atypical;  with  only  jaw,  arm,  back 
or  even  abdominal  pain  or  the  MI 
may  be  silent  with  no  associated 
pain. 

The  diagnosis  of  acute  MI  is 
confirmed  by  sequential  changes 
on  the  ECG  over  two-three  days 
and  raised  plasma  activities  ( if  the 
"cardiac  enzymes"  (ie 
intracellular  enzymes  which  leak 
out  of  the  infarcted  myocardium 
into  the  bloodstream). 


Management 


The  specific  treatment  will  be 
related  to  the  control  of  the 
cardiac  pain,  management  and 
prevention  of  complications  and 
general  care. 

Bedrest,  sympathy  and 
reassurance  —  rest  in  bed  lor  the 
first  few  days  to  prevent 
exacerbation  and  allow  a  firm  scar 
to  form  in  the  damaged  area  of  the 
heart,  and  reassurance  over  fear, 
anxiety  and  uncertainty. 
Pain  relief  —  opiate  analgesia  is 
usually  needed,  eg  diamorphine, 
given  by  intravenous  injection. 
Frequently  an  antinauseant  such 
as  cyclizine  is  also  necessary  to 
treat  vomiting. 

Thrombolysis  intravenous 
thrombolysis  reduces  mortality  in 
patients  with  acute  MI  by 
promoting  recanalisation  of 
acutely  occluded  coronary 
arteries,  restoring  blood  flow  to 
ischaemic  areas  thus  limiting 
possible  damage.  Best  results  are 
obtained  when  the  thrombolytics 
are  given  as  soon  as  possible, 
within  six  hours  of  the  onset  of 
symptoms. 

The  current  available 
thrombolytic  agents  are 
streptokinase,  alteplase  and 
anistreplase.  Current  hospital 
practice  is  to  use  streptokinase,  or 
alteplase  if  the  patient  has  been 
exposed  to  streptokinase  in  the 
preceding  six  months  (danger  of 
hypersensitivity  reactions). 

Anistreplase  can  be  given  by 
bolus  injection  and  may  be  the 
drug  of  choice  if  thrombolysis  is 
carried  out  in  the  community. 


Table  3.  Investigation  of  patients  with  angina 

Angina  is  diagnosed  and  investigated  by  the  following  methods: 
Patient  symptoms  and  presentation 

Exercise  Electrocardiogram  (ECG)  —  the  aim  is  to  provoke 
an  angina  attack  in  a  controlled  situation  and  record  any 
ECG  changes  (myocardial  isehaemia  is  associated  with  ST 
depression) 

Coronaiy  Angiography  —  a  catheter  is  inserted  into  the 
opening  of  the  coronary  artery  through  which  a  radio- 
opaque  dye  is  introduced;  this  allows  visualisation  of  any 
blockages  or  occlusions 

Ambulatoiy  ECG  —  this  provides  a  24  hour  record  of  ECG 
changes,  useful  for  angina  that  is  not  exercise-induced 


Aspirin  enhances  the  benefit  ol 
thrombolysis  and  early 
administration  is  important 
although  the  precise  dose  is 
unclear. 

Treatment  ol  complu  ations  the 
main  complications  are  heart 
failure  and  arrhythmias  these 
need  active  treatment , 

Secondary  prevention 

This  is  aimed  at  reducing  the  risk 
of  death  or  reinfarction  m  a  patient 
who  has  already  had  one  or  more 
Mis.  Studies  on  the  use  ol 
prophylactic  administration  of 
antiarrhythmic,  anticoagulant  and 
antiplatelet  drugs  have  been 
conducted.  Benefit  from  the  use 
of  beta-blockers  has  been 
demonstrated  and  evidence  is 
emerging  for  aspirin  and  perhaps 
other  antiplatelet  drugs  in 
secondary  prevention. 

Modification  of  lifestyle- 
involves: 

1.  Stopping  smoking, 

2.  Correcting  obesity  and  hyper 
-lipidaemia, 

3.  Regular  exercise, 

4.  Gradual  return  to  suitable  work, 

5.  Management  of  any  post-infarct 
angina,  and 

6.  Management  of  psychological 
aspects  for  both  patient  and 
family. 

Role  of  the  community 
pharmacist 

Health  education  —  there  are 
some  very  good  patient 
information  leaflets  available 
covering  the  disease  and  its 
treatment  as  well  as  primary  and 
secondary  prevention. 
Patient  counselling  —  there  is 
great  scope  for  helping  the  patient 
and/or  doctor  to  optimise  the 
medical  treatment  of  angina. 
Blood  pressure  measurement  —  a 
service  with  counselling  can  be 
offered. 

Blood  cholesterol  levels  —  although 
this  is  controversial  there  may  be 
a  role  for  levels  being  done  at 
pharmacies  as  long  as  patients  are 
counselled  and  referred  to  their 
doctor  as  necessary. 

Further  information 

1  Statistical  information  on  coronary  heart 
disease.  Coronary  Prevention 
Group/British  Heart  Foundation. 

2  The  management  of  unstable  angina. 
Drugs  &  Therapeutics  Bulletin,  1990,  Vol 
28,  No  3. 

3  Nitrates:  The  problem  of  tolerance. 
Drugsand  Therapeutics  Bulletin,  1988,  Vol 
26,  No.  15. 

I  Aspirin  and  myocardial  infarction. 
I>n<xs  mill  Therapeutics  Bulletin.  1987,  Vol 
25,  No  5. 

5  King,  MJ  &  Blenkinsopp,  A.  c  holesterol 
measurement  as  a  focus  for  health 
education  advice  in  community  pharmacies 
-  the  PSNC  pilot  study,  PharmJ,  1989 
(December  9),  243,  736-740. 
li  Cholesterol  screening  (leading  article). 
I %n  in  J.  1989  (December  9),  243  719. 
7  Patient  information  booklets  from:  British 
Heart  Foundation.  102  Gloucester  Place. 
London  W1H  H'll  Coronary  Prevention 
(  .roup,  60  Great  Ormond  Street.  London 
VVC1N  3HR 


CHEMIST  &  DRUGGIST  13  OCTOBER  1990 


665 


PILLS 

—  the  every  week 
story  of  pharmacy  folk 
episode  20. 

PRAISE  INDEED 

"lam  writing  to  tellyou  how 
delighted  we  are  with  the  recently 

installed  PILLS  system  from  Hadley 
Hutt.  This  firm  is  a  delight  to  deal 
with  —  both  in  their  patience  and 

information.  As  the  '  'originator"  of 
computerised  labelling  (see  the  PJ's 
five-page  spread  of  my  program  in 

1982)  I  can  truly  appreciate  the  '  'state 

of  the  art ' '  work  involved  in  this  piece 

of  computer  software. " 

This  unsolicited  testimonial  from  our 

pioneering  member,  Mr  R  Dawson  of 
Blackpool,  adds  to  the  messages  of 
acclaim  we  are  regularly  receiving 
from  other  well  satisified  users  of 
PILLS. 

Many  consider  it  to  be  the  best 
system  available  and  its  unique 
patient  instruction  leaflet  facility 
frequently  results  in  a  financially 

compensating  surge  of  new 
prescription  business.  Meanwhile 

loans  are  readily  available  from 
Mallinson  House  as  is  the  10%  NPA 
retrospective  rebate  which  will  more 
than  take  care  of  the  first 
repayments. 


tar/mm  >  j/eif 
t 

eaflefo 

If  you  would  like  to  join  the 
many  really  happy  pharmacists 

who  use  the  Nol  system  for 
professionalism  &  profit,  ring 


COIViPLJT!f\JO  LTD 

Nunn's  Comer,  Sandy  Lane, 

Stourport-on-Severn, 
Worcestershire  DY13  9QB. 
Telephone:  0299  827826 
Fax:  0299  827393 
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NACEP  CONFERENCE 


Curphey  questions 
PACT  role 

The  beautiful  surroundings  of  Mottram  Hall  Hotel  in  the 
heart  of  rural  Cheshire  provided  the  setting  for  the  41st 
annual  conference  of  the  National  Association  of  Co- 
operative Executive  Pharmacists.  The  theme  for  the 
Neekend  meetmg  was  "Healthcare  in  the  High  Street" 
with  the  40  delegates  hearing  addresses  on  subjects 
ranging  from  NHS  remuneration  to  industrial  relations, 
and  from  continued  pharmacy  development  to  shelf  space 
planning 


Opposition  to  the  Pharmaceutical 
Society's  view  that  pharmacists 
should  view  indicative  drug 
budgets  and  PACT  data  as  an 
opportunity  to  get  together  with 
doctors  and  work  for  the  good  of 
the  NHS,  has  come  from  one  of  its 
own  Council  members. 

' '  1  low  can  it  be  in  my  interests 
to  help  my  local  GP  to  reduce  his 
prescribing  expenditure  when  half 
of  the  money  I  save  him  is  given 
back  to  his  practice  for 
development  of  services  which,  I 
believe,  community  pharmacy 
should  be  providing,"  was  the 
personal  view  of  Peter  Curphey. 

If  family  health  services 
Authorities  required  advice  on 
budgets  from  pharmacists  then 
there  was  no  reason  why 
pharmacists  should  not  be 
recruited  specifically  to  fulfil  this 
role,  said  Mr  Curphey.  Not 
surprisingly  this  had  not  been 
welcomed  by  general 
practitioners,  and  where  such 
appointments  had  been  made  they 
had  gone  to  doctors. 

The  Government's  working 
party  to  define  the  future  role  of 
the  pharmacist  should  be 
welcomed  as  the  first  working 
model  following  the  Nuffield 
blueprint.  It  was  ironic,  he  said, 
that  this  came  at  the  same  time  as 
the  imposition  of  the  remuneration 
package.  He  felt  that  those 
"resourceful"  pharmacists  who 
turned  increasingly  towards 
generics  and  parallel  imports,  had 
driven  the  Department  of  Health 
to  impose  huge  discount 
clawbacks  on  pharmacists. 

"It  is  now  a  sad  fact  that  it  is 
possible  to  make  more  money  out 
<  if  the  successful  buying  of  drugs 
than  it  is  in  dispensing, ' '  he  said. 

Turning  to  the  future  of 
pharmacy  in  the  new  health 
service,  Mr  Curphey  highlighted 
complete  domiciliary  service  as  an 
attractive  option.  This,  however, 
required  the  commitment  of  two 
pharmacists  per  pharmacy,  he 
said,  and  should  not  be  seen  as  an 
excuse  to  relax  supervision. 

With  reference  to  diagnostic 
testing,  Mr  Curphey  warned  that 


this  was  not  an  end  in  itself.  A 
perfect  future  might  see  a  GP 
asking  a  patient  to  visit  a  pharmacy 
where  laboratory  tests  could  be 
carried  out  complete  with 
counselling,  with  the  results  being 
sent  to  the  doctor  for  diagnosis. 
Some  pharmacists  even  went  as 
far  as  to  suggest  that  the  patient, 
after  initial  diagnosis,  should 
return  to  the  pharmacist  for 
prescribing  and  dispensing,  said 
Mr  Curphey. 

Turning  to  things  that 
pharmacy  as  a  profession  did  well, 
Mr  Curphey  described 
pharmacists  as  the  "last  bastion 
between  the  careless  and 
incompetent  doctor,  or  more 
likely,  receptionist,  and  the 
unsuspecting  public." 
Pharmacists  corrected  something 
like  3  million  potentially  dangerous 
prescribing  errors  each  year. 
Pharmacists  control  costs  by 
careful  buying,  offer  free  advice 
and  very  often  actually  make  an 
initial  diagnosis  before  prescribing 
a  suitable  remedy,  he  said. 

However,  Mr  Curphey 
criticised  premises  which  did  not 
reflect  the  professional  role  of  a 
pharmacist,  although  he 
recognised  the  dual  nature  of  the 
business  and  the  temptation  to 
find  a  little  bit  of  space  for  an  extra 
floor  stand.  "Even  in  a  less  than 
perfect  world  the  poor  return  on 
dispensing,  when  measured 
against  the  profit  from  other 
merchandise,  cannot  justify  the 
space  allocation  that  is  exactly  the 
reverse  of  the  contribution  to 
turnover,"  he  said. 

"We  are  all  ambassadors  for 
the  profession, ' '  said  Mr  Curphey 
and  called  for  the  implementation 
of  section  66  of  the  Medicines  Act 
to  allow  proper  control  of  the 
standards  of  premises  at  the  time 
of  registration. 

As  for  future  pharmacists,  the 
calibre  of  graduates  entering  the 
profession  was  "frighteningly 
high  " ,  he  said ,  and  they  wanted  to 
be  able  to  interact  with  patients. 
Some  academics  were  properly 
concerned  that  the  Society's 
intention  to  make  the  teaching  of 


Peter  Curphey 


social  and  behavioural  sciences  a  j 
requirement  for  the  accreditation 
of  degree  courses,  might  lead  to  a  i 
dilution  of  the  science  content,  he 
said.  The  UK  degree  course  is  the 
shortest  in  Europe  and  extra  time 
may  be  needed.  "A  four  year 
degree  course  was  no  longer  an 
impossibility." 

In  summary,  Mr  Curphey 
described  pharmacy  managers  as 
"agents  of  change"  with  the 
power,  by  neglect,  to  take  the1 
profession  down  the  road  to 
irrelevance  and  obscurity  or  the 
opportunity  to  guide  more  junior 
colleagues  to  the  very  highest' 
standards  and  professional  ideals. 


David  McNeill,  superintendent 
pharmacist  of  Plymouth  &  South 
Devon  Co-operative  Society,  and 
president  for  the  41st  annual 
NACEP  conference,  introduced 
the  various  speakers.  At  the  end  of 
the  conference,  Mr  McNeill 
handed  over  the  presidential  reins 
to  Roy  Carrington,  chief  executive 
and  superintendent  pharmacist  of 
the  National  Co-operative 
Chemists  (NCC)  who  will  preside 
over  next  year's  conference  to  be 
held  in  Windermere 
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Labour  would  review 
script  charges 


.  rationalisation  of  prescription 
harges  could  be  one  of  the 
hanges  likely  under  the  next 
abour  Government,  according  to 
Jun  Michael,  JP,  MP,  Shadow 
linister  for  Welsh  Affairs  with 
;sponsibility  for  Health  and  Social 
ervices. 

Mr  Michael  hinted  at  a 
itionalisation  of  charges  relating 
)  multiple  prescriptions  for  items 
lat  had  to  be  co-prescribed  for  a 
articular  condition.  In  the  future, 
was  possible  that  if  a  fee  had  to 
e  paid  then  the  prescription  may 
ttract  only  a  single  fee,  he  said. 

Although  the  complete 
oolition  of  prescription  charges 
ras  unlikely,  Labour  would  look 
>  review  those  groups  of  patients 
ualifying  for  exemption,  and  also 
le  level  of  charges,  Mr  Michael, 
ice-chairman  of  the  group  of  Coo- 
perative sponsored  Labour 
IPs,  told  conference. 

A  future  Labour  government 
rould  also  abolish  indicative 
rescribing  budgets  for  general 
ractitioners,  using  in  its  place 
ACT  data  to  identify  both  over- 
nd  under-prescribers.  These 
octors  would  then  be  referred  for 
eer  review,  making  use  of  the 
kills  of  both  doctors  and 
harmacists,  he  said.  Labour 
ould  also  seek  to  promote 
eneric  prescribing  to  cut  drug 
osts. 

The  Labour  Party's  plans  for 
le  NHS  could  be  summarised  as 
a  change  in  attitude  rather  than 
mass  injection  of  finance, ' '  said 
lr  Michael.  The  major  change 
rould  be  in  the  approach  to 
inning  the  NHS.  Labour  planned 
3  work  with  the  professions  and 
le  health  services,  asking  them 
d  use  their  expertise  to  suggest 
ie  best  possible  ways  of  getting 
alue  for  money. 

This  was  in  contrast  to  the 
resent  Government's  view  that 
'professional  expertise  will 
lways  be  looking  for  the 
laximum  money  rather  than  for 
he  best  service" ,  he  said. 

Over  1  million  people  a  day 
sked  for  advice  from  their 
harmacists,  he  said,  and  as  such 
he  pharmacist  was  an  extremely 
aluable  resource  within  the 
ommunity.  The  public's 
emands  on  the  NHS  were  ever 
;rowing,  he  said,  and  the  finance 
vailable  was  always  finite, 
'harmacists  were  ideally  placed  to 
elieve  much  of  this  pressure. 

"We  have  to  get  away  from 
he  idea  that  money  controls  and 
lirects  everything,"  said  Mr 
Michael.  "Finance  must  remain 
he  servant  of  public  policy,  not  its 
naster."  He  likened  this  to  the 
:aptain  of  a  ship  letting  the  chief 
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engineer  in  the  engine  room 
decide  where  the  ship  is  going. 
"( )ur  ship  is  the  NHS,  the  captain 
is  besotted  with  the  chief  engineer 
and  the  chief  engineer  is  a  narrow 
accountant  who  knows  the  cost  of 
everything  and  the  value  of 
nothing.  We  are  heading  for  the 
rocks, ' '  he  said. 

On  doctor  dispensing,  Mi- 
Michael  believed  that  the  current 
regulations  should  take  into 
account  social  factors  and  ensure 
that  rural  communities  are  not 
disadvantaged.  He  was  worried 
that  the  Government  had  been 
tempted  to  let  the  bias  rest  in 
fav<  >ur  i  if  doctor  dispensing  and  let 
competition  sort  the  situation  out. 
Mr  Michael  felt  that  the  pressure 
should  be  on  the  GP  to  prove  the 
case  for  his  dispensing  rather  than 
pharmacy  having  to  justify  its 
case. 


Negotiations  must  continue 


Despite  suggestions  of  mass 
resignation,  industrial  action, 
publicity  campaigns  or 
professional  negotiators,  the 
Pharmaceutical  Services 
Negotiating  Committee's  only 
real  option,  in  the  light  of  the 
Government's  imposed 
remuneration,  was  to  keep 
negotiating. 

That  was  the  message  from 
Gordon  Geddes,  PSNC's 
assistant  secretary,  to 
conference.  The  first  step  was  a 
meeting  with  the  Pharmacy 
Review  Panel,  who  had  refused  to 
accept  reference  of  the 
remuneration  package.  This 
meeting  was  scheduled  for 
October  16.  "Only  after  this  will 
PSNC  be  in  a  position  to  make  a 
judgment  as  to  the  best  course  of 
action." 

PSNC  had  to  determine  why 
the  Panel  did  not  take  up 
reference  of  the  remuneration 
package  and  what  the  Panel  now 
considered  its  remit  and  its  future 
role,  Mr  Geddes  said.  However, 
it  was  essential  that  the  Panel 
continued  to  exist. 

"No  time  must  be  lost  in 
submitting  a  claim  for  next  year's 
remuneration  both  on  the  basis  of 
core  and  non-core  services, ' '  said 
Mr  Geddes.  He  was  encouraged 
by  the  Department  of  Health's 
undertaking  to  consider,  with 
PSNC,  criteria  for  negotiations. 
"This  is  an  important  course  of 
action  for  PSNC  to  pursue." 

Mr  Geddes  dismissed 
suggestions  from  contractors  that 
PSNC  should  resign  en  blue.  This 
was  likely  to  make  the 
Department  "rub  their  hands  with 
glee  at  the  discord  within  the 
profession,"  he  said.  Mr  Geddes 
pointed  out  that  contractors  would 
always  need  a  negotiating 
committee  and  any  new  "  PSNC 
would  face  the  same  problems. 

Legal  action  in  the  form  of 
limiting    the    dispensing  of 
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Gordon  Geddes 

medicines  to  14  days  supply  was 
also  impractical,  Mr  Geddes  said, 
explaining  that  only  patients  would 
suffer,  while  plans  to  stop  sorting 
and  endorsing  prescriptions 
merely  meant  that  pharmacists 
would  not  be  paid. 

Also  unlikely  to  succeed  was  a 
publicity  campaign.  Such  a 
campaign  needed  something  to 
sell  to  the  public  and  the  idea  of 
poverty  among  pharmacists  was 
not  a  strong  point. 

PSNC  had  considered  the 
possibility  of  legal  action  eigher 
against  the  Health  Secretary  or 
the  Pharmacy  Review  Panel.  In 
order  to  succeed  in  the  former, 
PSNC  would  have  to  show  that 
the  Secretary  of  State  had  acted  in 
an  unreasonable  fashion, 
exceeding  the  powers  given  to 
him  by  Parliament.  Similar  actions 
by  other  professions  had  all 
proved  unsuccessul,  he  said. 
Legal  action  against  the  Panel  was 
unlikely  to  endear  it  to  pharmacy's 
cause  in  the  future. 

In  establishing  future  criteria 
for  negotiations,  it  was  essential 
that  the  they  contained  some 
acknowledgement  of  the  cost  of 
providing  a  service  and  the 
standards  required.  Through  the 
working  party,  pharmacists 
should  seek  to  extend  their  role 
and  attract  additional  payments. 
However,  Mr  Geddes  said,  this 
had  to  start  with  the  dispensing  of 
prescriptions.  Only  when  this  was 
established  as  a  firm  base  could 
pharmacy  build  other  services. 


NEWWYETH 


TEMAZEPAM 
CAPSULES 


THE  SAME 
BUT  DIFFERENT 

Gel-filled  to  reduce  the  risk  of 
intravenous  drug  abuse 

Bio-equivalent  to  the  liquid- 
filled  temazepam  capsules 
which  they  replace 

In  lOmg  and  20mg  strengths 

gel-filled  capsules  are 
marked  'W10'  and  'W20'  to 
distinguish  them  from  liquid- 
filled  capsules.  Packs  are 
clearly  labelled  'gel-filled 
capsules' 

DISPENSE  WYETH 
TEMAZEPAM 

Now  available  as  abuse  resistant  tablets  or 
gel-filled  capsules 

TEMAZEPAM  GEL-FILLED  CAPSULES 

Prescribing  Information 

Presentation:  Temozepam  lOmg  and  20mg  m  gel -tilled  opaque  vellow  sof* 
gelatin  capsule-;  Indications:  Short  term  treatment  of  insomnia  'up  to  four  weeits) 
Dosage:  Adults  IQ-30mg.  holt  an  hour  beforeretirmg  In  oil  cases  the  lowest  effective 
dose  should  be  used  and  treatment  should  be  intermittent  if  possible  The  dose  may 
be  increased  to  40  or  60mgr  in  patients  who  do  not  respond  to  the  lower  dose  because 
of  severe  or  persistent  insomnia  Treotment  should  be  withdrawn  gradually  Elderly 
Elderly  patients  or  those  suffering  from  cerebral  vascular  changes  such  as 
arteriosclerosis  ore  Italy  to  respond  tosmoller  doses,  possibly  half  the  normal  adult 
dose  Children  Not  recommended  Contro-indications:  Sensitivity  to 
benzodiazepines,  acute  pulmonary  insufficiency  Not  to  be  used  during  pregnancy 
and  lactaiion  unless  clinically  justifiable  Precautions:  Concomitant  administration 
with  alcohol  or  CNS  depressants  moy  accentuate  effects  Prolonged  or  e>cessive  use 
may  lead  to  dependence  and  withdrawal  sympfoms  on  cessation  of  therapy  Patients 
should  be  cautioned  against  drivmgor  operating  machinery  until  it  ts established  that 
they  do  not  become  drowsy  or  dizzy  Rarely  amnesia,  paradoncol  aggressive 
reoctions.  depression  and  suicidal  tendencies  hove  been  reported  Psychology! 
adjustment  to  loss  or  bereavement  moy  be  inhibited  Side-effects:  Drowsiness  or 
dizziness  on  wokmgisrore  Mornmg  headaches  transient  rashes  ondqastro-mtes'mcl 
disturbances  hove  occosionolly  been  reported  Legal  Category:  POM,  CO  (SCH 
4  Pocks  and  basic  NHS  cost:  lung  .  500  -  £12  06  20mg  •  250  ■  £10  52 
Product  License  Numbers:  lOmg 


■  PLOOH/0106,  20mg  -  PL0Q11/0107 
Further  information  is  available  on 
request  Wye'h  Laboratories,  Toplow, 
Maidenhead  Berts  SL6  0PH 
*  trademark 
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Shelf  space  planning 


Shelf  space  planning  is  an 
important  aspect  of  retailing,  and 
if  carried  out  successfully,  enables 
a  business  to  be  run  more 
effectively,  according  to  Peter 
Jackson,  marketing  manager  of 
Co-operative  Wholesale  Services. 

Shelf  space  planning  involved 
determining  what  products  to 
stock,  how  much  to  stock  and 
where  to  display  it,  he  explained. 
Certain  information  was  required 
before  shelf  space  could  be 


allocated  such  as  market  share, 
price  or  profit  margin,  but  looking 
at  any  of  these  in  isolation  would 
give  very  different  information.  All 
factors  should  be  determined 
together  along  with  the  important 
question:  "What  do  I  want  my 
customers  to  buy?" 

'  'Influencing  consumer  choice 
by  retailing  and  display  can  have  an 
important  impact  on  a  business' 
profitability,"  he  said. 

For  display  purposes,  Mr 


Margaret  McKeown,  North  of  England  representative  with  Boehringer 
Mannheim  attended  the  National  Association  of  Co-operative  Executive 
Pharmacists'  annual  conference  to  describe  and  demonstrate  the 
Lipotrend  cholesterol  testing  machine.  The  presentation  generated  a  great 
deal  of  interest  with  (left  to  right)  Mr  G.  Hush  and  Mr  R.  Henstock, 
Leeds  Co-operative  Society,  and  Mr  J.  Lincoln  of  National  Co-operative 
Chemists  taking  a  closer  look 


Jackson  advised  classifying 
products  in  terms  of  their  volume 
and  profit  margin.  "The  first  rule 
means  displaying  those  products 
you  want  the  customer  to 
purchase  where  they  can  see 
them  and  where  they  can  reach 
them,"  he  said.  These  products 
were  likely  to  be  high  profit,  high 
or  medium  volume  lines,  often 
"own  label' ' .  They  should  also  be 
positioned  "first  in  flow"  relative 
to  customer  movement,  catering 
for  the  non-selective  purchaser 
who  takes  the  first  product  they 
came  to.  High  profit,  low  volume 
lines  should  also  be  given 
prominence  but  in  restricted 
numbers. 

A  lower  shelf  should  be  the 
site  for  the  low  profit,  high  volume 
brands,  often  the  market  leader 
and  any  low  profit,  low  volume 
lines  which  were  usually  stocked 
to  complete  a  range  or  provide  a 
service  to  the  customers,  Mr 
Jackson  said. 

The  benefits  of  successful 
shelf  space  planning  were 
' ' potentially  numerous ' ' ,  said  Mr 
Jackson,  particularly  the  ability  to 
optimise  the  sales  mix  to  the 
retailers  advantage.  The  system 
also  gave  control  over  stock 
purchased  and  hence  more  buying 
muscle.  Other  benefits  included  a 
tidy  logical  layout,  a  common 
stock  range  for  multiples  and 
minimal  shelf  re-stocking  time. 


Alan  Crabbe  addressed  the 
NACEP  conference  in  his 
capacity  as  chairman  of  the  board 
of  governors  of  the  College  of 
Pharmacy  Practice.  Mr  Crabbe 
advocated  continued  professional 
development  (CPD)  rather  than 
continued  education  which,  he 
felt,  more  accurately  described  the 
aims  of  the  CPP.  Mr  Crabbe 
outlined  the  history  of  the  CPP 
and  recent  changes  to  the 
assessment  structure  bringing  a 
more  accurate  reflection  of 
practice  gained  experience. 
Although  he  could  not  promise 
financial  gains  from  CPD,  Mr 
Crabbe  did  feel  that  his  patients 
got  a  better  service  as  a  result  of 
his  extra  knowledge.  '  'This  was 
sufficient  motivation  for  CPD 
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ROYAL  PHARMACEUTICAL  SOCIETY  COUNCIL  REPORT 


Council  focuses  on 
counterfeit  medicines 


The  Royal  Pharmaceutical 
Society's  Council  is  to  organise  a 
meeting  with  representatives  of 
the  pharmaceutical  industry, 
wholesalers  and  the  licensing 
authority  to  discuss  problems 
arising  from  counterfeit  products. 
It  has  also  agreed  to  seek 
information  from  the  World  Health 
Organisation  on  the  international 
circulation  of  counterfeit 
medicines. 

Among  the  points  discussed  at 
a  meeting  between 
representatives  of  the  Society  and 
the  Medicines  Control  Agency  on 
June  27,  were  that  the  Society 
should  consider  preparing 
guidelines  for  community 
pharmacists  on  the  procedures 
they  should  follow  to  detect 
counterfeit  medicines  and  the 
action  to  be  taken  if  they  were 
suspicious  of  any  product.  The 
Science  Committee  agreed  this 
month  that  the  law  department 
should  be  asked  to  prepare  draft 
guidelines. 

Council  also  agreed  that  the 
Society  should  organise  a  meeting 
involving  the  Association  of  the 
British  Pharmaceutical  Industry, 
the  National  Association  of 
Pharmaceutical  Distributors  and 
the  MCA,  to  discuss  the  problems 
arising  from  counterfeit  products. 

The  MCA  believed  it  was  not 
possible  to  restrict  the  import  of 
medicines  to  a  limited  number  of 
ports  of  entry  ("nominated 
gateways").  But  the  Science 
Committee  thought  control  of 
imports  and  their  restriction  to 
nominated  gateways  should  be 
raised  again  at  the  proposed 
meeting,  as  proper  control  was 
difficult  without  such  procedures. 
The  MCA  had  also  agreed  to 
review  the  procedure  for  ensuring 
that  discovered  counterfeits  were 
quarantined  so  they  could  not  leak 
back  into  the  market. 

The  committee  also  resolved 
that  the  Society's  law  department 
should  suggest  amendments  to 
the  Medicines  Act  to  improve  the 
control  of  import  and  distribution 
of  counterfeit  medicines.  The 
committee  wanted  to  ensure, 
through  discussions  with  the 
MCA,  that  counterfeiting  did  not 
worsen  after  1992.  If  necessary, 
the  Society  would  organise  a 
major  international  conference  to 
draw  attention  to  the  problem. 
Fees  to  stay  At  an  extra  meeting 
held  in  Cardiff  on  September  12, 
Council  had  confirmed  the 
proposed  alterations  to  the 
Byelaws  relating  to  the  statutory 
fees  for  members.  There  had 
been  27  letters  of  protest  and  <  >ne 
supporting  Council's  decision. 


Council  considered  the  views 
carefully  and  decided  the 
proposals  were  fair  to  all 
pharmacists.  The  proposed 
alterations  will  be  submitted  to  the 
Privy  Council  for  confirmation  and 
approval. 

Northern  structure  Council  agreed 
that  a  letter  should  be  sent  to  the 
Northern  Regional  Health 
Authority  setting  out  the  points 
still  causing  concern  in  the 
proposed  new  structure  for 
pharmaceutical  services  in  the 
region.  While  not  welcoming  the 
proposals,  the  letter  would 
acknowledge  how  far  the 
authority  had  gone  towards 
meeting  some  of  the  concerns 
already  expressed  by  the  Society. 

The  region's  strategic 
pharmaceutical  role  was  in  future 
to  be  carried  out  through  a 
specialised  unit  detached  from 
day-to-day  management 
responsibilities,  rather  than 
through  an  individual  officer  within 
the  region's  core  staff.  The  region 
would  obtain  its  pharmaceutical 
advice  from  its  regional  drug  and 
therapeutics  centre,  based  at 
Newcastle  University,  and  whose 
pharmaceutical  director  was  to  be 
designated  as  regional 
pharmaceutical  adviser. 

There  was  a  proposal  to 
appoint  two  more  pharmacists  and 
one  scientist  to  the  unit  so  that  the 
region  would  be  supporting  five 
pharmacists  and  a  scientist  who 
would  be  concerned  with  regional 
affairs.  The  Council's  main 
concern  was  that  there  should  be 
an  adequate  breadth  of  experience 
within  the  regional  drug  and 
therapeutic  centre  to  deal  with  all 
aspects  of  the  services. 
Licence  fee  action  Council  agreed  to 
restate  to  the  Veterinary 
Medicines  Directorate  its  earlier 
views  that  increased  licence  fees 
would  impose  a  considerable 
burden  on  small  companies  and 
would  particularly  discourage  a 
manufacturer  from  seeking  a  full 
product  licence  for  an  "orphan" 
product  for  a  single  species  where 
turnover  was  low. 

The  Legislation  Committee 
also  considered  the  MCA's  latest 
licence  fee  proposals  for  human 
medicines,  and  in  particular  the 
effect  on  hospital  pharmacy  with 
the  impending  removal  of  Crown 
immunity.  It  would  be  a  heavy 
burden  if  hospitals  had  to  pay  the 
same  licence  fees  as  industry,  and 
money  would  have  to  be  saved 
from  other  patient  services.  But 
many  hospital  pharmacies  would 
be  exempt  from  the  need  for 
manufacturing  licences  if  they 
registered  as  retail  pharmacies 


Problems  arising  from 
counterfeit  medicinal 
products  were  top  of  the 
Council's  agenda  this 
month.  The  new  statutory 

fee  structure  was 
approved,  the  organisation 
of  pharmaceutical  services 
in  the  North  was 
questioned  and  Boots' 
homes  advertising  is  to 
proceed  in  specialist  care 
publications 


and  would  not  require  wholesale 
dealers'  licences  unless 
wholesaling  was  more  than  an 
insignificant  part  of  their  business. 
A  submission  will  be  made  to  the 
MCA  after  considering  the  views 
of  the  Industrial  Pharmacists 
Group  Committee  and  Hospital 
Pharmacists  Group  Committee. 
Boots'  homes  advertising  Council 
agreed  to  make  no  objection  to 
three  draft  advertisements  for 
Boots  services  to  residential 
homes.  The  advertisements  were 
to  appear  in  specialist  care 
publications  and  their  text  was 
clearly  directed  i\{  the 
administrators  of  residential 
homes. 

Rural  area  concern  The  Practice 
Committee  agreed  that  the 
Society's  case  for  pharmacist 
dispensing  in  rural  areas  should  be 
promoted  to  any  organisations 
considering  the  report  of  the 
Archbishops'  Commission  on 
Rural  Areas.  Concern  was 
expressed  at  the  report's  bald 
recommendation  that  "doctors  in 
rural  practices  be  normally  be 
permitted  to  dispense" .  However 
the  report  included  a  statement 
that  the  loss  of  a  pharmacy  would 
mean  a  net  loss  of  service 
provision  to  the  rural  community. 
Competence  to  practise  Council 
approved,  without  itself 
considering  the  document,  a 
consultation  process  for  a 
feasibility  report  on  the 
assessment  of  competence  to 
practise  pharmacy,  drawn  up  by 
the  Council's  part  III  working 
party  on  pharmaceutical  education 


and  training.  The  report  would  be 
drawn  to  the  attention  of  relevant 
bodies,  which  would  be  asked  to 
comment  by  January  31,  1991. 
The  report  and  the  comments 
would  then  be  considered  by  the 
Postgraduate  Education 
Committee,  which  would  submit 
its  views  to  Council. 
No  smoking  Council  agreed  that  the 
Society  should  continue  to  support 
National  No  Smoking  Day  and  that 
its  contribution  lor  1991  should  be 
the  same  as  in  19<S9  and  1990.  It 
was  also  agreed  that  the  Society 
should  commend  the  general 
principles  of  a  proposed  Private 
Member's  Bill  which  aimed  to 
make  it  harder  for  children  to  gain 
access  to  cigarettes. 
Warning  on  imports.  Warning  letters 
are  to  be  sent  to  two  pharmacists 
who  have  infringed  the  Society's 
Code  of  Ethics  by  dispensing 
imported  products  which  did  not 
bear  the  same  proprietary  name 
as  the  product  prescribed. 
Stability  data  Council  agreed  that  the 
Society  should  ask  regional 
pharmaceutical  officers  to  assist  in 
collecting  stability  information  on 
products  included  in  the  World 
Health  Organisation's  list  of 
essential  drugs.  The  WHO  had 
asked  the  Society  for  information 
about  medicines  giving  rise  to 
stability  problems,  to  help  reduce 
the  number  of  substandard 
products  that  found  their  way  into 
international  commerce. 
Pre-paid  envelopes  Council  agreed  to 
maintain  its  policy  that  the  use  of 
pre-paid  envelopes  by 
pharmacists  is  an  unacceptable 
inducement  to  attract  receipt  of 
prescriptions. 

Advertising  on  patients'  cards  Council 
agreed  to  object  to  proposals 
involving  the  advertising  of 
pharmacies  on  cards  or  forms 
handed  to  patients  by  medical  staff 
or  their  receptionists.  Such 
advertising  could  constitute 
direction  of  prescriptions ,  with  an 
implication  that  the  prescription 
had  to  be  taken  to  a  particular 
pharmacy. 

Eye-drop  expiry  Council  decided  to 
take  no  further  action  on  the 
different  policies  for  expiry  dating 
of  eye-drops  in  community 
practice  and  in  the  hospital 
service.  Extending  the  seven-day 
expiry  period  currently  used  in 
hospital  practice  would  result  in  a 
saving  to  health  authorities  but  the 
saving  would  be  insignificant 
compared  with  the  effects  of  the 
increased  risk  of  contamination. 
EC  specialisation  The  Council  agreed 
to  ask  the  Hospital  Pharmacists 
Group  Committee  to  form  a  small 
working  group  to  establish 
proposals  for  specialisations 
within  hospital  pharmacy  in  the 
European  Community.  A  meeting 
of  the  EC  Community 
Pharmacists  Group  is  to  decide 
whether  or  not  it  wishes  to 
continue  with  the  proposals  on 
community  pharmacy 
specialisation. 
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Trust  E'A'R  to 
plug  the  gap 
in  the  market. 


The  new  hearing  protection  range 
from  E-A-R  comprises  two  kinds  of 
earplugs  -  Earfit  soft  foam  earplugs  and 
Aquafit  earplugs  for  swimming. 

Attractively  packaged,  and  presented 
in  an  eye-catching  point-of-sale  unit,  this 
new  range  is  all  set  to  make  the  very  most 
of  the  £10m  hearing  protection  market- 
of  which  £3m  is  over  the  counter. 

For  light  sleepers,  nightshift  workers, 
sportsmen  and  women,  Earfit  greatly 
reduce  levels  of  unwanted  noise,  while 
Aquafit  assist  the  ear's  natural  defences 
for  anyone  involved  in  water  activities., 

Earfit  and  Aquafit  -  fit  for  all  your 
customers  and  fit  for  profit  too! 


OUAFIT 

y  %i 


EAR 


EXTRA 


It's  the  old  flu  story  again 


EAR  UK  Ltd.,  First  Avenue.  Poynton,  Stockport, 

Cheshire  SK12  1FJ. 
Tel:  0625  878320  Fax:  0625  877348  Telex:  665303 

Distributed  by  EC.De  Witt  &  Company  Limited.  Tel:  081  441  9.110. 


The  Department  of  Health  is 
predict  ing  that  3  ,65(  1,000  d<  ises  <  >f 
flu  vaccine  will  be  available  tins 
season,  compared  with  3,193,000 
List  W  inter. 

Chiel  medical  officer  Sir 
Donald  Acheson  lias  confessed 
the  scale  of  the  1989/90  flu 
epidemic  took  him  by  surprise. 
Some  25,000  deaths  were 
associated  with  it  and  they 
occurred  predominantly  in  the 
elderly.  As  a  result  Sir  Donald  is 
reviewing  Doll  vaccination 
recommendations.  Only  20  per 
cent  of  "at  risk"  patients  in 
Europe  are  actually  vaccinated. 

In  the  meantime,  a  letter  has 
gone  out  to  doctors  reminding 
them  of  the  benefits  of  vaccinating 
people  at  special  risk  this  Autumn. 
The  categories  include  patients 
with  chronic  pulmonary  or  heart 
disease,  chronic  renal  failure, 
diabetes  mellitus  and  other 
endocrine  disorders  associated 
with  adrenal  suppression,  those 
who  are  immunosuppressed  and 
the  elderly  living  in  residential 
homes  and  long  stay 
accommodation. 

Marketing  manager  of 
Duphar,  David  Davies,  told  C&D 


Tin  National  Pharmaceutical 
.  \ssociation  s  assistant  secretary, 
J nn  Downing,  nines  at  the  end  of 
October  after  34  years  of  service. 
An  NPA  pensioner's  lunch  was 
held  recently  in  honour  of  his 
forthcoming  retirement,  with  staff 
and  guests  including  NPA 
Board  chairman ,  Andrew 
Watson.  Sixteen  tanner  NPA 
employees  attended  the  lunch, 
with  MrAstill 's  predecessor,  Joe 
1 1  right,  paying  tribute  to  Jim  in  a 
speech.  Jim  Downing  is  pictured 
here  with  Ins  wife  Ruth,  cutting 
the  specially  commissioned  NP.  \ 
higti  (  tike.  There  will  be  a  inure 
'  'formal ' '  farewell  ceremony  for 
Jim  and  a  presentation  at  the 
<  k  tobcr  NP.  1  Hoard  meeting 


that  although  3,200,000  doses 
were  sold  last  year,  the  population 
possibly  at  risk  was  close  to  10 
million.  The  company  had  last 
week  distributed  "  650,000 
vaccines  to  wholesalers  and 
pharmacies.  A  further  100,(100 
doses  were  committed  but  had  not 
yet  gone  out.  The  company  also 
had  in  reserve  a  further  200,000 
doses. 

Dr  Kevin  Bryant  of  Merieux 
said  the  company's  full  order  had 
been  received  from  the  factory  in 
France  and  adequate  stocks  were 
being  dispatched  at  present. 

Evans  Medical,  which 
manufacture  Fluvirin  for  Servier, 
said  they  had  produced  nearly  five 
million  doses  of  influenza  vaccine 
this  year  to  meet  anticipated 
British  and  export  demands. 


Complaints 
to  ASA 

Earex,  Tandem  [Q  and 
Peaudouce  were  subjects  ol 
complaints  considered  recently  by 
the  Advertising  Standards 
Authority. 

The  ASA  upheld  a  complaint 
about  an  advertising  leaflet  for 
Tandem  IQ  w  hich  referred  to  a 
report  in  The  Lancet  suggesting 
that  dietarv  supplements  could 
enhance  a  "child's  IQ.  The  ASA 
asked  the  advertisers  t<  >  delete  till 
unqualified  claims  from  their 
advertisements  which  suggested 
that  the  general  efficacy  of  the 
product  was  supported  by  the 
trial's  results. 

Another  complainant  objected 
to  an  advertisement  for  Earex 
drops  in  Fast  Forward  magazine, 
headlined  "Hard  rock  today.  Hard 
of  hearing  tomorrow?",  as  she 
considered  that  younger  children 
should  not  be  encouraged  to  self- 
medicate.  The  advertisers 
believed  many  of  the  readers 
were  over  Hi  while  the  publishers 
said  most  were  between  seven  to 
15.  The  ASA  was  tillable  to 
resolve  these  conflicting  accounts 
but  noted  that  no  further 
advertisements  were  booked  in 
the  magazine  and  that  the 
advertisers  would  not  knowingly 
promote  medicines  to  children. 

The  ASA  upheld  complaints 
about  two  advertisements  offering 
free  samples  to  readers 
telephoning  the  Peaudouce 
Nappyline.  To  lake  part  in  the 
promotion,  callers  had  to  answer 
questions,  which  meant  the  call 
cost  at  least  90p.  The  ASA  asked 
the  advertisers  not  to  describe 
such  promotions  as  "free"  in 
future.  The  cases  are  described  in 
the  ASA's  report  186. 
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A  sporting 
kind  of  'gel' 

Further  to  your  publication  ol  the 
above  item  entitled  "Not  a 
sporting  typo  of  gel"  (Xrayser, 
August  25),  here  are  the  current 
views  of  the  Pricing  Authority. 

Any  pharmacist  receiving  a 
prescription  for  Feldene  gel  1  OP, 
will  be  reimbursed  at  the  cost  of 
Feldene  gel  tiOg.  Hence,  for  a 
prescription  to  be  dispensed  for 
Feldene  30g  gel  the  request 
should  be  for  Feldene  sports  gel. 

I  (rust  this  explanation  helps  to 
alleviate  any  confusion  with  regard 
to  this  subject. 


K.S.  Bunce 

Assistant  product  manager,  Pfizer 


A  cosmetic 
exercise? 

Your  contributor  David  Allen, 
passing  a  critical  eye  over  the 
cosmetics  business  (C&D 
September  29),  touches  on  a 
number  of  interesting  and  vital 
issues. 

The  general  lack  of  brand 
training  for  pharmacy  sales  staff  is 
having  a  sad  effect  on  the  level  of 
product  knowledge.  However 
good  the  advertising,  it  will  not 
achieve  maximum  sales  if  staff 
cannot  put  the  finishing  touches  to 
the  sale,  or  suggest  extra 
products. 

The  success  of  Clanns  is  truly 
remarkable,  but  one  wonders  for 
how  long  any  of  us  will  continue 
with  good  stockturns  when  they 
bring  in  their  c<  >1<  >ur  a  ismetics.  At 
present  their  very  low  margins 
are  tolerable  only  because  the 
stock  turns  over  quickly.  To  their 
credit  Clarins  have  kept  the 
impetus  with  training  and 
samples. 

By  contrast  Arden  and 
Lancome  have  failed  to  train  and, 
while  vastly  increasing  their 
inventory,  have  seemingly  been 
interested  in  sell  in  —  not  sell 
through.  Getting  any  reasonable 
support  from  these  two  houses  for 
their  "new  launch"  failures  is  like 
squeezing  blood  from  a  stone.  We 
shall  just  have  to  support  fewer 
launches. 

Another  growing  problem  is 
the  tendency  to  insist  on  minimum 
packs,  despite  the  fact  we  place 
£500  orders.  While  this  is 
acceptable  lor  some  low  value 
lines  it  becomes  intolerable  for 
others,  and  forces  short  range 
stocking  in  what  should  lie  a  high 
service  area. 

The  cosmetic  houses  have,  for 
a  long  time,  enjoyed  prime  sites  in 


the  pharmacy.  The  first  20  foot 
depth  of  any  shop  accounts  for 
more  than  half  of  the  total  rateable 
value.  With  the  business  rate  now 
so  high  they  will  have  to  make 
some  effort  to  retain  their  position 
in  the  High  Street,  just  as  we  are 
fighting  to  do  just  that. 


Norman  Sampson 


Melton  Mowbrav 


Guernsey  — 
bitter  pill? 

Following  his  problems  over  the 
endorsement  of  prescriptions  for 
Dianette,  Xrayser  might  find  it 
interesting  to  compare  his 
experience  with  mine  in 
Guernsey. 

Here  a  prescription  for 
Dianette  for  the  treatment  <  if  acne 
attracts  a  standard  prescription 
charge  of  £0.80,  but  since 
contraceptives  are  not  covered  by 
the  local  scheme  the  same  item  for 
contraception  would  have  to  be 
paid  for  privately  at  a  cost  of  £7. 20 
per  month. 

As  far  as  I  know,  Dianette  has 
never  been  prescribed  in 
Guernsey  for  contraception, 
whereas  in  the  UK  it  seems  that  it 
is  only  prescribed  for  this 
purpose. 

If  one  did  not  share  Xrayser 's 
faith  m  the  honesty  of  his 
customers,  one  might  almost 
suspect  that  there  might  be  a 
connection  between  the  rules 
over  fees  and  the  different 
prescribing  patterns. 

J.B.  Paige 

Guernsey 


6UJ 


From  an  arthritic  patient.  The 
message  is  clear,  says  M.  Hudson 
of  Tremletts  Chemists, 
Pa  u  I  sgro  re,  Po  lis  m  o  u  th . 
Something  which  is  designed  as 
childproof  can  also  he  adultproof 


A  generic 
factor 

I  cannot  let  the  correspondence 
from  Mrs  M.A.  Ross  of 
Ashbourne  Pharmaceuticals 
(C&D  August  25)  pass  without 
comment,  even  at  this  late  stage. 
The  letter  raises  more  queries 
than  answers.  I  would  be 
extremely  interested  to  have  a 
response  to  the  following 
questions: 

a.  Mrs  Ross  states  that  Ashbourne 
Pharmaceuticals  are  a  producer  of 
ethical  pharmaceuticals.  This 
implies  that  Ashbourne 
Pharmaceuticals  manufacture 
their  products.  I  would  like  to 
know  which  products  they 
manufacture  and  where. 

b.  If  they  are  manufacturers, 
rather  than  packagers  or  factors, 
I  would  like  an  assurance  that  they 
have  sufficient  product  liability 
insurance.  Consumer  protection 
legislation  makes  the 
manufacturer  primarily  liable  and 
pharmacists  and  patients  would 
like  reassurance  that  the 
insurance  cover  is  large  enough  t<  > 
cover  any  likely  claims. 

c.  If,  as  I  suspect,  Ashbourne 
Pharmaceuticals  neither  cany  out 
original  research  into  new 
chemical  entities  nor  carry  out 


their  own  development  work  to 
manufacture  their  own  generics 
an  explanation  of  their  premium 
pricing  policy  would  bo 
appreciated. 

d.  The  advantage  of  reducing  the 
NHS  drug  bill  by  increased 
prescribing  of  generics,  and  at  the 
same  time  maintaining  quality  and 
consistency,  is  already  available 
by  purchasing  products  from 
BGMA  members  and  others. 
These  products  are  readily 
available  at  or  below  Drug  Tariff 
prices,  either  direct  or  through 
wholesalers.  This  is  in  marked 
contrast  to  Ashbourne 
Pharmaceuticals'  policy  of  pricing 
their  generics  well  above  Drug 
Tariff  prices. 

In  my  submission,  Ashbourne 
Pharmaceuticals  are  manipulating 
a  "niche"  market  which  exists 
between  the  £4m  annual 
turnover,  which  is  the  lower  limit 
for  the  PPRS  Scheme  for  branded 
products,  and  the  Drug  Tariff 
price  for  generics. 

This  is  very  astute  marketing 
but  fails  to  convince  me  and  many 
others  that  Ashbourne 
Pharmaceuticals'  motivation  is 
altruistic. 


Alan  J  Smith 

Director 

British  Generic  Manufacturers 
Association 
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VIVITAR 


PS  120  CAMERA 

Focus  Free,  Built  In  Flash 
38mm  Lens  f5.6 
Easy  Load,  Motorlsed  wind  &  rewind 
DX  Coded 

Trade  £25.86    Guide  £34.99 

Buy  one  each  of  the  following  3  colours 
Red,  Grey  &  Elue 
RECEIVE  ANOTHER  RED  ONE  FREE 
GIVING  YOU  EFFECTIVE  COST  OF  £19.39 

Showing  36%  Profit  on  Return 


Eastland  House.  Westgate,  Hunstanton,  Norfolk,  Tel:  0485  533393  Fax  0485  533244 
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PHOTOGRAPHIC 


Kodak  Euro35  compact 
put  to  the  test 

Photographic  technical  expert  Stanley  Bowler,  HonFRPS,  FBKS,  DGPh, 
takes  a  look  at  the  recently  introduced  EuroSS  range  of  cameras  from 
Kodak  and  finds  them  good  value  for  money. 


in  what  is  usually  referred  to  as  a  "bubble- 
pack".  In  this  instance  a  circular  bubble 
discloses  the  camera,  its  first  load  of  film,  a 
pair  of  AA  Kodalife  batteries  and  a  wrist  sling. 

The  instruction  sheet  is  nonsensical  as  it  is 
a  multi-folded  single  sheet  of  paper  measuring 
22  by  14in,  covered  in  small  print  in  11 
languages.  It  is  comparable  with  a  double- 
spread  of  a  tabloid  newspaper!  It  would  be 
difficult  to  handle  by  the  seaside  in  the  wind 
when  it  might  be  needed. 

However,  the  camera,  film  and  batteries 
are  good  value  for  money  and  there  is  a  one- 
year  guarantee. 


Kodak  Euro35  35mm  compact 
camera.  Made  in  Hong  Kong  and 
distributed  in  the  UK  by  Kodak 
Limited,  Kodak  House,  Station 
Road,  Hemel  Hempstead,  Herts. 
HP1 1JU.  Tel:  0442  61122. 

This  is  an  unusual  addition  to  the  company's 
range  of  cameras  as  there  are  three  models, 
all  alike  in  technical  details  but  varying  in  style. 
The  one  tested  was  a  Colors  —  white  with 
black  markings;  the  others  are  the  Legend 
which  has  a  grey  body  with  yellow,  green  and 
pink  controls,  while  the  third  is  the  Elysees: 
this  has  a  unique  pearlescent  finish  with  stylish 
aqua  and  grey  coloured  controls.  It  is  a  good 
attempt  to  attract  the  fashion  conscious. 

The  standard  set  of  C&D  tests,  both 
outdoors  and  indoors,  were  made  with  the 
camera  firmly  supported  on  static  objects  in 
order  to  avoid  errors  due  to  camera  shake 
(this  latter  is  a  more  frequent  cause  of  poor 
results  than  anything  else) .  All  of  the  pictures 
were  acceptable. 

The  200  Kodacolor  Gold  colour  film  was 
professionally  proi  essed  in  the  same  way 
as  would  be  the  case  with  an  ordinary 
customer.  No  special  attention  was  called  for. 
So  much  for  the  operational  side  of  the  tests. 

Dealers  should  welcome  the  presentation 


v  A  lightly  fragranced  formula 
with  the  strength  oi  coal  tar. 
f  Does  not  stain  the  skin, 
clothes  or  bath, 
v  Leaves  the  hair  shiny  and 
easy  to  manage. 


Technical  Panel:  Kodak  Euro  35  compact  camera 

Country  of  Origin 

Hong  Kong  for  Eastman  Kodak  Co, 
Rochester,  New  York. 

Distributor 

Kodak  Ltd,  Kodak  House,  Station  Road,  Hemel 
Hempstead,  Herts  HP1 1JU 

Lens 

Ektanar  35mm  f/5.6  3-element,  fixed  focus 

Shutter 

Fixed  speed  of  l/125th  second 

Loading 

DX  coded:  simple  and  straightforward 

Features 

Built-in  with  electronic  flash  controlled  by  user  with 
sliding  switch  above  lens.  Automatically  shut  off  by 
closing  lens  cover 

Accessories 

Wrist  sling 

Batteries 

Two  AA  MN1500,  giving  charging  time  of  about  7 
seconds  (indicated  on  camera)  when  fresh 

Weight 

8ozs.  225  grammes,  including  film  and  batteries 

Dimensions 

5in  x  2%in  x  2in  (125mm  x  70mm  x  50mm) 

Instruction  sheet 

Not  up  to  usual  standard  —  a  sheet  of  paper  measuring 
22in  x  14in,  covered  with  fine  printing  in  11  languages 
and  good  diagrams.  Off-putting,  especially  in  a  mild 
breeze! 

Presentation 

Unusual  and  eye-catching  —  a  circular  bubble-pack  with 
film,  batteries  and  sling  clearly  displayed.  Would  hang 
or  stand 

Availability 

Immediate 

Suggested  selling  price 

£28.95 

'Ja*tm$'  .%  ,  ;  IS! 

*  t,'  "*  "  - 

t*  -    t  r~-  -   ■  ■  -"" 

The  effective  scalp  treatment  in  a  cosmetic  shampoo. 


I— wzmum 

Close-up  and  distance  shots  of  brickwork  were  satisfactory 
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AAH  buy  two 
pharmacies 

AAH  have  bought  two  retail 
pharmacy  businesses;  Horace 
Coulson  &  Sons  of  Cambridge  and 
James  B.  Snoddy  of  Kirkcaldy. 
The  company  is  paying  £331 ,700 
for  the  businesses  initially, 
£316.330  by  issuing  the  vendors 
with  104,399  25p  shares  in  AAH 
and  £15,370  in  cash.  A  further 
cash  sum  of  up  to  £42,000  is 
payable  when  the  net  asset  value 
of  the  businesses  is  confirmed. 

The  businesses  are  to  be 
added  to  AAH's  retail  pharmacy 
division. 

Medeva  sell 
Chemex 

Medeva  have  sold  their 
shareholding  in  Chemex 
International  pic;  they  owned 
almost  26pc  of  the  company. 

Medeva  sold  the  1,822,000 
ordinary  shares  at  19p  each, 
making  an  extraordinary  profit  for 
the  company  of  £75,600. 


Pharmoney 
offer  closing 
soon 

Jardine  Financial  Services  recent 
loan  offer  under  the  Pharmoney 
scheme  for  NPA  members  (C&D 
Aug  1 1 ,  p244)  comes  to  a  close  by 
November  1 . 

The  Pharmoney  Business 
Loan  Scheme,  which  offers  loans 
at  a  fixed  rate  for  two  years  of  15 
percent  on  secured  loans  and  15.5 
per  cent  on  unsecured  loans,  has 
generated  250  inquiries  from 
pharmacists. 

Applications  should  be  in  by 
November  1;  contact  Colin 
Mudge,  Jardine  Financial 
Consultants  0483  740090  for 
further  details. 


Reckitt  &  Colman  set 
for  restructure  plans 


Reckitt  &  Colman  are 
restructuring,  replacing  their 
divisional  structure  with  a  single 
product  organisation  and 
integrating  their  Boyle-Midway 
acquisition  into  the  company.  The 
former  household  and  toiletries, 
and  pharmaceuticals  divisions  will 
now  trade  as  Reckitt  &  Colman 
Products,  which  will  be 
responsible  for  all  UK  sales  and 
marketing  of  the  company's 
household,  toiletries,  OTC  and 
Prescription  Only  products. 

However,  under  the  umbrella 
of  a  common  sales  and  systems 
organisation,  two  business  groups 
will  handle  household  products 
and  personal  care  products. 
Personal  care  covers  toiletries, 
OTCs,  and  Prescription  Only 
products.  Brands  included  in  the 
new  Reckitt  &  Colman  products 
portfolio  will  include  Dettol,  Haze 
air  fresheners,  Steradent,  Harpic, 
Lemsip,  Gaviscon,  and  Immac. 

The  two  business  units  will  be 
supported  by  five  central 
functions,  each  headed  by  a 
divisional  director.  These  are 
manufacturing,  purchasing, 
finance, personnel,  and  planning 
and  distribution,  headed  by  Ted 


Parker,  Iain  Stewart,  Mike  Kay, 
Trevor  Johnson  and  Jeremy 
Scrimshaw  respectively. 

The  company  says  the  move  is 
m  line  with  its  strategy  of 
simplifying  its  business  and 
concentrating  on  core  brands. 
The  new  business  is  estimated  to 
have  a  turnover  approaching 
£200m  per  annum. 

Reckitt  &  Colman  Products 
will  be  based  at  the  company's  site 
in  Dansom  Lane,  Hull  under  Geoff 
Alder  as  managing  director.  He 
and  the  rest  of  the  management 
team  will  take  up  their  posts  now. 

While  the  changes  are 
expected  to  result  in 
improvement  to  efficiency  the 
company  admits  there  will  be 
some  job  losses.  Some  150  jobs 
are  expected  to  go  over  the  next 
12  months,  mostly  in  Hull,  though 
Reckitt  &  Colman  are  hoping  to 
achieve  this  by  early  retirement, 
redeployment  and  redundant  \  - 

Several  of  the  manufacturing 
sites  in  Hull  are  "being  reviewed" 
by  the  company  but  a  spokesman 
said  that  currently  there  were  no 
plans  for  closures.  The 
reorganisation  should  be  complete 
bv  1991. 


The  Rt  Hon  Merlyn  Rees  MP  was  given  a  tour  of  AAH 
Pharmaceutical 's  Leeds  Brunch  on  a  recent  visit  to  learn  about  the  role 
of  pharmaceutical  wholesalers.  Pictured  in  the  telephone  room  are 
(standing,  left  to  right)  Leeds  branch  manager  Chris  Wood,  Merlyn 
Rees,  retail  operations  manager  John  Wheelton,  and  regional  manager 
for  the  central  division  Ken  Houghton 


EC  threat  on 
part-time  work 

Proposals  before  the  European 
Commission  to  put  employees 
working  on  a  part-time, 
temporary  basis  on  a  par  with  full 
time  employees  are  being 
opposed  by  the  National  Chamber 
of  Trade.  The  proposals  are  a  part 
of  the  Commission's  action 
programme  to  implement  the 
Social  Charter  by  the  end  of  1991 . 

The  proposals  would  give 
employees  the  same  rights  to 
social  security  benefits,  pensions, 
and  national  insurance.  The  EC's 
intention  is  to  ensure  that  the 
Single  Market  does  not  result  in 
social  disruption,  but  the  NCT 
claims  the  proposals  will  add  to  it. 

They  say: '  'The  crucial  point  is 
that  small  businesses  use  mainly 
part-time  staff.  If  increases  in 
businesses  costs  consistently 
exceed  turnover,  the  response 
available  to  small  businesses  is 
either  to  reduce  the  number  of 
staff  or  reduce  the  hours  they 
work. 

"The  Commission's  pro- 
pi  »sals  appear  to  offer  bureaucratic 
and  oppressive  procedures  and 
will  exacerbate  costs,  to  the 
disadvantage  of  both  the 
businesses  and  their  employees . ' ' 

The  NCT  claims  that  the 
proposals  would  increase 
compliance  costs  by  2  per  cent. 


The  reform  of  Sunday  trading  saws  was 
not  discussed  at  the  Conservative 
Party  Conference  this  week 
despite  the  continuing  pressure  on 
the  Government  to  change  the 
existing  legislation.  Supporters  of 
the  "Keep  Sunday  Special" 
Campaign  claimed  that  a  new 
survey  by  NOP  had  revealed  a 
deep  seated  public  feeling  that 
Sunday  should  remain  a  special 
day  when  working  was  kept  to  a 
minimum. 

The  retail  sales  figures  for  August 
show  a  6  per  cent  rise  for  small 
businesses  and  a  7  per  cent  rise 
overall.  For  the  year  to  the  end  of 
August  the  rise  is  8  per  cent. 
Figures  released  for  chemists, 
excluding  NHS  receipts,  show  a  7 
per  cent  increase  for  small 
businesses,  and  a  9  per  cent 
increase  overall. 
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'Write  to  MP' 
on  patents 


A  plea  for  all  employees  in  the 
pharmaceutical  industry  to  write 
tn  their  MPs  urging  them  to 
support  the  supplementary 
protection  certificate,  came  last 
week  from  Nicholas  Winterton, 
Conservative  MP  for 
Macclesfield. 

The  supplementary  protection 
certificate,  which  has  been 
proposed  by  the  European 
Commission  as  a  means  of 
extending  the  effective  patent  life 
of  a  new  medicine,  would  give  16 
years  protection  from  the  date  of 
the  first  marketing  authorisation. 

Speaking  at  the  annual 
northern  lunch  of  the 
Pharmaceutical  Marketing 
Society,  Mr  Winterton  explained 
that  the  keys  to  presenting  a  case 
to  MPs  were  commonsense,  hard 
work,  courtesy  and  brevity. 

Pointing  out  that  the 
pharmaceutical  industry  was  one 
to     be     "encouraged  not 


clobbered" ,  he  urged  Ministers  to 
stop  making  misleading  and 
irresponsible  statements 
designed  to  undermine  its 
reputation. 

"Recent  claims  by  Health 
Ministers  that  we  need  indicative 
drug  budgets  to  curb  excessive 
and  unnecessary  prescribing  by 
Britain's  family  doctors  are  not 
only  mischievous  but  downright 
innaccurate  and  unnecessarily 
damaging  to  an  important 
industry,"  he  said. 

"If  there  is  a  problem  with 
prescribing,  and  I  yet  remain  to  be 
convinced  that  there  is,  then  solve 
the  problem,  don't  pass  the 
buck!"  Mr  Winterton  said. 

"Doctors  who  write 
prescriptions  for  relatively  more 
expensive  medicines  tend  to  write 
fewer  prescriptions  for  their 
patients  and  achieve  a  lower 
overall  expenditure  per  patient , ' ' 
he  maintained. 


COMING  EVENTS 


AAH  roadshow  with  Bard 


AAH  Pharmaceuticals  are  joining 
forces  with  Bard  Ltd  to  offer  two 
training  roadshows  for  community 
pharmacists  on  the  use  of  urology 
products. 

Bard's  UK  community  training 
manager,  Len  Bland,  will  give  a 
video  and  slide  presentation  to 


pharmacists  and  their  senior  staff. 

The  first  roadshow  will  be  on 
October  10  at  the  Country  Court 
Hotel,  Birmingham  Road, 
Gromsgrove;  the  second  will  be 
on  December  12  at  the  Crest 
Hotel,  Runcorn.  Both  start  at 
7.30pm,  with  a  buffet  at  9.15pm. 


Oxford 

course 

There  are  still  places  left  on  the 
weekend  residential  course 
organised  by  Oxford  RHA  on 
October  20-21  at  Templeton 
College.  The  course  will  cover 
PMRs,  drug  interactions,  the 
elderly  and  services  to  residential 
homes. 

The  course  is  free  to 
community  pharmacists  in  the 
Oxford  region.  Details  are 
available  from  Claire  Anderson  on 
0865  742277  ext  27177. 


NPA  NB  Wsst 
conference 

The  fourth  annual  North  West 
conference  of  the  NPA  will  be  held 
on  November  11  at  the  Lord 
Daresbury       Hotel,  near 


Warrington. 

The  meeting  will  take  as  its 
theme  "Raise  standards  ■ 
increase  profits"  and  speakers 
will  include  John  Ferguson, 
secretary  and  registrar,  RPSGB 
and  Dr  Barry  Strickland-Hodge,  a 
consultant  and  community 
pharmacist.  An  NPA  mini  show 
will  run  alongside  the  conference. 

The  cost  per  delegate  is 
£19.50  to  include  lunch.  Details 
are  available  from  Ann  Northey  on 
0727  832161. 


Monday,  October  15 

Barnet      Branch,  RPSGB. 

Postgraduate  Centre,  Barnet  General 
Hospital  7.30  for  8pm  (cheese  and 
wine).  Speaker,  David  Sharpe,  Council 
member  and  chairman  of  PSNC. 

Tuesday,  October  16 

Bath  Branch,  RPSGB.  Lecture 
Theatre  5W  2.4,  School  of  Pharmacy 
and  Pharmacology,  Bath  University, 
8pm.  "Current  pharmaceutical 
affairs"  by  DrMaddock. 
Bristol  Branch,  RPSGB. 
Postgraduate  Centre,  Frenchay 
Hospital  8pm  (buffet  7pm).  "Clinical 
pharmacy  in  the  community"  by  Dr 
Alison  Blenkinsopp. 


A  welcome  fillip  to  financial  markets  was  provided  last  week 
by  the  Government's  decision  to  put  sterling  into  the 
European  Rate  Mechanism.  The  move,  accompanied  with  a 
1  per  cent  interest  rate  cut,  sent  traders  into  instant  euphoria, 
sending  equity  prices,  as  measured  by  the  FTSE  100  index, 
into  a  120  point  gain  over  two  days.  But  the  euphoria  was 
short  lived  as  investors  began  to  realise  that  a  high  pound 
could  be  detrimental  to  exporters,  such  as  the  pharmaceutical 
sector.  City  analysts  have  recently  downgraded  their  profit 
forecasts  for  many  international  stocks.  As  a  result  some  of 
the  gains  made  during  the  market  rally  have  since  been 
trimmed  back.  The  health  and  household  sector  has  been  one 
of  the  hardest  hit .  Whereas  the  sector  was  trading  on  a  three 
year  high  prior  to  the  ERM  announcement,  it  has  since  under 
performed. 

A  number  of  brokers  have  taken  the  knife  to  Glaxo,  paring 
their  pre-tax  estimates  for  1991  to  around  £1 .2bn.  Reckitt  & 
Colman,  Amersham  and  Smith  &  Nephew  and  Fisons  have 
suffered  a  similar  fate  as  analysts  believe  their  overseas 
earnings  will  translate  into  lower  profits  in  sterling  terms. 

There  are  also  two  other  negative  factors  at  play.  Several 
UK  pharmaceutical  companies  have  a  high  level  of  cash,  but 
with  a  fall  in  base  rates  their  interest  income  will  be  reduced. 
Thirdly,  the  drop  in  interest  rates  has  revived  investor 
interests  in  other  sectors.  With  health  and  household  stocks 
no  longer  seen  as  providing  defensive  qualities,  investors 
have  switched  funds  out  of  the  sector. 

In  contrast,  Boots  have  been  in  favour  due  to  encouraging 
news  about  Manoplax,  their  new  congestive  heart  drug.  The 
company  has  submitted  its  first  regulatory  submission  to  the 
FDA  and  similar  moves  are  expected  in  the  UK  and  Europe 
shortly.  Being  a  major  High  Street  retailer,  its  shares  have 
also  benefitted  from  a  cut  in  interest  rates.  However,  the 
company  is  expected  to  report  a  £10m  fall  in  interim  pre-tax 
profits  of  £  140m  on  November  14. 

Meanwhile,  the  attempts  to  reduce  the  US  deficit  with  a 
£500bn  budget  cut  in  five  years  have  sparked  some  worries. 
It  is  thought  that  the  cuts  may  lead  to  tougher  pharmaceutical 
purchasing  policies,  which  may  force  drug  suppliers  to  cut 
their  prices.  Although  Medicaid,  the  American  healthcare 
system,  accounts  for  just  10  per  cent  of  total  US  market  sales, 
it  is  feared  that  the  budget  proposals  may  set  a  dangerous 
precendent  in  Government  interference  in  drug  pricing. 


Wednesday,  October  17 

Exeter      Branch,  RPSGB. 

Postgraduate  Medical  Institute,  Royal 
Devon  &  Exeter  Hospital,  8pm. 
"Drugs  in  renal  impairment": 
workshop  sessions  and  discussions  led 
by  Patricia  Swanson,  renal  pharmacist 
at  the  Royal  Devon  &  Exeter  Hospital. 
Scottish  Borders  Branch, 
RPSGB.  The  Education  Centre, 
Borders  General  Hospital,  7.30  for 
8pm.  "The  mystery  of  the  forbidden 
fruit.  Was  it  a  psychedelic  drug?"  by 
Dr  Walter  Sneader,  Strathclyde 
University. 

Wirral  Branch,  RPSGB.  6.30  for 
7pm  (buffet).  Visit  to  Squibb 
Laboratories  at  Moreton. 

Thursday,  October  18 

Bedfordshire  Branch,  RPSGB. 

Coach  and  Horses,  Barton  le  Clay  at 
8pm.  "Asthma  in  children". 
Hertfordshire  Branch,  RPSGB. 

Postgraduate  Medical  Centre,  St 
Albans,  8pm.  "The  view  from 
Mallinson  House"  by  Mr  T  Astill, 
NPA  director. 


Northern  Scottish  Branch, 
RPSGB.  Postgraduate  Centre, 
Raigmore  Hospital,  Inverness 
7.45pm.  "Evening  primrose  oil  and  its 
uses,  particularly  in  atopic  eczema." 
Somerset  Branch,  RPSGB. 
Postgraduate  Medical  Centre, 
Musgrove  Park  Hospital,  7.15  for 
8pm. '  'The  role  of  vitamin,  mineral  and 
other  supplementation  in  working  with 
cancer"  by  Dr  Michael  Wetzler. 
West  Metropolitan  Branch, 
RPSGB.  The  Norfolk  Hotel, 
Harrington  Road,  London  SW7,  7.30 
for  8pm.  Western  Pharmacists' 
Association  centenary  dinner. 
Speakers,  Bryan  Hartley,  chief 
pharmacist,  DoH,  and  David  Coleman, 
vice-  president  RPSGB. 

Advance  Information 

Centre  for  Medicines  Research. 

"Shaping  the  pharmaceutical  industry 
in  the  1990s",  international 
symposium  at  the  Royal  College  of 
Physicians,  London  on  October  29-30. 
Fee  £345  for  delegate.  For  information 
call  081-643  4411. 
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Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings 
Copy  date  4pm  Tuesday  prior  to  publication  date. 


A6ENTS 


Well  established  reputable 

SUNGLASS  Manufacturers 
with  excellent  Quality/Fashion 
range,  require  Agent  or  Distributor 
with  good  Chemist  connections  in 

whole  London  area  (within  M25). 

Replies  treated  in  strict 
confidence. 
Box  No: 

C&D3375 


BUSINESS  OPPORTUNITIES 


PHARMACEUTICAL 
WHOLESALER 

WELL  ESTABLISHED  REPUTABLE 

MEDIUM  SIZED 
PHARMACEUTICAL  WHOLESALE 

COMPANY  DEALING  IN 
GENERICS,  PARALLEL  IMPORTS 
AND  CHEMIST  SUNDRIES  ARE 
INTERESTED  TO  ACQUIRE  OR 
MERGE  WITH  SIMILAR  BUSINESS 
FOR  PURPOSE  OF  EXPANSION. 

Please  reply  in  strictest 
confidence  to: 

Box  C&D  3374 


Cancellation  deadline  10am  Monday  prior  to  publication  date. 
Display/Semi  Display  £17.90  per  single  column  centimetre,  min  30mm 
Column  width  88mm. 

Whole  Page  £1790.00  (250mm  *  180mm)  Half  Page  £930.80 
(130mmx  180mm)  Quarter  Page  £465.40  (130mm  x  88mm) 
Box  Numbers  £5.00  extra  Available  on  request. 
All  rates  subject  to  standard  VAT. 


LABELLING  SYSTEMS 


ORAL  ABEL  PC 


"The  Ultimate  in  pharmacy  systems..." 

Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings  *  Latin  dosages. 

*  Accurate  Interaction  Monitoring 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


8  +  9/90 


John  RicBiardion 
Computer!  tid 


►  In  Pharmacy  Labelling 
In  Auto-order  Stock  Cont 
>■  In  Customer  Service 


In  Ongoing  Development 

For  Accurate  and  Reliable  Drug  Interactions  and  Patient  Records 


FREE  POST.  Preston  PR  5  6BR  Telephone:  (0772)  323763 


PRICE  LABELS 


CHRISTMAS  BONUS 

ORDER  YOUR  PRICE  LABELS  NOW 
AND  CLAIM  A  FREE  GUN 
AND  A  BONUS  OF  15,000  FREE 
SPECIAL  CHRISTMAS  LABELS 

DON'T  DELAY  CALL  TODAY 


LY  DON 
LABELS 


FREEP0ST 

88  S0UTHB0URNE  GROVE 
WESTCLIFF  ON  SEA 
ESSEX  SS0  3BR 


TEL: 

0702  471639 
0702  333761 


C  H  EMI  ST  &  DRUGGIST  1   ( )CT(  )BER  1  wo 


PRODUCTS  &  SERVICES 


STOCK  FOR  SALE 


|  Simply  tk  best 


PMR  Pharmacy  Computerised 
Labelling  Systems, 

Full  Demonstration,  Trial, 
Installation  &  Training 

PHONE  051  298  2233 

tor  furlhei  details 
PARK  SYSTEMS  LTD 
6  Vulcan  Street,  Liverpool  L3  7BG 
Fax:  051  298  1689 

Suppliers  of  PMR  Software  to  Boots 


SHOPFITTINGS 


C  •  R  •  E  •  S  •  C  •  E  •  N  •  T 

INSTALLATIONS  LTD 


RETAIL  DESIGN   •  SHOPFITTING 

SPECIALISTS  IN  PHARMACY 
SHOPFITTING  AND  REFURBISHMENT 

162  ENTERPRISE  COURT, 
EASTWAYS,  WITHAM,  ESSEX.  CM8  3YN 
TELEPHONE  SOUTH  0376  51  5556 
FAX  0376  51804 
TELEPHONE.  NORTHERN  061  429  8390 


STOREFITTERS 


0626  •  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK,0LD  NEWTON  R0AD,HEATHFIELD,  DEVON, TQl26UT~ 


DO  YOU  HAVE  A  PRODUCT 
OR  SERVICE  TO  ADVERTISE? 

TO  DISCUSS  HOW  YOU  CAN 
REACH  OUR  16,125 
READERSHIP  PER  WEEK 
CONTACT  MATTHEW  CORSE 
32  364422  EXT  2472 


PRICE  LABELS  —  FAST 

MOST  POPULAR  SIZES.  QUALITY  PRODUCTS. 


Plain 


21x12       Box  of  50,000  labels, 
White  or  Coloured 
Plain  or  Stock 
PR-Prints 


£35.00  per  box  +  VAT 
26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 


Y<>l'k  NAME 


Printed 


YOUR  NAME 


21x12       Box  of  50,000  labels, 
White  or  Coloured 
Printed  with  your 
name  etc 


£48.00  per  box  +  VAT 
26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 

DISPENSING  LABELS  ALSO  AVAILABLE 

SPECIAL 

15% 
DISCOUNT 

LIMITED 

ON  ABOVE  ITEMS 
TO  ALL  CHEMIST  &  DRUGGIST 
CUSTOMERS 

CALL  0282  58701  NOW!! 


EXPRESS  LABEL  CO  LTD 
290  Briercliffe  Road,  Lanehead, 
HjHH  Burnley,  Lanes 

mma  Tel:  (0282)  58701 
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STOCK  FOR  SALE 


As  more  and  more  Retailers  have  realised  A&G  imports  can  offer  one  of  the  most  comprehensive 
ranges  of  Fine  French  Fragrance  in  the  U.K. 

In  an  area  now  accounting  for  an  increasingly  high  percentage  of  sales  in  retail  pharmacy,  we 
endeavour  to  offer  all  the  advantages  of  handling  the  agency  lines  without  the  many  restrictions 
manufacturers  may  impose. 

If  you  would  like  a  visit  from  one  of  our  salesmen  to  discuss  your  Christmas  requirements  in  more 
detail  please  call:  0628  810404. 


Distributors  nf  Fine  French  Fragrances 


CHRISTMAS  1 990  GIFT  SETS 


KOUROS 

50ml  Aftershave  Spray  &  30ml  Shampoo 
ROCHAS 

50ml  EDT  Spray  25ml  Bath  &  Shower  Gel  & 
30m!  Body  Lotion 

AZZAR0 

75ml  Aftershave,  75ml  EDT  &  1 0Og  Soap 
ARAMIS 

120ml  Aftershave  &  1 20ml  EDC 
ARAMIS 

60ml  Aftershave  &  60ml  EDC 
ARAMIS 

60ml  Aftershave  &  Soap 
MAGIE  MOIRE 

50ml  EDT  &  Rechargeable  Spray 
PIERRE  CARDIN 

30ml  Aftershave  Spray,  30ml  EDT  Spray 


OSCAR DE LA  RENTA 

50ml  EDT  Spray,  50ml  Body  Lotion 
&  50ml  Bath  &  Shower  Gel 

OSCAR  DE  LA  RENTA 

30ml  EDT  Spray,  50ml  Body  Lotion 
&  50ml  Bath  &  Shower  Gel 

GIVENCHY  GENTS  IN  TOILET  BAG 

30ml  Aftershave,  30ml  EDT  &  35g  Soap 

CHLOE 

30ml  EDT  &  Bath  &  ShowerGel 

LEJARDIN  SCENTS  FROM  HEAVEN 

17ml  Spray  &  Talc 


RSP  Cost  Code 

19.95  13.95  Y84059 

24.75  14.50  R09-120399 

35.00  17.50  AZZGS 

49.50  29.75  A2233 

34.50  22.50  A2124 

23.50  15.95  A2212 

25.00  12.50  LCGS 

1  1.95  7.75  PCSET 

32.50  1  9.95  OS174 


MAGRIFFE 

45ml  PDT  Spray  &  1 0Og  Soap 


75ml  EDT  Spray  &  50g  Soap 
LAIR  DU  TEMPS 

50ml  Natural  EDT  Spray  &  50g  Soap 

L'AIRDU  TEMPS 

75ml  EDT  Spray  &  7. 5ml  Parfum 

FIDJI 

1 4ml  Parfum  Spray  &  57ml  EDT 


22.50  1  5.75 

14.95  9.75 

14.95  9.95 

9.95  4,95 


OS175 
G7055 
LG7299 
MF908 


RSP  Cost  Code 

17.50  7  95  MGSET 

35.00  19.95  N22685 

27.50  14.95  N7757 

49.50  29.75  NRB1807 

39.50  19.95  F/GSI 


OBSESSION  SENSUAL  LUXERIES 

50mlCologneSpray & DeluxeCosmetic bag     35.00  24,50  CK0468 


ELIZABETH  ARDEN  VISIBLE  DIFFERENCE 

75ml  Moisture  Creme,  40ml  Moisture  Lotion, 
□      30ml  Cleansing  Lotion  &  60ml  Toner 

GLORIA  VANDERBILT 

Deluxe  Toilet  Bag  containing: 
J      30ml  EDTSpiay  &  100gSoap 

INVOIREDEBALMAIN 

7, 5ml  Parfum,  30ml  Body  Lotion  &  30ml  Body  Milk 

FLEURDEFLEURS 

30mlPDTSpray& 30ml  EDT  Refill 


HUGO  BOSS 

50ml  AftershaveS  150g  Bath  Soap 
DUNHILL 

50ml  Aftershave&  Soap 


45,00   17.75  AD0599518 


16.50  10.75  VB4958 
SPECIAL 

OFFER    4.95  IDB02 


14.95   8.95  NRL68268 
23.00   14.95  H1  55380 
19.95   11.95  D5000 


ELIZABETH  ARDEN  RED  DOOR  50MLEDT 
SPRAY 

PLUS 


*  JUST  ARRIVED  * 

19.50    13.65  RD3120 


z 
: 
: 

: 
: 


THIS  OFFER  IS  ONLY  AVAILABLE  UNTIL  3 1  - 1  0-90 
ALL  ITEMS  SUBJECT  TO  AVAILABILITY 

A&G  Imports  Limited 

Unit  11,  Treadaway  Technical  Centre,  Treadaway  Hill,  Loudwater,  High  Wycombe.  Buckinghamshire  HFJ10  9RS 
Telephone:  (0628)  810404;  AND  G;  Fax:  (0628)  810225 
Terms  &  Conditions 

1.  A  delivery  charge  of  £5.00  will  be  made  on  <ill  orders  supplied  under  6.  All  orders  subject  to  availability  —  no  'to  follow'. 

2200+VA1  7.  Hue  to  price  changes  nude  by  manufacturers  we  reserve  the  right  to  change 

2.  All  orders  will  he  confirmed  by  telephone  before  shipment.  prices  stated. 

3.  Payment  strictly  C.O.D.  8.  The  goods  remain  the  property  of  A&G  Imports  Limited  until  payment  is 

4.  All  claims  to  be  made  within  5  days  of  receipt  of  goods.  received  in  full  and  we  reserve  the  right  to  uplift  goods  in  the  event  of 

5.  We  reserve  the  right  to  limit  quantities.  non-payment 

Name  Address  


Tel.  No. 
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Finberg  opts 
for  health 
foods 

Hminster  pharmacist  Mike 
Finberg  lias  forsaken  pharmacy 
for  the  delights  of  the  health  food 
trade  and  alternative  medicine. 

For  many  years  he  has 
nurtured  a  health  food  business  in 
a  shop  next  to  the  pharmacy  and 
more  recently  expanded  the 
buildings  at  the  back  of  t lie  store  to 
provide  a  centre  for  11  alternative 
practitioners. 

The  Minster  Pharmacy  and 
the  property  above  have  been 
bought  by  pharmacist  Liz  Barnes 
and  her  husband  Peter.  The 
couple  previously  owned  the 
Horam  Pharmacy  in  East  Sussex, 
but  moved  to  Bristol  a  year  ago  in 
search  of  a  bigger  business. 

Mike  is  delighted  with  his  new 
business  deal.  "I  was  lucky  to  find 
a  couple  who  were  prepared  to 
take  the  pharmacy  and  let  me  stay 
on,"  he  says,  and  adds  that  it  is 
"lovely"  not  to  be  tied  to  the 
pharmacy  during  working  hours. 
However,  he  will  still  keep  his 
hand  in  as  he  says  he  will  cover  Liz 
during  lunch  hours  and  on 
occasional  days  off. 

Peter  Barnes  has  expressed 
an  interest  in  the  health  food 
business  and  plans  to  take  that 
side  over  eventually  as  well.  "We 
hope  to  set  up  a  partnership 
arrangement  in  a  few  years 
time,"  says  Mike  Finberg.  in  the 
meantime  a  comprehensive 
contract  ensures  there  are  no 
conflicts  of  business  interest. 


Jeff  Hampson  (left),  one  of  herbal  medicines'  best-known  figures,  is 
retiring  as  managing  director oj 'Wigan-based  Potters  Herbal 'Medicines. 
He  wil I  retain  an  active  role  in  company  affairs  as  executive  chairman , 
while  his  son  Tony  takes  over  as  managing  director.  Mr  Hampson  began 
his  career  with  Potters  54 years  ago  and  has  been  managing  director  of 
the  family  business  since  1953.  He  qualified  as  a  brewer  at  UMIST.  A 
founder  member  of  the  British  Herbal  Medicine  Association ,  he  has  also 
been  chairman  of  the  Association  of  Malt  Producers  and  the  Homebrew 
Trade  Association.  Tony  Hampson  (right),  who  is  co-chairman  of  the 
Natural  Medicines  Group,  is  joined  in  the  business  by  his  brother  David 
(centre)  who  continues  as  the  firm 's  sales  director 


Pharmacist  Andy  Parker,  from  Manchester,  held  off  his  compatriots 
from  the  Manchester  and  District  Pharmaceutical  Association  to  win  the 
annual  Mawdslcy  Brookes  Golf  Competition.  Mr  Parker  (centre)  is 
pictured  receiving  a  shield  and  crystal  glasses  from  Alan  Backhouse 
(left),  Mawdslcy 's  sales  manager,  and  Neil  Topping,  business 
development  executive 


li!ff,n!ii  |®es 

South  from 
Sheffield 

Stanley  Durham,  better  known  to 
delegates  of  conferences  and 
branch    reps    meetings  as 


"Durham,  Sheffield",  is  leaving 
the  city  where  he  has  spent  most 
of  his  working  life  to  live  near  his 
daughter  in  Fareham. 

Members  of  the  Sheffield 
Branch  of  the  Society  entertained 
him  and  his  wife  to  dinner  at  the 
end  of  last  month,  in  recognition  of 
his  role  as  possibly  one  of  the 
longest-ever  serving  branch 
delegates  to  pharmacy  events. 

Mr  Durham  is  a  fellow  of  the 


Society  and  was  a  Charter  silver 
medallist  in  1970.  He  has  also  held 
numerous  positions  within  his 
local  branch.  He  was  presented 
with  a  specie  jar. 

AAHI  Pharmaceuticals'  Reading  branch 

representative  Cyril  Purvey  has 
retired  from  the  company  after  30 
years  service.  Cyril,  who  joined 
the  company  in  1960,  held  the 
position  of  sales  representative. 


APPOINTMENTS 


Revlon  International  have  appointed 
Malcolm  Kemp  president  of 
Revlon  UK  and  Export.  During 
the  past  five  years  he  has  been 
managing  director  for  Revlon 
South  Africa,  previously  he  was 
managing  director  of  the 
consumer  business  for  Schering 
Plough  SA  and  he  began  his  career 
with  the  Gala  Group  SA. 

Taylor  of  London  appointed  Lyn 
Parker  as  national  sales  manager. 
Formerly  with  Revlon,  Orlane  and 
Calvin  Klein,  she  joins  the 
company  with  over  20  years 
experience  in  the  perfume, 
cosmetic  and  environmental 
fragrance  industry.  Ms  Parker  will 
be  based  at  7  Shepherd  Market, 
Curzon  Street  Wl. 
Sanofi  UK  chairman  Mr  R.A.  Wing 
will  be  moving  to  a  non-executive 
director  role  with  effect  from 
October  1 .  He  will  be  succeeded 
as  chairman  and  chief  executive  by 
Paul  Woddis,  who  is  currently 
chief  operating  executive  and  was 
formerly  managing  director  of 
Cussons  UK. 
Unichem  have  appointed  Nicky 
Binnigham  as  territory 
salesperson  covering  the 
Walthamstow  branch,  and  Cris 
Naismith  as  territory  sales  person 
covering  the  Hinckley  branch. 

Numark  Management  Ltd  have  formally 
appointed  John  Baseley  to  the 
board  (C&D,  Sept  22,  p530). 


DEATHS 


Rossiter:  Mrs  Gladys  Rossiter,  who 
died  on  September  6,  was  the 
elder  daughter  of  James  Bronnley , 
founder  of  H.  Bronnley  &  Co.  She 
joined  the  company  in  1937  and 
went  on  to  become  managing 
director.  Together  with  her 
husband  Hans  Rossiter, 
Bronnley's  chairman  to  whom  she 
was  married  for  63  years,  and 
later,  her  daughter  Ann,  the 
present  managing  director,  the 
family  built  up  the  company  to  its 
present  position. 

Mrs  Rossiter  leaves  her 
husband  and  two  daughters.  She 
will  be  deeply  missed  by  the 
Bronnley  staff  and  her  many 
friends  in  the  trade. 


III.  .im  In 
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THE  DENOREX  SENSATION. 


T  WORKS 
FOR  HIM. 


i 


AND  WORKS 
FOR  HER. 


New  Denorex  anti-dandruff 
shampoo  is  specially  formulated 
to  combine  the  proven  effective- 
ness of  coal  tar  with  the  cooling 
anti-pruritic  effect  of  menthol.  So 
as  well  as  working  to  clear 
dandruff,  it  leaves  the  scalp 
feeling  fresh  and  invigorated. 

Denorex  fills  the  gap  between 
medical  shampoos  and  more 
cosmetic  brands  by  being  both 
highly  effective  and  pleasant  to 
use.  So  it  will  work  for  all  your 
customers. 

National  colour  press  ad- 
vertising will  be  telling  your 
customers  about  the  sensational 
feel  of  Denorex.  And  since  it  is 
only  available  in  pharmacies  - 
it'll  really  work  for  you  too. 


Denorex 


ANTI-DANDRUFF  SHAMPOO 


CLEARS  DANDRUFF  MHWNDRWf  SHAMPOO 

•  &ith  menthol 

RELIEVES  ITCHING  CLEARS  DANDRUFF 

SOOTHES  IRRITATION  &  RFLIEVESITCHINC 

REFRESHES  THE  SCALP  SOOTHES  IRRITATION  & 
MFRF.SHF.STHE  SCALP 
COOL  HERBAL  „  * 

FRAGRANCE  T^&f 


'Trademark 


denorex: 
it'll  work 

TWICE 
AS  HARD 
FOR  YOU. 


Whitehall  Laboratories.  11  Chenies  Street,  ^m>^s. 

.-J-mnuKTT.l    nn,  Ci.c  onor,  WHITEHALL 


Tea-time  savoury  US  Tea-time  savoury  W  C 


Use  from  about  4  months  to  2  years  j^r.  y,,  (rom  ,,  months  to  2  years  ,     UMlrain  3  months  to  2  yea™  .    JtS^  "    t^  from  3  months  to  2  years 

mitupa    Mk  milupa 

Tea-time  savoury    CijlH  Tea.tjme  savoury 

Garden  Vegetable  Harvest  «  Carrots  Tomato  Var.oty 


Caollttower  Cheese  b 


Cheese&Apple  Treat 


The 

biggest  cheese  in 
baby  foods 
has  just  got 

bigger. 


Milupa  is  already  the  brand-leading 
babyfood  in  chemists.111  And  we're  about  to  take 
an  even  bigger  slice  of  the  action. 

That's  because  we're  now  launching  two 
new  Tea-time  varieties  -  Savoury  Cheese  & 
Tomato  and  Cheese  &  Spinach  Mornay  -  offering 
your  customers  even  more  choice. 

To  generate  more  sales  for  you 
we're    supporting    the    launch  with 
extensive  advertising  and  sampling, 
together  with  eye-catching  point-of-sale    j -J 
material. 

So  when  you're  merchandising  your 
Milupa  mealtimes,  make  sure  you  position  our 


two  new  savouries  prominently  with  the  rest  of 
our  Tea-time  range. 

Then,  dare  we  say,  it  could  be  hard  cheese 
on  your  competitors.  As  well  as  ours! 


 "  "-■  "i*""ml"mnli,Sio^ 

milupa    M  TmfI«Pa 

Tea-time  savoury  Tea-««ne  savoury 


Milupo  bobyfoods.The  one 
taste  little  experts  agree  on. 


(1)  Source  A  C  Nielsen  I  market  shares  total  pharmacies  Mar/Apr  1990 
See  your  representative  or  ring  our  Sales  Department  on  081-573  9966.  Milupa  Ltd.,  Milupa  House,  Uxbridge  Road,  Hillmgdon,  Uxbridge,  Middlesex  UB10  ONE 


